
Information Technology for 
Communication

Map for learning
Module1: Introduction to Information System and Technology

Ch1 Information System
- IS  Concepts
- Management Information System (MIS)

Ch2 Information Technology
- Hardware & Software
- Telecommunications and Networking Technology 

Module 2 : Information Technology in Marketing
Ch3 ICT  in Marketing

- Marketing Conceptual & IMC context
- Advertising on the Internet
- Power of Social Networks 
- Email Marketing , Blog Marketing
- Using Google as IMC tools
- RSS Feed , Podcast… etc.

Ch4 Electronic Marketing
- e-Commerce , Affiliate Marketing 
- M-Commerce (Mobile Marketing) 

http://www.msmarketchula.com/plan_description.php


Module2
Ch3

ICT in Marketing
Sat 5/12/2009  9.00 am – 4.00 pm

By 

Kulachatr Chatrakul Na Ayudhya

M.SC , M.BA , B.SC

Information Technology for Communication



Principle of Marketing

Activity 1

ÅӁҭӥқҪ. ҿҜӤ҉Ҭү҉҃ҧҺӤң

ÅҿҜӤ҉ҝӪқ҆ҩҴңҥһӥ (Sharing)

ïӁҭӥҿ҄Ӥ҉҃ҳқ҆ҶҖҩӤҴӁқҗҧҴҖңҷү҉҆ӨҝҥҲ҃үҜүҲӂҥҜӥҴ҉

ÅҩҶҾ҆ҥҴҲҭӨ (Analyzing)

ï҃ ҧҺӤңҙҷӆ 1 ҾҠҥҴҲүҲӂҥҞһӥҝҥҲ҃үҜ҃ҴҥҜҴ҉҆қҊҸ҉҄ҴҤ
ӂҖӥ/ҜҴ҉҆қ҃Ӆ҄ҴҤӂңӤӂҖӥ

ï҃ ҧҺӤңҙҷӆ 2 ҿҧӥҩҙӋҴӂңҧһ҃҆ӥҴҘҸ҉ҍҹӇү/ӂңӤҍҹӇү
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Wants

Needs

Satisfaction

Target Market

Find needs and wants in Market

Products & Services

Pricing & Costing

Promotion

Place & Distribution

Customer want

Cost

Convenience

Communication

Å   Advertising

   Personal selling

   sale promotion

   Public relation

   Marketing Events

Direct Sales

Wholesales

Retail

Overview
Marketing

Producers

ñMarketing Channelò

4 P’s
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Price

Place

Promotion



Kulachatr C. Na Ayudhya 6

ÂäòÛöćîãú¬ØöćĂÉ
╙−∂╣┤≡┤∟┴⅝├≠⌡⅔⅍≡┤≈Ω┌⅔⅞╒−⌂╓╚⇔ ≡┘∕╒╚⌂ ⌂ ┤

≠╒∏∑⌐┤⌡∂≡ ™┤≡⌡⅔⅍≡┤≈─≡║┌⌐┴≤∙┘™┤≡≡∕∏┼╞
⇔┼∏┼╞⌡╒⇔ ⅍║┌ 

≡∕╘⇔≠╚≈ ∂ ┌⅔≡∕ 

─≡║┌∏╣┤™┤≡⌐═™╘⇔≠╚≈ ╙⅝ ™≡┘∕┼╞ 

™┤≡∂≤┤⇔∏┼╞⇔┼∏┼╞⌡╒⇔⅍║┌╚≈ ∂ ┌⅔∏╣┤™┤≡∂≤┤⇔

™┤≡∕┌™∂ ┌⅛═⅔╖∙ −⌡╒⇔≠┌⇔Ω┌⅔™┤≡∂≤┤⇔

(Word of Mouth Viral Marketing)

╖∙ −™┤≡⌡║╞┌⌡┤≡∏┤⅔™┤≡∂≤┤⇔∏┼╞≈┼∙≡┘⌡┴∏∑┴√≤⌡╓⅔⌡╒⇔

∑╒≡™┴⅛⅛┘╚≈ ∂ ┌⅔╖⌡┼≠⅍ ┤╙⅝ ⅛ ┤≠╗∂ ┌≠ ┤⅔╙⇔

Sun Tzu ; SȊn Zׇ;
(c. 6th century BC)

Chinese General

military strategist

http://en.wikipedia.org/wiki/Sun_Tzu
http://en.wikipedia.org/wiki/Chinese
http://en.wikipedia.org/wiki/Chinese
http://en.wikipedia.org/wiki/General
http://en.wikipedia.org/wiki/Military_strategy
http://en.wikipedia.org/wiki/Military_strategy
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ҿқҩ҆ҩҴң҆ҶҖ҃ҴҥҗҧҴҖҬңҳҤӁҭңӤ

Å̓ ҩҴңҬӋҴҾҥӅҊ҄ү҉ҚҺҥ҃ҶҊ҄ҸӇқүҤһӤ҃ҳҜ
ïҙӋҴ̓ҩҴңҥһӥҊҳ҃ҧһ҃҆ӥҴ(Know)

ï҃ҴҥҩҶҾ҆ҥҴҲҭӨ҆ҩҴңҗӥү҉҃Ҵҥ҄ү҉ҧһ҃҆ӥҴ(Analyze)

ïҬҴңҴҥҘҗүҜҬқү҉҆ҩҴңҗӥү҉҃Ҵҥ҄ү҉ҧһ҃҆ӥҴӂҖӥ(Response)

ïҊқҧһ҃҆ӥҴҾ҃ҶҖ ̓ ҩҴңҠҸ҉ҠүӁҊ (Satisfy)

