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Ch1 Information System
- IS Concepts
- Management Information System (MIS)
Ch2 Information Technology
- Hardware & Software
- Telecommunications and Networking Technology

Ch3 ICT in Marketing
- Marketing Conceptual & IMC context
- Advertising on the Internet
- Power of Social Networks
- Email Marketing , Blog Marketing
- Using Google as IMC tools
- RSS Feed, Podcast... etc.
Ch4 Electronic Marketing
- e-Commerce , Affiliate Marketing
- M-Commerce (Mobile Marketing)
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The Important of Marketing Role
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Integrated Marketing
Communication ; IMC

Integrated Marketing Communications is a term used to describe a holistic
approach to marketing communication. It aims to ensure consistency of
message and the complementary use of media. The concept includes
online and offline marketing channels. Online marketing channels include
any e-marketing campaigns or programs, from search engine optimization
(SEO), pay-per-click, affiliate, email, banner to latest web related channels
for webinar, blog, micro-blogging, RSS, podcast, and Internet TV. Offline
marketing channels are traditional print (newspaper, magazine), mail
order, public relations, industry relations, billboard, radio, and television.
A company develops its integrated marketing communication program
using all the elements of the marketing mix (product, price, place, and
promotion).



http://wapedia.mobi/en/Search_engine_optimization
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IMC : educate many people
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IMC :
“Think , Create.and Sell’
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Appropriate communication tools
for consumer behaviors

Communication Below Above
behavior the line the line

Magazine _
Email, www
Newspaper
Radio
SMS,Blog
TV

ICT

Marketing
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Advertising on the internet

Marketing Newspaper | Magazine | Radio TV
Issues

Frame of
Marketing

International

Product
Knowledge

Convenience
Cost

Customer
Responsibility

©un  Ahunan Giad




Communication Services
on the internet

Internet / Mobile

e Service Provider > 3BB, TOT
, True , Loxinfo, CAT, AIS,
Dtac

Mobile

e PC, Note book , MAC e Cell Phone
e ADSL, Modem Dial-up e EDGE, GPRS, CDMA

Applications
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2  Non —\Voice Marketing "«
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Submitted by pawoot on Sat, 03/05/2008 - 23:41


http://www.pawoot.com/users/pawoot

* E-mail marketing is a form of direct marketing

which uses electronic _mail as a means of

I communicating commercial or fundraising
E-mal messages to an audience. In its broadest sense,
every e-mail sent to a potential or current

M d rke'tl‘-wtomer could be considered e-mail marketing.
owever, the term is usually used to refer to:

ails with the purpose of enhancing
hip of a merchant with its current or
omers and to encourage customer
eat business,

lls with the purpose of acquiring
ers or convincing current customers
urchase something immediately,

Jing advertisements to e-mails sent by other
ompanies to their customers, and

'« 'sending e-mails over the Internet, as e-mail did

, (and does exist outside the Internet (e.g., network
— &Mt and FIDO).

http://en.wikipedia.org/wiki/E-mail_marketing


http://en.wikipedia.org/wiki/Direct_marketing
http://en.wikipedia.org/wiki/Electronic_mail
http://en.wikipedia.org/wiki/Customer_loyalty
http://en.wikipedia.org/wiki/Customer_loyalty
http://en.wikipedia.org/wiki/Advertisements
http://en.wikipedia.org/wiki/Internet
http://en.wikipedia.org/wiki/FIDO

E-mail Marketing
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PoliteMail's email marketing software helps you do more with Outlook.

