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X-Generation

1970 Age 1985
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Evolution of X-Y Generation

50550

Something somewhere went terribly wrong




Y-generation

 10-30
* New Techno-sumer
e Communication Technology




X-Y Generation
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Why Z-Generation???

151AdvANIdingaa Z-Generation ifidnuiadanindiu
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9/11 Géheration / Sile

Generation
Never Forget Never Surrender

source : i-marketing 10.0 p393



Y-Z Phenomenon ; [-Phone

dsangnismisadngiianaasnugn X-Y-Z Gen



Solll

wqmﬂssu‘nao Y-Z Gen mammsquua.,mn'\sma'mu'mmu
Lo ‘lujﬂu.,unmsmmﬂmmﬂausuuauﬂsumnuﬁoufmaau

manil I e d9Ungfnssulaaeil

[1] » a= o [ %4 1 274 5 al
au‘luuau'sumuwﬂmq Solll agvinl¥dua1unfAariv a1aseia aalll
“QuliaanunuaylsnauWigay” Solll adndntfiannis e d1asaudiaeuil
MU

“ & 1 ¥ ¥ » L 4 4 Yy _ v al a al (% 74
AUy Lisaas1snatn” So!!! davnauduaylnsintdd a1 g iaIiatRaIdUNS UL
1A 1

“lanvavituarlu Network” Solfiavidandalvinsingu wilan
T daaquuiiaulfiy...au

“Quilluaudifialanang uazddiifieaalanngsing”

So!l! asimnegmily n1saanduai vinaaialud 1deWGw 1o lauindu
uazavaendelagsduazann ld inszamuisanuinaIunnGsia
uusuan1ni1 B,X Gen v 40%




818 20 N9
S
FuAADIRINaA
(Digital Natives)

=

mql,ﬁu, 30 QA8

A o

é’awzlwuﬁaqﬂﬂfw a

ANIARIANAITINGL DI AT NG L laduIn
g ' o o ° -9
AWNANIND FIVTOLTUA? YIINEN
NANNAY VTUSLALINWNAINANY

A v a &
LTEITIULRANTIEATENN DY,

S «aladin grnosealaudiisan” mauSmtanauszmanaa anansingdinsallanguh
saudulag : Philip Kotler (51 naaiaas), John A. Caslione (1894 1a. uagataim) 14

ket

cae & & A
WA : AT FNTIY NAMRUIIAW / 3003 lwen 8u3la

Awan http://www.zagg.c O



Communication

In Z-Gen

Gen Z is new tribal 11u
gulN1fInaa (Digital
Natives)
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Search/Read/Load/

Post/Vote/Share/
Comment



A new classification of Media
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Gen Z market to each other

Advertiser

New Advertiser

WOM : words of mouth
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Appropriate communication tools
for consumer behaviors

Communication Below Above

. : ICT
behavior the line the line

\Vellel=

Magazine

Newspaper Email, www

SMS,Blog

Social
Medias

Social

Marketing




Communication Services
on the internet

Internet / Mobile/

e Service Provider > 3BB, TOT,
True, Loxinfo, CAT, AIS, Dtac

Web | Mobile

e PC, Note book , MAC e Cell Phone
e ADSL, Modem Dial-up e 3G ,EDGE, GPRS, CDMA

Applications
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OMG 1 PRETTY | SURE
MY PROVIDER 15
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‘i Non — Voice Marketing
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SMS , Skype , Social Medias , Smartphone , What's App , Voxer , Game
Submitted by pawoot on Sat, 03/05/2008 - 23:41



http://www.pawoot.com/users/pawoot

Email-Marketing

Email Marketing

Develop relationships that build brand

loyalty & increase ROI :
Build & send effective email campaigns

A Tounn: Somumelery gy iwetight Fimp @ o
MaiChimp Mobide Payres Southdown TinyLettor Mai Designer
Boe Farms

http://www.mailchimp.com
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* ANALIANLUTRININNITNINNTARA LB NUIUDNY 2015
* B2B Aanguilnanzanngalumsld E-Mail Marketing