Å҆ҩҴңҠҸ҉ҠүӁҊ҄ү҉ҧһ҃҆ӥҴҾҝӬқҝӪҊҊҳҤҿҭӤ҉҆ҩҴңҬӋҴҾҥӅҊ҄ү҉
ҚҺҥ҃ҶҊ

ï҃ӤүӁҭӥҾ҃ҶҖ҃ҴҥҍҹӇүҍӇӋҴ(Repeat Purchasing)

ï҃ӤүӁҭӥҾ҃ҶҖ҆ҩҴңҢҳ҃ҖҷӁқҗҥҴҤҷӆҭӥү(Brand Loyalty)

ïҾ҃ҶҖ҃ҴҥҜү҃җӤү(Viral Marketing)

Viral is the best of Marketing Communications



⌡├⅛∑≡≡≈(⅝┤∂┴) Ω┌⅔≈−╒⌠≠

⅞║╟┌⅞╟╣┤
╖≤┴™⅞║╟┌

ăâ¬ÌøĈîÌĈČó

ăâ¬ßîĂÉ

ÛîÂÖ¬îÿÊßóñÅÚäú­ÉòÂìäøîØöćäòÂ 

îã¬óÈÿÛóÛóÈĀæñÿÈöãÛą 

∕┌™∂ ┌╚∙┌┼™ 

10 ∕ ┤− ⇔ ⌂≠

⅍⌂┤≈╗⅍ −
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ҠҦҗҶ҃ҥҥңҭҧҳ҉҃ҴҥҍҹӇү
ҠүӁҊ ; ҍҹӇүҍӇӋҴ Ңҳ҃Җҷ Ҝү҃җӤү
ӂңӤҠүӁҊ ; ҾҧҶ҃ҍҹӇүҿҧҲҜү҃җӤү

ҥһӥ҆ҩҴңҊӋҴҾҝӬқ 
҆ҩҴңҗӥү҉҃Ҵҥ

҄ү҉ҧһ҃҆ӥҴҾҝӠҴҭңҴҤ

ҠҳҔқҴҬҶқ҆ӥҴ
ҜҥҶ҃ҴҥҾҬқү
҆Һҕ҆ӤҴҞӤҴқ4P

ҧһ҃҆ӥҴҗҳҖҬҶқӁҊ
ҍҹӇү

ҿҧҲҾ҃ҶҖ҃Ҵҥ
ҿҧ҃ҾҝҧҷӆҤқҬӤ҉ңүҜҬҶқ҆ӥҴ 

ҭҥҹүҜҥҶ҃ҴҥҬһӤ
ҧһ҃҆ӥҴ

The Important of   Marketing Role



Integrated Marketing 
Communication ; IMC

Å Integrated Marketing Communications is a term used to describe a holistic 
approach to marketing communication. It aims to ensure consistency of 
message and the complementary use of media. The concept includes 
online and offline marketing channels. Online marketing channels include 
any e-marketing campaigns or programs, from search engine optimization
(SEO), pay-per-click, affiliate, email, banner to latest web related channels 
for webinar, blog, micro-blogging, RSS, podcast, and Internet TV. Offline 
marketing channels are traditional print (newspaper, magazine), mail 
order, public relations, industry relations, billboard, radio, and television. 
A company develops its integrated marketing communication program 
using all the elements of the marketing mix (product, price, place, and 
promotion).

http://wapedia.mobi/en/Search_engine_optimization


Why IMC?
Information and 
Communication 

for

IMC



Communicate  “Brand”



IMC : educate many people

⅛┤™™┤≡⌂┴⅛├≠∟≢∂┴™≡≡≈≤╓™⅍ ┤╙−∕┤⅔⅍≡├╟⅔∟∕⌂ ┤  ≤╓™⅍ ┤╚≈ ╚⇔ ∙→┴╖⌡∑™┤≡Ω┤≠Ω┌⅔╖≡┤╖∟≡┤┘╚≈ ⅝┌∕

⌡┴−⅍ ┤ ╗∂ ┌┤⅛╖∙ −╖∟≡┤┘⌂ ┤╚≈ ≡╓ ⌂ ┤⌡┴−⅍ ┤Ω┌⅔╖≡┤⅍║┌┌┘╚≡  ╖Ω┤⅛┘╖┌┤╚∙╙⅝ ∏╣┤┌┘╚≡ ╗≤┘∏╣┤╚≈╖Ω┤⅛═⅔

∂ ┌⅔⅞║╟┌≠┼╞─ ┌Ω┌⅔╖≡┤⇔ ⌂≠  IMC ⅛┘╖∙ −╖⅍≡║╞┌⅔≈║┌∏┤⅔™┤≡∂≤┤⇔∏┼╞⌡┤≈┤≡∆╙─ ⅍⌂┤≈≡╓ ╗™ ≤╓™⅍ ┤╚⇔ ╖∙ −

┌≠ ┤⅔⇔┼  ╖∟≡┤┘™┤≡╙⅝ ⌡║╞┌╖∟┼≠⅔┌≠ ┤⅔╖⇔┼≠⌂  ┌┤⅛╙─ ⅍⌂┤≈≡╓ ╗≤┘⌡≡ ┤⅔⅍⌂┤≈╖⅝║╞┌≈├╞−╗™ ≤╓™⅍ ┤╚≈ ⇔┼∟┌



IMC : Teamwork



IMC : 
“Think  , Create and Sell”



