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The Important of Marketing Role
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Integrated Marketing
Communication ; IMC

A Integrated Marketing Communications is a term used to describe a holistic
approach to marketing communication. It aims to ensure consistency of
message and the complementary use of media. The concept includes
online and offline marketing channels. Online marketing channels include
any e-marketing campaigns or programs, from search engine optimization
(SEO), pay-per-click, affiliate, email, banner to latest web related channels
for webinar, blog, micro-blogging, RSS, podcast, and Internet TV. Offline
marketing channels are traditional print (newspaper, magazine), mail
order, public relations, industry relations, billboard, radio, and television.
A company develops its integrated marketing communication program
using all the elements of the marketing mix (product, price, place, and
promotion).



http://wapedia.mobi/en/Search_engine_optimization
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IMC :
“Think , Create.and Sell’
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Appropriate communication tools
for consumer behaviors

Communication Below Above
behavior the line the line

Magazine _
Email, www
Newspaper
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SMS,Blog
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Advertising on the internet

Marketing Newspaper | Magazine | Radio TV
Issues

Frame of
Marketing

International

Product
Knowledge

Convenience

Cost

Customer
Responsibility
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Communication Services
on the internet

Internet / Mobile

e Service Provider > 3BB, TOT
, True , Loxinfo, CAT, AIS,
Dtac

Mobile

e PC, Note book , MAC e Cell Phone
e ADSL, Modem Dial-up e EDGE, GPRS, CDMA

Applications
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A E-mail marketing is a form of direct marketing

which uses electronic _mail as a means of

I communicating commercial or fundraising
E-mal messages to an audience. In its broadest sense,
every e-mail sent to a potential or current

M d rke'tl‘-wtomer could be considered e-mail marketing.
owever, the term is usually used to refer to:

ails with the purpose of enhancing
hip of a merchant with its current or
omers and to encourage customer
eat business,

lls with the purpose of acquiring
ers or convincing current customers
urchase something immediately,

Jing advertisements to e-mails sent by other
ompanies to their customers, and

A ‘sending e-mails over the Internet, as e-mail did

, (and does exist outside the Internet (e.g., network
— &Mt and FIDO).

http://en.wikipedia.org/wiki/E-mail_marketing
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E-mail Marketing
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PoliteMail's email marketing software helps you do more with Outlook.

Now create professional email marketing campaigns, send to targeted lists, and track
who opens, clicks and forwardst right from your favorite email programi with
PoliteMail, the email marketing software for Microsoft Outlook.



Subject (— | oy 2o Setideed — 0 =% =4 g <d ™}/ 4 -
—<s p™b— qemaf =4 -

Chall Er.-—nlimxc Wt kul»{!;;stv&ulz'-:y;n.lllt-xn WGZNIA Firalox
e B Vew Hloy focknarks  Yahoo! ook  twp

c +C X &M Nwlm-low#wnu reami camgase S . § I'%
Mﬁmnl wuml < ndachatralons [ = | j
Gmall Catandsr Doguments Seadar Wed mora v kutachatrakul@gmall,com | Saitogs | Hep | San oot 1
GM \.J l I Sewch el | Searchihe Vet .‘:’.".' n.'u-..,. hon ‘
—;um Sent Sanvm Now Ouacard / .
Sent Ml
Doahts €13}
Add Cg | Add Bee
. Spam.(112) / ‘
W BMAccess (97) Subject: |
‘ : - -
MLEN 1162 B J U FilTy T & m S M &K ¥ 8L PasinTen S

s

S| A s o o

ij- - -|-|'|§/8 rA r ‘|:§/8| = |_|_| z-I_T/ r= I=r
S S =0 =] 7 0=/ L7/86 L | |=F”'_ <p™%i4-rQ
S, <dqr ¢“ﬂm%¢&ﬂal~%

@ Chartwan

oue Lompaing
@ a0 somao leol1411
« Doe Siroros

@ Pongthep Termenguanw
o Sirntra Gend Swve Now Cegcawrd

Read mad, google com

| Frbo= b=y tos 4=/ =t

ok b4 b= ™ Nt E%d g = 4
N+ EAar™] % r™L.  usubseéibeq Ld| Fs ™ k4=



™My =] -M-4 rr- ks Chatting
TM‘|EJ‘|'|-1‘=> 0% | ‘|‘¢2/311 JIErlax L= %

— [ ™ie] ™= 4 Asd p beg) < - % ™o
{_r |‘|—8— - 0 ¢;|1 1[|_ i}sl/l,lJ lq;—||_ 0 -|2/§“LJ rrre|T%}Qj|a <Y .‘f’f’?‘ S
== = WLy dr%lf%rJ '%’Fr*ﬂ‘ﬁf”%‘ﬂ% | T o

] - M- - I YeYo p/ F-Ye=%7 <tz RA=drqgAiltg- - <epm|
(Chatting) Vv 4 — 7 44= || rQ 7/4# A~—10 0[] m— a0 |=+1e1s =

=N bl Fr=0 rq%= | o 154%
| = 1= 4 =, =Aobivations r | |- =PI R
Bo{=qLsteqrst-=d-0o J%™{=]- H -| L s ™M™

Whatsnew '«/1»
Nul updated Facebook

‘.'Y' Bb‘ »

Check out today's

T - 5 it b El
o "'a‘: SPIDADIRLTEEE| eE

TopAurfareDeals‘I’
ooy = ) == Y Yo e [mmfmatm‘
$13 . e ) f SR -1 . ¥ i A R 2%




Power of Social Networking
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Blog & Micro-blogging

Microblogging is a form of multimedia
blogging that allows users to send brief text
updates or micromedia such as photos or
audio clips and publish them, either to be
viewed by anyone or by a restricted group
which can be chosen by the user. These
messages can be submitted by a variety of
means, including text messaging, instant

/ \

messaging, E-mail, digital audio or the web. | aconica
\
> 2
3 L ® FRONTLINESMS
Jl e e — GeoChat
N /7
@)Ushahidi

The content of a microblog differs from a traditional blog
in that it is typically smaller in actual size and aggregate
file size. A single entry could consist of a single sentence
or fragment or an image or a brief, ten second video.
But, still, its purpose is similar to that of a traditional

http://twitter.com/Oprah blog. Users microblog about particular topics that can
range from the simple
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http://twitter.com/Thaksinlive
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Homework

A Make your blog include of contents you learn
since last week until now link with googledocs

A Send your blog address to me