Source : Daydev.com
http://www.daydev.com/social-media-marketing/marketing-ideas/691-digital-marketing-email-marketing.html
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E-mail Marketing

maWaidia51E Email Marketing
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Ref: http://signup.deemocdiy.com/a/?kw=email%20marketing
Demo : http://www.emarketingdd.com/emkt/emkt.1.php
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N Iusn1s e-mail Marketing
Database email (I Service Aunn Database “lusvisy WAnszY waziiawlufisey)

d111503089 email ”meu,uu html page iax Text File
3¢111 unsubscribe Lwa‘lwaﬂmmvlummmﬁumaua gnlANN195udayanie email e 1ae
Az Lidvdayalude email mﬂma‘luﬂﬁwumm

muumaaaauwamﬁmmmu email marketing g1y
sruuavnziiaulnaliy Respond 310 email marketing 16 11 nsalviuduuun fusu

Fee Edt View Go Jook Actions  Help
Mliew = g A X ChLBeply G Replto AR () Fooyard ¥ sendRegee - 5 LW » o FOODNAMI
f" Poiteliail = [#] Tracking On Z. Create Template 43 planage Lists | ) Track Results | & Credids: 361,591 5
Mail « | Email Metrics Al woek Month QTR YEAR  Date Range
Favorite Folders F- Dok el com o = — e e
«oc} o Yo ernall recults report
w=] Sent Rems Open Rate  Undeliverable Opt-Out Oick-Theu Responge  Interest Level
M2l Folders = 21594%| &1.98% | [ 0.99% (@ 24.75%| & 41.6% & 70.0%
) Al Misi Bems - 0 corered 2 Bounced 1 recipient{s) 25 pecpls 42 responaas 42 peiporaas
o of 101 a0k S8 el very urdUbacited clicksd 35 kx| from 25 pacpie Fro 60 o

_4_\_&3

PoliteMail's email marketing software helps you do more with Outlook.

Now create professional email marketing campaigns, send to targeted lists, and track
who opens, clicks and forwards—right from your favorite email program—with
PoliteMail, the email marketing software for Microsoft Outlook.
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INTERNET USAGE STATISTICS

The Internet Big Picture
World Internet Users and Population Stats

WORLD INTERNET USAGE AND POPULATION STATISTICS

December 31, 2011
World Reaions Population |Internet Users| Internet Users Penetration Growth | Users %
€9 ( 2011 Est.) Dec. 31, 2000 Latest Data (% Population) | 2000-2011 | of Table
Africa 1,037,524,058 4514 400 139,875,242 13.5%| 2,988.4 % 6.2 %
Asia 3,879,740,877| 114,304,000 1,016,799,076 26.2%| T7896%| 448%
Europe 816,426,346 105,096,093 500,723,686 613 %| 3764%| 221%
Middle East 216,258,843 3,284,800 77,020,995 356 %| 22448 % 34%
North America 347,394 870 108,096,800 273,067,546 786 %| 1526 % 12.0 %
Latin America / Carib. 597,283,165 18,068,919 235,819,740 395%| 1,2051 % 104 %
Oceania / Australia 35,426,995 7,620,480 23,927,457 675%| 2140% 1.1%
o —
WORLD TOTAL ] 6,930,055,154| D 360,985,492 2,267,233,742 327%| 528.1%| 100.0%

NOTES: (1) Internet Usage and World Population Statistics are for December 31, 2011. (2) CLICK on each world region name for
detailed regional ug aflon. §3) Demographig,(Pegulation),numbers are based on data from the US Census Bureau and
local census agench ,(ESI t&’}%ﬂ%‘lﬂ&%ﬂn data published by Nielsen Online, by the International
Telecommunications Union, by GfK, local Regulators and other reliable sources. (5) For definitions, disclaimers, and navigation

help, please refer to the Site Surfing Guide. (6) Information in this site may be cited, giving the due credit to
www.internetworldstats.com. Copyright © 2001 - 2012, Miniwatts Marketing Group. All rights reserved worldwide.