IMC 
Tools

PR

Sale

Direct

CRM

Event

AD

Brand

Above the line

Below the line

Product Concepts

Product Feature

Product Attribute

Brand Equity / Brand Loyalty

ICT

ICT

ICTICT

Email

Web SMS

Blog

Email

Web SMS

Blog



Communications Tools

IMC

IMC
IMC

IMC Process

Consumer

behavior

teen

Adult

elderly

Web

SMS
Mobile

RSS
E-Mail

BlogTVDirect sales

Advertising

Leaflet

Billboard
Radio



Activity 2

teen Adult

elderly

Communication

Tools

Child



Appropriate communication tools 
for consumer behaviors

Communication

behavior

teen

Adult

elderly

Below

the line

Event

Social

Marketing 

Above 
the line

Magazine

Newspaper

Radio

TV

ICT

Email,www

SMS,Blog



Co - promotion

Multi ïmedia  for brand communications

http://www.aphonda.co.th/


IMC : Recreation/
Music Marketing



Advertising on the internet
Marketing 

Issues

Internet Newspaper Magazine Radio TV Mail

Frame of 
Marketing

International

Product 
Knowledge

Convenience

Cost

Customer 
Responsibility

J≈┤™    K∙┤−™≤┤⅔   L− ┌≠



Communication Services 
on the internet 

Internet / Mobile

• Service Provider > 3BB , TOT 
, True , Loxinfo , CAT , AIS , 
Dtac

Mobile

• Cell Phone

• EDGE , GPRS , CDMA

Applications

• Voice

• Non-voice

Web

• PC , Note book , MAC

• ADSL , Modem Dial-up



Voice Marketing 
╖⌡┼≠⅔√ ┤−⌡║╞┌╘∏≡⌐├∟∏ ≠├⅔⅍⅔╖∙ −⌡┴╞⅔

┌╣┤−⌂≠⅍⌂┤≈⌡┘⇔⌂™⌡┤≈├←Ω┌⅔⅍−

∏├╞⌂╚∙∏┼╞⅛┘╖≤║┌™╙⅝ ╖∙ −⌡┴╞⅔╗≡™╙−

™┤≡∂┴⇔∂ ┌⌡║╞┌⌡┤≡  ∙ ⅛⅛╒∕├− IT 

∟├↕−┤╚∙∆═⅔Ω┼⇔⅍⌂┤≈⌡┤≈┤≡∆∏┼╞∏╣┤

╙─ ╖™┴⇔∏┤⅔╖≤║┌™╙−™┤≡╙⅝ ╖⌡┼≠⅔

⌡║╞┌⌡┤≡∏┼╞≈┤™≈┤≠╗≤┘≡┤⅍┤≤⇔≤⅔



Non ςVoice Marketing
∏ ┤−∏≡┤∕─≡║┌╚≈  ≈┤™™⌂ ┤─−═╞⅔╙−⌡┤≈Ω┌⅔∙≡┘⅝┤™≡ 60 ≤ ┤−⅍−╙−

╖≈║┌⅔╚∏≠ ≈┼╘∏≡⌐├∟∏ ≈║┌∆║┌⅍−≤┘┌≠ ┤⅔− ┌≠ 1 ╖⅍≡║╞┌⅔!

Submitted by pawoot on Sat, 03/05/2008 - 23:41 

http://www.pawoot.com/users/pawoot


E-mail 
Marketing

Å E-mail marketing is a form of direct marketing
which uses electronic mail as a means of 
communicating commercial or fundraising 
messages to an audience. In its broadest sense, 
every e-mail sent to a potential or current 
customer could be considered e-mail marketing. 
However, the term is usually used to refer to:

Å sending e-mails with the purpose of enhancing 
the relationship of a merchant with its current or 
previous customers and to encourage customer 
loyalty and repeat business,

Å sending e-mails with the purpose of acquiring 
new customers or convincing current customers 
to purchase something immediately,

Å adding advertisements to e-mails sent by other 
companies to their customers, and

Å sending e-mails over the Internet, as e-mail did 
and does exist outside the Internet (e.g., network 
e-mail and FIDO).

http://en.wikipedia.org/wiki/E-mail_marketing 

http://en.wikipedia.org/wiki/Direct_marketing
http://en.wikipedia.org/wiki/Electronic_mail
http://en.wikipedia.org/wiki/Customer_loyalty
http://en.wikipedia.org/wiki/Customer_loyalty
http://en.wikipedia.org/wiki/Advertisements
http://en.wikipedia.org/wiki/Internet
http://en.wikipedia.org/wiki/FIDO