Now create professional email marketing campaigns, send to targeted lists, and track
who opens, clicks and forwards—right from your favorite email program—with
PoliteMail, the email marketing software for Microsoft Outlook.
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Power of Social Networking

Social Network Aan1aNHAUEINITAVIIAINSIN LazLTaN e
AU TuREN19lanaN19nile uanituduladndandiniu A
Social Network AfAaIUladNGaNTavAU TIRIaAUTULAY
naad v ulseinniiitlu Social Network  d&1usufiating
Social Network gy Hi5 13271 Facebook <Fuiaanleinilu
social network tausduuudnatitenile Al¥AU TANNTNUNA 16
aAu33nNulnaildan a1 sadsn1svinAaugannulag 13a
uwaunulasg

WariunuaIAY Lo Ine 9 Auntiny uinuaviivlas Social
Network ‘1ulne 19w Social Network 13a9viaviien a8
Fuled odoza  (TaTlagn) Alvauidusauluizasiaiiian
Tgu1inausIniu TEIAuATY share  sUn W u3a3fTanay
nauLa la liinauqle

Posted on 09 August 2008 by keng.com



U.S. Social Networking Oct 2009 YoullTH

1 Facebook /

2 MySpace . 1 ~~.| el | facebook.
3 Youtube , d B fiendster

4 Tagged & ST —

R Rl | © LiFE Ofriendster siashdof
6 Twitter | ﬁ(ﬁ)@@' ° ﬁv igmyspace.com. ey orkut .. del.icio.us
7 Yahoo! Profiles u Yves 0l ‘ ,f gﬁ\gg)(f

8 myYearbook = o Q. S~
9 Windows Live Homé KO ESKEURIG nerotionnext  SENICRWER. e -
10 Classmates — XING” %.2listble YouQIILi:

11 Yahoo! Groups

12 MocoSpace flickr
13 MyLife ﬂ - Joey,
14 MySpace TV Lmkedm Bf‘fi Kka!ii! ChinsflenCH) ryze

ey LCLNIERY ‘Yangacom

15 BlackPlanet

16 Meebo m E@ % *% ot ¥ Chinay.com

17 LinkedIn

foye ) (o ,)JJ' -, -.