Internet Users in the World
Distribution by World Regions - 2011

12.0% 10.4% . B Asia 44.8%
. ol Europe 22.1%
. i ' M Horth America 12.0%
' ¥ Lat Am / Caribb 10.4%
_| Africa 6.2%

| Middle East 3.4%
o Oceania / Australia 1.1%

source: Internet World Stats - www.internetworldstats. com/stats. htm
Basis: 2, 267,233,742 Internet users on December 31, 2011
Copyright @ 2012, Miniwatts Marketing Group
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20 auausn(2010)

Chsljna/JapaD TOP 20 COUNTRIES WITH HIGHEST NUMBER OF INTERNET USERS
Tulé ENg avsls : :
, # Conntiy or Reaion Population, Users % Population Growth % of World
"]%E]\‘W]Ngu sialid Slir 2010 Est Latest Data | (Penetration) 2000-2010 Users
China 1,330,141,295| 420,000,000 316 % 1,766.7 % 214 %
| N | l l l
2 |United States \ | 310,232,863 | 239,893,600 | 773 %)| 1516 % | 12.2 %
3 |Japan ] | 126,804,433 99,143,700 | 78,2 % | 110.6 % | 50 %
i | 1,173,108,018| 81,000,000 | 6.9%| 1,520.0 % | 41%
| 201,103,330  75,943600 | 37.8%)| 1.418.9 % | 3.9%
| 6 |Germany | 82,282,988 65,123,800 | 791 % | 171.3 % | 33%
N 1 |United Kingdom | 62,348,447 51442100 825 % 234.0 % | 26%
s Eng | § |Russia l 139,390,205| 59,700,000 | 428 % | 1,825.8 % | 3.0 %
Ay e | 9 |France | 64,768,389 | 44,625,300 | 68.9 % | 4250 % | 23%
~UAAUHITUIUNIN [ [Korea South | 48,636,068  39.440,000 | 811 %] 1071 % 20%
_ Y ~ Y i [ 1)t [iran | 76,923,300 33,200,000 | 432 %| 13,180.0 % | 1.7 %
ABIMITUML LA | 1p [italy | 58,090,681 30,026,400 | 51.7 % | 127.5 % | 15 %
s Ing 1B |Indonesia > | 242,968,342 30,000,000 | 12.3 % | 1.400.0 % | 15 %
14 |Spain 46,505,963 29,093,984 62.6 % 440.0 % 15 %
K | | | | l
[ 15 |Mexico | 112,468,855 30,600,000 | 272 %| 1,028.2 % | 16 %
| 16 |Turkey | 77,804,122 35,000,000 | 450 % | 1,650.0 % | 18 %
17 |Canada 33,759,742 26,224 900 777% 106.5 % 13%
| l | I l I
18 |Philippines | 99,900,177 29,700,000 | 297 %| 1,385.0 % | 15%
9 |Vietnem _~ | 89,571,130 24,269,083 | 271 %| 12,034.5 % | 12 %
| 20 |Poland l 38,463,689 22,450,600 | 58.4 % | 701.8 % | 11%
[TOP 20 Countries | 4,415272,037| 1.466,877,067 | 332%| 4089 % | 74.6 %
IRest of the World | 2,430,337,923| 499637749 206 %| 586.7 % 25.4 %
[Total World - Users | 6,845,609,960 | 1.966,514,816 | 287 % | 4448 % | 100.0 %




J7U2U mobile subscriber 1ulne : 71,824,561
Mobile penetration: 107%

B 36% K ladunasiialdadnsal lsdalunisianivlead
72% wflgansallad1alulnaangdaanin 24 1

‘ﬁm http://mashingup.wordpress.com/about/

i| 3% 69%
TOTAL POPULATION URBAN RURAL
R o
INTERNET USERS 1A/ INTERNET PENETRATION
lr' 19%
USERS ON TOP SOCIAL NETWORK SOCIAL NETWORK PENETRATION
100+ %
MOBILE SUB SCRIBERS MOBILE PENETRATION

we are social



Most Used Websites - sy verticals

Vertical Top Website % Use % Use Most

{Among Vertical Users) {Among Vertical Users)