E-mail Marketing
╖─∂╒√≤∏┼╞⅍⌂≡╙⅝  Email Marketing

Å ™┤≡⌡ ⅔┌┼╖≈≤╗≤┘™┤≡┌ ┤−┌┼╖≈≤╖∙ −™┴⅛™≡≡≈┌├−⇔├∕ 1 ∕−╘≤™

┌┴−╖∂┌≡ ╖−∏

Å 99% Ω┌⅔√╓ ╙⅝ ┌┴−╖∂┌≡ ╖−∏≈┼™┤≡╙⅝  Email

Å 96% Ω┌⅔√╓ ╙⅝ ┌┴−╖∂┌≡ ╖−∏╖⅝⅍┌┼╖≈≤ ⌡≈╞╣┤╖⌡≈┌

Å ⅍ ┤╙⅝ ⅛ ┤≠∏┼╞∂╞╣┤╗∂ √≤™┤≡⌡ ⅔∏┼╞≡⌂⇔╖≡╝⌂╗≤┘⌡┤≈┤≡∆∂┴⇔∂┤≈√≤

™┤≡⌡ ⅔╚⇔

Å ∏╣┤™╣┤╚≡⅛┤™™┤≡╘⅓⌠↨┤∏┼╞∂≡⅔™≤╒ ≈╙−┌├∂≡┤⌡ ⌂−∏┼╞⌡╓⅔≈┤™

Å ⅝ ⌂≠╖∟┴╞≈≠┌⇔Ω┤≠╗≤┘≡├™⌠┤⅍⌂┤≈⌡├≈∟├−∑ ┌├−⇔┼™├∕≤╓™⅍ ┤╚⇔

┌≠ ┤⅔⇔┼ 

Å ∙≡┘─≠├⇔∏├╟⅔╖⌂≤┤╗≤┘⅍ ┤╙⅝ ⅛ ┤≠

Å ╙─ √≤∂┌∕╗∏∕∏┼╞⌡╓⅔╖≈║╞┌╖∙≡┼≠∕╖∏┼≠∕™├∕™┤≡⌡ ⅔⅛⇔─≈┤≠

┌┴╖≤╝™∏≡┌−┴™⌡ ∑≡≡≈⇔┤

Å ⌡≡ ┤⅔╗∕≡−⇔ ╙─ ⌡┴−⅍ ┤Ω┌⅔⅍↨╚⇔  ╖∟≡┤┘⌡┤≈┤≡∆⌡║╞┌⌡┤≡™├∕

≤╓™⅍ ┤╚⇔ ┌≠ ┤⅔∂ ┌╖−║╞┌⅔╗≤┘≠┤⌂−┤−

http://signup.deemocdiy.com/a/?kw=email%20marketing

http://signup.deemocdiy.com/a/?kw=email%20marketing
http://signup.deemocdiy.com/a/?kw=email%20marketing
http://signup.deemocdiy.com/a/?kw=email%20marketing


√╓ ╙─ ∕≡┴™┤≡ e-mail Marketing
Database email (≈┼ Service ⅍ −─┤ Database ╙−∂ ┤⅔∙≡┘╖∏⌐∏┼╞≡┘∕╒ ╗≤┘╖⅔║╞┌−╚Ω∏┼╞≡┘∕╒)

⌡┤≈┤≡∆⅛├⇔⌡ ⅔ email ╚⇔ ∏├╟⅔╗∕∕ html page ╗≤┘ Text File

≡┘∕∕ unsubscribe ╖∟║╞┌╙─ ≤╓™⅍ ┤∏┼╞╚≈ ∂ ┌⅔™┤≡≡├∕Ω ┌≈╓≤ ≠™╖≤┴™™┤≡≡├∕Ω ┌≈╓≤∏┤⅔ email ╚⇔  ╘⇔≠⅛┘╚≈ ⌡ ⅔

Ω ┌≈╓≤╚∙≠├⅔ email ⇔├⅔™≤ ┤⌂╙−⅍≡├╟⅔╗∂ ╚∙ 

≡┘∕∕∂≡⌂⅛⌡┌∕√≤™┤≡╖∙ ⇔┌ ┤− email marketing ∏┼╞⌡ ⅔╚∙

≡┘∕∕≤⅔∏┘╖∕┼≠−╖∟║╞┌╖™╝∕ Respond ⅛┤™ email marketing ╚⇔  ╖⅝ − ™≡↨┼⅔┤−⌡├≈≈−┤ ╖∙ −∂ −

PoliteMail's email marketing software helps you do more with Outlook.

Now create professional email marketing campaigns, send to targeted lists, and track 

who opens, clicks and forwardsïright from your favorite email programïwith 

PoliteMail, the email marketing software for Microsoft Outlook. 



Å ─┤™╖∙ −™┤≡⌡ ⅔ email marketing ╖∟║╞┌╘∙≡╘≈∏⌡┴−⅍ ┤─≡║┌∕≡┴™┤≡ ⌡┴−⅍ ┤─≡║┌∕≡┴⌠├∏⅍⌂≡≈┼⅍⌂┤≈╗∂™∂ ┤⅔⅛┤™

∂≤┤⇔∏├╞⌂╚∙─≡║┌≈┼╘∙≡╘≈⅝├╞−∏┼╞≈┤™∟┌∏┼╞⅛┘╖≡┼≠™⌂ ┤⌡−╙⅛╚⇔  ─≡║┌⅛┘╖∙ −≤├™⌠↨┘Ω┌⅔™┤≡╖∙ ⇔∂├⌂⌡┴−⅍ ┤∏┼╞

− ┤⌡−╙⅛╖∙ −∂ −  

Å ∏╒™ email marketing ∏┼╞∆╓™⌡ ⅔┌┌™╚∙ ∂ ┌⅔╙─ ≤╓™⅍ ┤⌡┤≈┤≡∆ unsubscribe ╖∟║╞┌≠™╖≤┴™™┤≡≡├∕╚⇔

Subject (─├⌂╖≡║╞┌⅔) :: ⅍⌂≡∂├╟⅔ subject ╙─ ∂≡⅔∙≡┘╖⇔╝−™├∕╖−║╟┌─┤╙─ ≈┤™∏┼╞⌡╒⇔ ╚≈

─≤┌™╙─ ╖Ω ┤≈┤┌ ┤− email

Å Body (╖−║╟┌─┤Ω┌⅔ ┌┼╖≈≤) :: ∂ ┌⅔≈┼⅍⌂┤≈

− ┤╖⅝║╞┌∆║┌ ≈┼⅝║╞┌∕≡┴⌠├∏ ≈┼╖∕┌≡ ╘∏≡ ╗≤┘ ∏┼╞┌≠╓  

≡⌂≈∏├╟⅔╖⌂╝∕╚⅞∂ ╖∟║╞┌╙─ ≤╓™⅍ ┤⇔╓Ω ┌≈╓≤┌≠ ┤⅔

≤┘╖┌┼≠⇔╖∟┴╞≈╖∂┴≈⅛┤™ email ╚⇔



Chatting™┤≡⌡−∏−┤┌┌−╚≤−
™┤≡⌡−∏−┤⇔ ⌂≠╖⌡┼≠⅔╖∙ −⌡║╞┌⌡┤≈├←∏┼╞∙≡┘⅝┤⅝−⌡ ⌂−╙─← ╖≤║┌™╙⅝ ╖∟≡┤┘