18 Clbeanaun | o o %) 59557 LIS prppy
aring boriage uoo:nu .

20 Bebo @eao o d‘-R M3 e

21 Yahoo! Message %;%%Ibe xuQacm oy ?Qeq

22 Gaia Online YuMe netvibes
23 Hi5 QO @ iTameme Q;)RATEITALL

24 Yelp vawsioo!  School BANK llﬂgﬁlll E-_T_T



http://www.thefacebook.com/
http://www.myspace.com/
http://www.youtube.com/
http://www.tagged.com/
http://www.twitter.com/
http://profiles.yahoo.com/
http://www.myyearbook.com/
http://www.classmates.com/
http://www.mocospace.com/
http://www.mylife.com/
http://vids.myspace.com/
http://www.blackplanet.com/
http://www.meebo.com/
http://www.linkedin.com/
http://www.clubpenguin.com/
http://www.caringbridge.org/
http://www.bebo.com/
http://messages.yahoo.com/
http://www.gaiaonline.com/
http://www.hi5.com/
http://www.hi5.com/
http://www.yelp.com/
http://images.google.co.th/imgres?imgurl=http://davidakin.blogware.com/logo_facebook-rgb-7inch.jpg&imgrefurl=http://dyn.politico.com/blogs/bensmith/index.cfm/CurrentPage/8/category/Internet&h=790&w=2100&sz=135&hl=en&start=13&usg=__0bLS6ngYQnfOhYSTRYDAFqflMD4=&tbnid=WnsmOCuSOUlvmM:&tbnh=56&tbnw=150&prev=/images%3Fq%3DSocial%2BNetworking%2B,%2Blogo%26gbv%3D2%26hl%3Den%26sa%3DG
http://images.google.co.th/imgres?imgurl=http://uk.gizmodo.com/myspace%2520logo.jpg&imgrefurl=http://smarterthanyouraverageblog.com/archives/category/starting-a-blog&h=300&w=300&sz=16&hl=en&start=43&usg=__FbcOV4TTu4vY95nP0JtGYLB9Xxo=&tbnid=4rG4tevi6s9aKM:&tbnh=116&tbnw=116&prev=/images%3Fq%3DSocial%2BNetworking%2B,%2Blogo%26start%3D36%26gbv%3D2%26ndsp%3D18%26hl%3Den%26sa%3DN
http://images.google.co.th/imgres?imgurl=http://www.thebest.blog.br/wp-content/uploads/2007/12/orkut-logo-copy.jpg&imgrefurl=http://www.noddit.com/Sci-Tech/Social-Networking-Software/related_links&h=284&w=567&sz=20&hl=en&start=59&usg=__tk_GA-UKOD6egt4dQeBW8901Dus=&tbnid=PYA-9Mf0n2Va5M:&tbnh=67&tbnw=134&prev=/images%3Fq%3DSocial%2BNetworking%2B,%2Blogo%26start%3D54%26gbv%3D2%26ndsp%3D18%26hl%3Den%26sa%3DN
http://images.google.co.th/imgres?imgurl=http://af-design.com/blog/wp-content/uploads/2008/03/hi5_logo.gif&imgrefurl=http://af-design.com/blog/2008/03/31/facebook-and-myspace-could-learn-something-from-hi5/&h=200&w=200&sz=3&hl=en&start=2&usg=__Fkd7JTY2ygLugPkpcPTLCWTQDcY=&tbnid=Y1hYlSX152X4XM:&tbnh=104&tbnw=104&prev=/images%3Fq%3DHi5,%2Blogo%26gbv%3D2%26hl%3Den%26sa%3DG
http://images.google.co.th/imgres?imgurl=http://septiarani.files.wordpress.com/2008/05/stiker_friendster.jpg&imgrefurl=http://liocandra.blogspot.com/2008/07/only-3000-friend-at-friendster.html&h=375&w=500&sz=25&hl=en&start=9&usg=__eSDEyrUslI0WMqOND0EeKebmJa0=&tbnid=-Sv4HYE50F5RUM:&tbnh=98&tbnw=130&prev=/images%3Fq%3DFriendster%26gbv%3D2%26hl%3Den%26sa%3DG
http://images.google.co.th/imgres?imgurl=http://www.que20.com/wp-content/uploads/2007/09/youtube_logo.jpg&imgrefurl=http://www.gamespot.com/users/tudyniuz/blog&h=300&w=400&sz=22&hl=en&start=10&usg=__k1Zfm3gFv9RALfFxznvT2crPqFU=&tbnid=9p1sfGmjElrgGM:&tbnh=93&tbnw=124&prev=/images%3Fq%3DYoutube%26gbv%3D2%26hl%3Den%26sa%3DG

Social Network noee:zls

e Social Network @Aan1FNHAUFINITAVINAINSIN LA
lHan ladnulundn1vlandnianity nantuiylaan
Bandtu 190 Social Network  Afaldu ladAttane
WAL LIAaAutuLeay AlatuasIuldszianitiu Social
Network 191 Hi5 #3831 Facebook <guiaanladniu
social 7V l¥rAU laliNuAvinaINIInNUInadan 190
fnaIN1sYINANSINAL AT 3alTluiNauiulas

e dauduled Social Network neviniiiuaziilu Social
Network 1289112911187 19U odoza (lalag1)n3a
weekendhobby AlaunidugayluiZavviagiginazenn
aflsnIuny e ldu1vinmusdndy TFIRNwALY share

sUn N wsa3aTanad Aeuagla lUisunla
Posted on 09 August 2008 by keng.com



44

"What is Blog and Blog Marketing

* Blog inannduidiin WeBlog, We Blog , Web Log iy
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Blog & Micro-blogging

Microblogging is a form of multimedia
blogging that allows users to send brief text
updates or micromedia such as photos or
audio clips and publish them, either to be
viewed by anyone or by a restricted group
which can be chosen by the user. These
messages can be submitted by a variety of
means, including text messaging, instant

/ \

messaging, E-mail, digital audio or the web. | aconica
\
> 2
3 L ® FRONTLINESMS
Jl e e — GeoChat
N /7
@)Ushahidi

The content of a microblog differs from a traditional blog
in that it is typically smaller in actual size and aggregate
file size. A single entry could consist of a single sentence
or fragment or an image or a brief, ten second video.
But, still, its purpose is similar to that of a traditional

http://twitter.com/Oprah blog. Users microblog about particular topics that can
range from the simple
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Homework

 Make your blog include of contents you learn
since last week until now link with googledocs

e Send your blog address to me