Generic Portals (all-purpose websites) Yahoo, Google 847, B4% (Google) 51%
Emailing Gmail 9% 61%
Instant Messaging Gralk/Gmail 73% 51%
Job Search Naukr. 78% BI%
Online Mews Goaogle 61% 32%
Online Travel Buy IRCTC 81% B6%
Online Games Facebook 51% 30%
Online Buying (Mon-Travel) Ebay 49% %
Real Estate 99acle 4% (Google) 36%
Business & Financial Mews Google 55% 36%
Online Share Trading (Trading) Sharekhan 50% 30%
PC to PC Net Telephony Google/Gtalk 89% 52%
PC to Telephone Met Telephony Google/Gtalk 69% (fahoo) 46%
PC to Mobile Messaging (sms) Way2sms 79% 59%

Met banking ICICI Bank 49% 21%




Social Media Statistics 2011:
Amazing Facts About Internet Use
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o of all minutes spent on social
o network sites by iPad owners
are done by 35-49 year olds.

194 million.....

a day are spent on social network sites.

4 i /0 of iPad owners are age 13-34.

Time Spent On Soclal among iPad owners by age:

Age 35-49 0:45
Age S0-64 0:20

finsd’lddvanaau laniu
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154 a2uu1i

X-Gen (21¢ 35 - 49) ‘lgiaan
Uszuian 45 urisiadulunis
lau Facebook visadyau

29U latidueg W1un1e Tablet

Boomers (a1t 50 — 64) ‘l4f

atyszuio 20 uisia T uyu
dyAuaau lait Wau Tablet
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Social media marketing

B2 socialbakers

FACEBOOK 2()11 YEARBOOK

TOTAL FACEBOOK USERS

o



List of countries on Facebook © 2012 socialbakers.com

Last week Last 2 weeks Last month Last 3 months Last 6 months
#  Country Users v Change ¢ (%) ¢ Pen.¢
1. United States 1565892 160 -1520 100 -0.97% & 50.25%
2. bm 45019840 +3617 420 +8.74% # 3.84%
3. Indonesia 43523740 +1746500 +418% # 17.91%
4. Brazil 42199880 +7 041140 +20.03% ® 20.98%
5. Mexico 33597260 +2606780 +8.41% ® 29.87%
6. Turkey 31526840 +567 500 +1.83% & 4052%
7. United Kingdom 30 485180 +14 780 +0.05% ® 48.89%
8. Philippines 27720300 +686 620 +254% ® 27.75%
9. France 24104320 +559 860 +2.38% & 37.22%
10. Germany 23251200 +1127 540 +5.10% @ 28.26%
11. ltaly 21826 060 +936 800 +4.48% ® 3757%
12. Argentina 18203640 +624 880 +355% ® 44.03%
13. Canada 17292920 +179 000 +1.05% # 51.22%
14. Colombig 16258980  +458 660 +291% # 36.78%
. Spain 15 945 +265 020 +1.69% #® 34.29%
16. Thailand 14 235700 % 1 6th
. Malaysia 123657 +305 440 +253% ® 47.27%
18. Taiwan 11883680  +283420 +2.44% # 51.61%
19. Australia 10889960  +168 940 +1.58% # 51.22%
20. Eqypt 10476 120 +1 084 540 +11.55% ® 13.02%
21. Venezuela 9739440  +160 240 +1.67% ® 35.78%
22. Chile 9205580 +184 780 +2.05% ® 54.97%


http://www.socialbakers.com/

W FB users

14 400 0 e e

14 218 182

14 056 364

135 854 55 o

13 309 9] —

13 127 273

12 945 455 —

12 763 636 o

12 581 818

29%

31.10

10%

34%

.