−┌™⅛┤™≡┤⅍┤∆╓™╗≤ ⌂  ≠├⅔⌡║╞┌⌡┤≡╚⇔ ⅔ ┤≠⇔ ⌂≠┌╒∙™≡↨ ≈║┌∆║┌ ∙™∂┴™┤≡

⌡−∏−┤⇔ ⌂≠╖⌡┼≠⅔⅛┘∂ ┌⅔∟╓⇔™├−∂≤┌⇔╖⌂≤┤ ╗∂ ™╝┌┤⅛Ω┤⇔⅝ ⌂⅔╚∙∕ ┤⅔╖∟≡┤┘

╚≈ ≡╓ ⅛┘∟╓⇔⅍╒≠┌┘╚≡™├−  ┌┼™∞ ⅔┌┤⅛╖⅔┼≠∕╚∙ ┌┼™∞ ⅔┌┤⅛╖Ω ┤╙⅛√┴⇔ ™┤≡

⌡−∏−┤╙−∙ ⅛⅛╒∕├−⅛═⅔╖∙≤┼╞≠−≡╓∙╗∕∕╖∙ −≤├™⌠↨┘ ⌡−∏−┤┌┌−╚≤− 

(Chatting) √ ┤−╖⅍≡║┌Ω ┤≠┌┴−╖∏┌≡ ╖−∂ ⅞═╞⅔≈┼∂ −∏╒−∂╞╣┤╗≤┘⌡┤≈┤≡∆∟├™™┤≡

⌡−∏−┤╚⇔  ╖⅝║╞┌≈∂ ┌╖⅍≡║┌Ω ┤≠™┤≡⌡−∏−┤™├∕√╓ ┌║╞−╚⇔ ≈┤™™⌂ ┤ 1 ⌡┤≠

⌡−∏−┤  ⌡┤≈┤≡∆╙⅝ Applications ┌║╞−╜╙−╘∙≡╗™≡≈™┤≡⌡−∏−┤  ⌡≡ ┤⅔

⅍⌂┤≈╖∟≤┴⇔╖∟≤┴−≡┘─⌂ ┤⅔™┤≡⌡−∏−┤╚⇔ ≈┤™™⌂ ┤╖⌡┼≠⅔∏├╞⌂╚∙



Power of Social Networking
ÅSocial Network ⅍║┌™┤≡∏┼╞√╓ ⅍−⌡┤≈┤≡∆∏╣┤⅍⌂┤≈≡╓ ⅛├™ ╗≤┘╖⅝║╞┌≈╘≠⅔
™├−╙−∏┴⌐∏┤⅔╙⇔∏┴⌐∏┤⅔─−═╞⅔ ─┤™╖∙ −╖⌂╝∕╚⅞∂ ∏┼╞╖≡┼≠™⌂ ┤╖∙ − ╖⌂╝∕ 
Social Network ™╝⅍║┌╖⌂╝∕╚⅞∂ ∏┼╞╖⅝║╞┌≈╘≠⅔√╓ ⅍−╚⌂ ⇔ ⌂≠™├−−├╞−╖┌⅔ 
∂├⌂┌≠ ┤⅔Ω┌⅔╖⌂╝∕∙≡┘╖∫∏∏┼╞╖∙ − Social Network ⌡╣┤─≡├∕∂├⌂┌≠ ┤⅔ 
Social Network ╖⅝ − Hi5 ─≡║┌⌂ ┤ Facebook  ⅞═╞⅔╖≡┼≠™╚⇔ ⌂ ┤╖∙ − 
social network ╖∂╝≈≡╓∙╗∕∕┌┼™┌≠ ┤⅔─−═╞⅔ ∏┼╞╙─ √╓ ⅍−╚⇔ ≈┤≈┼∟║╟−∏┼╞ ╚⇔
∏╣┤⅍⌂┤≈≡╓ ⅛├™™├−╘⇔≠╖≤║┌™╚⇔ ⌂ ┤ ∂ ┌⅔™┤≡∏╣┤⅍⌂┤≈≡╓ ⅛├™™├∕╙⅍≡ ─≡║┌
╖∙ −╖∟║╞┌−™├∕╙⅍≡

Å╖≈║╞┌─├−≈┤≈┌⅔╖⌂╝∕╚⅞∂ ╚∏≠ ╜ ™├−⇔╓∕ ┤⅔ ─┤™≈┌⅔⌂ ┤╖⌂╝∕╚⅞∂  Social 
Network ╙−╚∏≠ ╖⅝ − Social Network ╖≡║╞┌⅔∏ ┌⅔╖∏┼╞≠⌂ ┌≠ ┤⅔
╖⌂╝∕╚⅞∂  odoza (╘┌╘⇔⅞ ┤) ∏┼╞╙─ ⅍−∏┼╞⅝║╞−⅝┌∕╙−╖≡║╞┌⅔∏ ┌⅔╖∏┼╞≠⌂ 
╚⇔ ≈┤∏╣┤⅍⌂┤≈≡╓ ⅛├™™├− ╚⇔ ≈┼∟║╟−∏┼╞╙─  share ≡╓∙∫┤∟ ─≡║┌⌂┼⇔┼╘┌⅍≤┴∙ 
∏┼╞∂−╖┌⅔╚⇔ ╚∙╖∏┼╞≠⌂≈┤╚⇔