T

socialbakers

Thi Facips for Secisl B bedng Sucoan

E2

16-

45-
55 -
65-

Total Facebook Users: 14,235,700
Position in the list: 16.
Penetration of population: 21.44%
Penetration of online population 81.41%
Average CPC: $0.13
Average CPM: $0.06

14.03

17 10% m
=4 4% =
&4 1% m
0 1% =

socialbakers

TheFacips for Sodsl Baksting Juccan

Brands Facebook users
GTH 741,003
BlackBerry
Thailand 406,073
ICHITAN 405,347
THE STAR auiln
A31917 382,920
GMEMBER 325,045



http://www.socialbakers.com/pages/detail?id=44495517277&url_key=gth
http://www.socialbakers.com/pages/detail?id=136945152990155&url_key=blackberry-thailand
http://www.socialbakers.com/pages/detail?id=136945152990155&url_key=blackberry-thailand
http://www.socialbakers.com/pages/detail?id=155656757791086&url_key=ichitan
http://www.socialbakers.com/pages/detail?id=158872037330&url_key=the-star
http://www.socialbakers.com/pages/detail?id=158872037330&url_key=the-star
http://www.socialbakers.com/pages/detail?id=158872037330&url_key=the-star
http://www.socialbakers.com/pages/detail?id=237423610318&url_key=gmember

06619 Social Network siaailafia

Mobile Social Networks

Going online wirelessly by age

By laptop

By cell / handheld

. Young aduits 18-29
B Aduits 30 and oider

[ Avadutts 18 and older

By another device

Key eMarketer Numbers — Mobile Social Networks

5.6 billion Mobile subscribers* worldwide in 2013, up from
4.6 billion in 2009

1.4 billion Mobile Internet users worldwide in 2013, up from
505 million in 2009

607.5 million Mobile social network users worldwide in 2013,
up from 141.4 million in 2009

43.0% Mobile social network users worldwide % of
mobile Internet users worldwide in 2013, up
from 28.0% in 2009

126.2 million US mobile Internet users in 2013, up from 68.6
million in 2009

56.2 million US mobile social network users in 2013, up from
21.9 million in 2009

44.5% US mobile social network users % of US mobile

Internet users in 2013, up from 31.9% in 2009

Note: as of December for each year, *refers to the number of active
subscriptions; 2009 is an ITU estimate
Source: eMarketer, November 2009

w. 25.30 %

notd uduwn nds
mens:uniBlulingn

17.47 %

Survey:
Mobile
Social
Networking
in Thailand
April 2010

28.31 %

Mobile Social Networking Usage

US Mobile Subscriber [week ending April 4,2010]

Pages per



SOCIAL BEHAVIOR

WHEN DO PEOPLE SHARE?

Bl e 000

Peak Hour Peak Day 75% in 1 Day
Peak sharing occurs at Wednesdays are the peak 75% of cheks oocur within
9:30am EST every day days for shating the first day of a share

WHEN DO PEOPLE CLICK?

Most users click 2 minutes after content is shared.

¥

Facebook Share, Tweet, G+1



Fact : Suspicious customer
Only 37% wWintliufiruaTnalda TaranannusEm
AULTafiauFENa1anILURaLNaILA 28%

18% NtuNAULGaia salesman 918508 Ue
116% manuiigadaniariivdanInnulsenunt

Sacial network is ngw the new tools for exchange of information

“Which car and brand should | buy ?”

P “ Should | get more i-Phone 457"

\ § "/ How much i-Pad should be paid?”
" “Personal relation are more important”

Source: Economic Business Forum CMU,4-5 Feb12 by ARIP



“Customer generated contents”




Things That Happen Every 60 Seconds Part 1

QUESTIONS
ASKED ON THE
INTERNET...

25'1" MOURS
TOTAL

DURATION

Gm-

1%5 ON 13,000+ wouss
cribd e MUSIC
o PANDORA
(. .
. .
s

POSTS ON
tumblr.
13,0004

iPhoneY
APPLICATIONS
DOWNLOADED

ass™ 600+

ey
‘oo NEW

The VIDEOS
'lssumt 694445

Y- »

\
e (o)

Go gle

Infographic by- Shanghai Web Designers

1,700+
irefox

OWNLOADS

‘”l""‘j;‘c
F . rr-
oS | Sk )

T

LARGEST
COMMUNITY
CREATED CONTENTH

WORDPRESS
DOWNLOADS

US 1
roATeS PLUGIN

DOWNLOADS

1’7%34’1 http://www.veedvil.com/news/internet-2011-in-numbers/



Things That Happen Every 60 Seconds Part 2

232
COMPUTERS
GOT INFECTED

*#2BlackBerry.