Posted on 09 August 2008 by keng.com



U.S. Social Networking Oct. 2009
1  Facebook

2 MySpace

3  Youtube

4 Tagged

5  Yahoo! Answers

6  Twitter

7  Yahoo! Profiles

8 myYearbook

9  Windows Live Home

10 Classmates

11 Yahoo! Groups

12 MocoSpace

13 MyLife

14 MySpace TV

15 BlackPlanet

16 Meebo

17 LinkedIn

18 Club Penguin

19 Caring Bridge

20 Bebo

21 Yahoo! Message Boards

22 Gaia Online

23 Hi5

24 Yelp

http://www.thefacebook.com/
http://www.myspace.com/
http://www.youtube.com/
http://www.tagged.com/
http://www.twitter.com/
http://profiles.yahoo.com/
http://www.myyearbook.com/
http://www.classmates.com/
http://www.mocospace.com/
http://www.mylife.com/
http://vids.myspace.com/
http://www.blackplanet.com/
http://www.meebo.com/
http://www.linkedin.com/
http://www.clubpenguin.com/
http://www.caringbridge.org/
http://www.bebo.com/
http://messages.yahoo.com/
http://www.gaiaonline.com/
http://www.hi5.com/
http://www.hi5.com/
http://www.yelp.com/
http://images.google.co.th/imgres?imgurl=http://davidakin.blogware.com/logo_facebook-rgb-7inch.jpg&imgrefurl=http://dyn.politico.com/blogs/bensmith/index.cfm/CurrentPage/8/category/Internet&h=790&w=2100&sz=135&hl=en&start=13&usg=__0bLS6ngYQnfOhYSTRYDAFqflMD4=&tbnid=WnsmOCuSOUlvmM:&tbnh=56&tbnw=150&prev=/images%3Fq%3DSocial%2BNetworking%2B,%2Blogo%26gbv%3D2%26hl%3Den%26sa%3DG
http://images.google.co.th/imgres?imgurl=http://uk.gizmodo.com/myspace%2520logo.jpg&imgrefurl=http://smarterthanyouraverageblog.com/archives/category/starting-a-blog&h=300&w=300&sz=16&hl=en&start=43&usg=__FbcOV4TTu4vY95nP0JtGYLB9Xxo=&tbnid=4rG4tevi6s9aKM:&tbnh=116&tbnw=116&prev=/images%3Fq%3DSocial%2BNetworking%2B,%2Blogo%26start%3D36%26gbv%3D2%26ndsp%3D18%26hl%3Den%26sa%3DN
http://images.google.co.th/imgres?imgurl=http://www.thebest.blog.br/wp-content/uploads/2007/12/orkut-logo-copy.jpg&imgrefurl=http://www.noddit.com/Sci-Tech/Social-Networking-Software/related_links&h=284&w=567&sz=20&hl=en&start=59&usg=__tk_GA-UKOD6egt4dQeBW8901Dus=&tbnid=PYA-9Mf0n2Va5M:&tbnh=67&tbnw=134&prev=/images%3Fq%3DSocial%2BNetworking%2B,%2Blogo%26start%3D54%26gbv%3D2%26ndsp%3D18%26hl%3Den%26sa%3DN
http://images.google.co.th/imgres?imgurl=http://af-design.com/blog/wp-content/uploads/2008/03/hi5_logo.gif&imgrefurl=http://af-design.com/blog/2008/03/31/facebook-and-myspace-could-learn-something-from-hi5/&h=200&w=200&sz=3&hl=en&start=2&usg=__Fkd7JTY2ygLugPkpcPTLCWTQDcY=&tbnid=Y1hYlSX152X4XM:&tbnh=104&tbnw=104&prev=/images%3Fq%3DHi5,%2Blogo%26gbv%3D2%26hl%3Den%26sa%3DG
http://images.google.co.th/imgres?imgurl=http://septiarani.files.wordpress.com/2008/05/stiker_friendster.jpg&imgrefurl=http://liocandra.blogspot.com/2008/07/only-3000-friend-at-friendster.html&h=375&w=500&sz=25&hl=en&start=9&usg=__eSDEyrUslI0WMqOND0EeKebmJa0=&tbnid=-Sv4HYE50F5RUM:&tbnh=98&tbnw=130&prev=/images%3Fq%3DFriendster%26gbv%3D2%26hl%3Den%26sa%3DG
http://images.google.co.th/imgres?imgurl=http://www.que20.com/wp-content/uploads/2007/09/youtube_logo.jpg&imgrefurl=http://www.gamespot.com/users/tudyniuz/blog&h=300&w=400&sz=22&hl=en&start=10&usg=__k1Zfm3gFv9RALfFxznvT2crPqFU=&tbnid=9p1sfGmjElrgGM:&tbnh=93&tbnw=124&prev=/images%3Fq%3DYoutube%26gbv%3D2%26hl%3Den%26sa%3DG


Social Network Åøîîòăä
ÅSocial Network ⅍║┌™┤≡∏┼╞√╓ ⅍−⌡┤≈┤≡∆∏╣┤⅍⌂┤≈≡╓ ⅛├™ ╗≤┘
╖⅝║╞┌≈╘≠⅔™├−╙−∏┴⌐∏┤⅔╙⇔∏┴⌐∏┤⅔─−═╞⅔ ─┤™╖∙ −╖⌂╝∕╚⅞∂ ∏┼╞
╖≡┼≠™⌂ ┤╖∙ − ╖⌂╝∕ Social Network ™╝⅍║┌╖⌂╝∕╚⅞∂ ∏┼╞╖⅝║╞┌≈╘≠⅔
√╓ ⅍−╚⌂ ⇔ ⌂≠™├−−├╞−╖┌⅔ ∂├⌂┌≠ ┤⅔Ω┌⅔╖⌂╝∕∙≡┘╖∫∏∏┼╞╖∙ − Social 
Network  ╖⅝ − Hi5 ─≡║┌⌂ ┤ Facebook  ⅞═╞⅔╖≡┼≠™╚⇔ ⌂ ┤╖∙ − 
social ∏┼╞∏╣┤╙─ √╓ ⅍−╚⇔ ≈┼∟║╟−∏┼╞∏╣┤⅍⌂┤≈≡╓ ⅛├™™├−╘⇔≠╖≤║┌™╚⇔ ⌂ ┤ 
∂ ┌⅔™┤≡∏╣┤⅍⌂┤≈≡╓ ⅛├™™├∕╙⅍≡ ─≡║┌╖∙ −╖∟║╞┌−™├∕╙⅍≡

Å⌡ ⌂−╖⌂╝∕╚⅞∂Social Network ╚∏≠╖∏ ┤∏┼╞╖─╝−⅛┘╖∙ − Social 
Network ╖≡║╞┌⅔∏ ┌⅔╖∏┼╞≠⌂ ╖⅝ − odoza (╘┌╘⇔⅞ ┤)─≡║┌ 
weekendhobby ∏┼╞╙─ ⅍−∏┼╞⅝║╞−⅝┌∕╙−╖≡║╞┌⅔∏ ┌⅔╖∏┼╞≠⌂╗≤┘⅔┤−
┌⇔┴╖≡™⌂├−─≠╒⇔ ╚⇔ ≈┤∏╣┤⅍⌂┤≈≡╓ ⅛├™™├− ╚⇔ ≈┼∟║╟−∏┼╞╙─  share 
≡╓∙∫┤∟ ─≡║┌⌂┼⇔┼╘┌⅍≤┴∙ ∏┼╞∂−╖┌⅔╚⇔ ╚∙╖∏┼╞≠⌂≈┤╚⇔
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ñWhat is Blog and Blog Marketingò

ÅBlog  âóÉóÂéòßØ°ÅČóè¬ó WeBlog ,  We Blog , Web Log  ăâ¬è¬óÉñÿÜ»Ú
ÅČóĂÕ ÂĆÛîÂ×÷ÈÅèóâìâóãÿÕöãèÂòÚ è¬óÚòćÚÅøî ÛæĆîÂ (Blog)

ÅBlogÂĆÅøîÂóäÛòÚØ÷ÂÛØÅèóâÃîÈÖÚÿîÈ (Personal Journal) æÈÛÚÿèĆÛăÌÖ° 
ÿË¬ÚÿäøćîÈäóèë¬èÚÖòè ÛØÅèóâÿÊßóñÕ­óÚÖ¬óÈ ą  āÕãÉùÕÿÕ¬ÚØöćØČóĂì­ÛæĆîÂÿÜ»ÚØöćÚõãâÂĆ
Åøî âöÂóäĀëÕÈÅèóâÅõÕÿìĆÚÃîÈÖÚÿîÈ Ăë¬æÈăÜĂÚÛØÅèóâÚòĈÚ ą āÕãÛæĆîÂÛóÈĀì¬È 
ÉñâöîõØÙõßæĂÚÂóäāÚ­âÚ­óèÉõÖĂÉÝú­î¬óÚëúÈâóÂ  ÛóÈÛæĆîÂÂĆÉñÿÃöãÚÃ÷ĈÚâóÿßøćîĂì­î¬óÚ
ÂòÚĂÚÂæù¬âÿÊßóñ  ÿË¬ÚÂæù¬âÿßøćîÚ ą ÅäîÛÅäòè ìäøîĂÚËòĈÚÿäöãÚ
ÅÿÚøĈîìóÛæĆîÂâöìæóãÜäñÿáØ ĂË­ÜäñāãËÚ°ăÕ­ìæóÂìæóã  ÿË¬Ú  èõÉóäÔ°ÂóäÿâøîÈ Âóä
ÿäöãÚÂóäëîÚ  ÂóääöèõèÝæõÖáòÔÒ°Ö¬óÈ ą ØöćÖòèÿîÈÿÅãĂË­ìäøîÌøĈîâó  ÂóäāÇêÔóìäøîÂóä
ÃóãÖäÈ   ĀæñĀÖÂĀÃÚÈăÜĂÚÿÚøĈîìóĂÚÜäñÿáØÖ¬óÈ ą îöÂâóÂâóã ÖóâĀÖ¬Åèóâ×ÚòÕ
ÃîÈÿÉ­óÃîÈÛæĆîÂ Ì÷ćÈâòÂÉñÿÃöãÚÛØÅèóâÿäøćîÈØöćÖÚÿîÈ×ÚòÕ ìäøîëÚĂÉÿÜ»ÚÖ­Ú  É÷ÈÿÜ»Ú
ÿÅäøćîÈâøîĀÛ¬ÈÜ¹ÚÜäñëÛÂóäÔ°Åèóâäú­ĀæñëøćîëóäăÜĂÚāæÂÂè­óÈăÕ­ÕöĂÚÜ¹ÉÉùÛòÚ Āæñ
ëóâóä× Comment ĀëÕÈÅèóâÿìĆÚāÖ­ÖîÛăÕ­îã¬óÈìæóÂìæóã



Blog & Micro-blogging 
Microblogging is a form of multimedia 
blogging that allows users to send brief text 
updates or micromedia such as photos or 
audio clips and publish them, either to be 
viewed by anyone or by a restricted group 
which can be chosen by the user. These 
messages can be submitted by a variety of 
means, including text messaging, instant 
messaging, E-mail, digital audio or the web.

The content of a microblog differs from a traditional blog 
in that it is typically smaller in actual size and aggregate 
file size. A single entry could consist of a single sentence 
or fragment or an image or a brief, ten second video. 
But, still, its purpose is similar to that of a traditional 
blog. Users microblog about particular topics that can 
range from the simple

http://twitter.com/Oprah

http://en.wikipedia.org/wiki/Blog
http://en.wikipedia.org/wiki/Text_messaging
http://en.wikipedia.org/wiki/Instant_messaging
http://en.wikipedia.org/wiki/Instant_messaging
http://en.wikipedia.org/wiki/E-mail
http://en.wikipedia.org/wiki/E-mail
http://en.wikipedia.org/wiki/E-mail
http://en.wikipedia.org/wiki/Digital_audio
http://en.wikipedia.org/wiki/World_Wide_Web
http://twitter.com/Oprah


http://twitter.com/Thaksinlive

http://twitter.com/Thaksinlive


Podcasting / RSS
╖≡┤≈├™≈┼∙ ←─┤╖⌂≤┤≡┤≠™┤≡ TV , Radio √ ┤−╚∙╗≤ ⌂╗∂ ╚≈ ╚⇔ ⅝≈  ╖≈║╞┌╙⅝  Podcast ⅛┘─≈⇔∙ ←─┤╚∙

Å Podcasting ─≡║┌ Podcast ⅍║┌Ω├╟−∂┌−Ω┌⅔⌡║╞┌⅝−┴⇔─−═╞⅔∕−≡┘∕∕┌┴−╖∂┌≡ ╖−╝∂∏┼╞≠┴−≠┌≈╙─

√╓ ╙⅝ ∏├╞⌂╚∙∏╣┤™┤≡⌡≈├⅍≡╖∟║╞┌≡├∕ feed news ≈├−╖≡┴╞≈╚⇔ ≡├∕⅍⌂┤≈−┴≠≈∙≡┘≈┤↨∙≤┤≠∙  2004 

∏┼╞√ ┤−≈┤ ∂├⌂ feed news −┼╟⅛┘∏╣┤⅔┤−┌├∂╘−≈├∂┴ ╖∟║╞┌∏╣┤™┤≡⇔┤⌂⇔ ╘─≤⇔╚∩≤ ≈├≤∂┴≈┼╖⇔┼≠∂ ┤⅔╜ 

╖Ω ┤⌡╓  computer ─≡║┌ portable music player (╖≡┼≠™∂┴⇔∙┤™ ⌂ ┤ mp3 player)

Å ⅍╣┤⌂ ┤ POD ⅞═╞⅔╖∙ −⅍╣┤≠ ┌≈┤⅛┤™ Personal On-Demand  ─≡║┌ "┌╒∙⌡⅔⅍ ⌡ ⌂−∕╒⅍⅍≤" 

−├╟−╖┌⅔ ╖≈║╞┌≡⌂≈™├∕ Broadcasting ™╝™≤┤≠╖∙ − PODcasting −├╟−╖┌⅔ ⅞═╞⅔ Broadcasting 

╖∙ −™┤≡−╣┤⌡║╞┌∂ ┤⅔╜ ≈┤┌≠╓ ╙−≡╓∙Ω┌⅔∫┤∟ ╗≤┘╖⌡┼≠⅔ ∂ ┤⅔╜ ≈┤™≈┤≠ ╚≈ Ω═╟−™├∕ formatΩ┌⅔

╚∩≤  ─≡║┌ type Ω┌⅔╚∩≤ ╗∂ ┌≠ ┤⅔╙⇔ −╣┤≈┤╖√≠╗∟≡ ╙─ ∕╒⅍⅍≤∫┤≠−┌™ (The public in 

general) ∩ ⅔╘⇔≠∏┼╞╚≈ ⅛╣┤╖∙ −╖⌡┼≠⅍ ┤╙⅝ ⅛ ┤≠╙⇔ ╜ ╗≤┘╖∙ −╖∏⅍╘−╘≤≠┼╙−™┤≡∆ ┤≠∏┌⇔

⌡├←←┤↨∫┤∟╗≤┘╖⌡┼≠⅔ √ ┤−⌡║╞┌∂ ┤⅔╜ ─≡║┌┌┤⅛™≤ ┤⌂╚⇔ ⌂ ┤ ╖∙ −╖∏⅍╘−╘≤≠┼∏┼╞⌡┤≈┤≡∆

╘≠™≠ ┤≠Ω ┌≈╓≤Ω−┤⇔≈─═≈┤Ω┌⅔∫┤∟╗≤┘╖⌡┼≠⅔⅛┤™⅛╒⇔─−═╞⅔ ╚∙≠├⅔┌┼™⅛╒⇔─−═╞⅔≡┘─⌂ ┤⅔

╖⅍≡║┌Ω ┤≠⅝−┴⇔∂ ┤⅔╜ 

Å Podcasting −├╟−∏╣┤⅔┤−╘⇔−™┤≡∏┼╞╙⅝  RSS 2.0 XML ─≡║┌ RDF XML∏┼╞╖∙ −╚∩≤  format 

≈┤∂≡↓┤−Ω┌⅔ XML∏┼╞╖∙ −╚∩≤ ╗∕∕╖∙ ⇔ ╘⇔≠ Podcasting ⅛┘╖∙ ⇔∏╣┤⅔┤−╗∕∕┌┴⌡≡┘∂ ┌™┤≡

⅛├⇔™┤≡ ╗≤┘∏╣┤⌡║╞┌⌡ ⌂−∂├⌂∂ ┤⅔╜ ╘⇔≠∂├⌂ Podcasting −├╟−╖∙ −⌡║╞┌™≤┤⅔≡┘─⌂ ┤⅔╚∩≤ ╖⌡┼≠⅔, 

⌂┼⇔┼╘┌ ─≡║┌≈├≤∂┴≈┼╖⇔┼≠┌║╞−╜ ┌┼™≈┤™≈┤≠ ™├∕√╓ ╙⅝ ⅔┤−┌┼™∏┼─−═╞⅔

╖⅍≡⇔┴∂∏┼╞≈┤ -- http://www.thaicyberpoint.com/ford/blog/id/168/

╖⅍≡⇔┴∂∏┼╞≈┤ ⇔╓™┤≡∏╣┤⅔┤−Ω┌⅔ Podcasting ╚⇔ ∏┼╞ http://www.pawoot.com/podcast 

http://www.thaicyberpoint.com/ford/blog/id/168/
http://www.thaicyberpoint.com/ford/blog/id/168/
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Google / Gmail
ÅGoogle Groups

ÅGoogle Sites

ÅGoogle Maps

ÅGoogle Sets

ÅGoogle Docs

ÅGoogle Mobile

ÅGoogle ά½ŜƛǘƎŜƛǎǘέ

ÅGmail

ÅBlogger.com



Homework

ÅMake your blog include of  contents you learn 
since last week until now  link with googledocs

ÅSend your blog address to me 