SOLD //

/

Infographic by- GO-Gulf. com Web Design Company

17%34’1 http://www.veedvil.com/news/internet-2011-in-numbers/



uuiAuAauay  Cloud computing 11w
N5t 1gUsN15NTEULABNRIADS WU
n1vn19aaunlal Taannldudnasly
mtﬂumaxﬁfnumwmﬂﬁmﬂuaﬂu,ﬂ"l:wu
maﬂauwamaﬁmaﬂm‘lm lisavdau’la
Lfsa\‘lmﬁaﬂmsmwmﬂﬂﬂsoaﬁwwumu
mu“lam (IT Infrastructure) uuq PRIHRN
N ledafa scuudanisnee lid1as
111 Google Mail (gmail) 458 Yahoo
Mail (Hueu 5
RaNvaInaIIRABNAIAY
Aa1InAaNtIfg tludanwoaizaavszuy
Aannitnasiaglugduuuaainisszans
ATNNUNATINY An19tdansanutlu
sruumadLnasg (Cluster Network) Wunng
IndssnInaInsstamalulaiinaseia
lawu (Virtualization) tWalvimauduas
JIUVTAT5A99 TsavsuAudIulIu
Nl UIIUIUNINNLANT U D EN5IALE
520NN SEUUNIFAIAFTTNS NN I
winnzaNnuy lguan1sdszianeng lasae
Tidannaavnuuulfina Software as a
service (SaaS) “dravinnunis”

Cloud Computing

Application

> . e
Montoring Collaboration .
Content Communic ation

Platform

Finance

- Q;J a'~~'~ /_] g
‘ ‘ <
Identit !;
ey ' Queue
Object Storage Runtime Database

Infrastructure
% | a

: | o
Compute — Network
Block Storage

Tablets

Cloud Computing

Source : The Value Systems Co.,4ztd.



Cloud Service

Cloud Service 3 ™~

<

S

— Dropbox.com - ”
— http://urldroplet.com/

:

Dropbox

| |Cloud G l
—i-Cloud
O[)ocsg e
— Googledoc @

[llustrator PowerPoint Excel Apple Pages
kulachatr C. Na Ayudhya Gy



Cloud Service

v ©

YAHOO! MAIL

Chromebook
Noitt ":}" DUt f} 1 WA ‘t )

kulachatr C. Na Ayudhya



LBS— Location based services

-

Location - Location - Location

Deals - Check-Ins - Demographics

Most Popular Location-Based Application

SCVNGR 2%......
Whrrl 2%......
Footfeed 3%......... :

Google Latitude 3%......

oooo® et
- Gowalla 3% ... | -
B Facebook Places 4%...... & foursquare

. : .E TriOut 6%..... °

BADGES

“Favorite location-based marketing promaotion of 2010”
Foursquare and Starbucks 26%



How Often Do LBS Users Check-in? Concerns Using Location-Based Applications

0
43% Multiple Tim@

0
31 / 0 Three or four times a week

Privacy/Stalking........cccovvereennccnns 47%

Not enough deals/coupons ...... 47%

Mobile phone battery drain....... 25%
None of my friends use LBA......31%

I'm wasting my time........cccccevnns 23%

Only when | can get something free or at a discount

What have LES User voner

Received Something Free
Used check-in coupon

Never received anything free or discounted

Only when my friends check-in

What Type of Location Coupons Do Users Prefer .9% Stalked somone »
Gse Fancail0l - | |
SMS 16%...... 2
Email 40% = 5
53% 47%
\[o)
Badges 34%..

POSTED ON JANUARY 3, 2011 - BY WAYNE SUTTON
http://socialwayne.com/2011/01/03/infographic-location-deals-check-ins-demographics/



https://plus.google.com/u/1/100894513529515310753/posts
http://socialwayne.com/2011/01/03/infographic-location-deals-check-ins-demographics/
http://socialwayne.com/2011/01/03/infographic-location-deals-check-ins-demographics/
http://socialwayne.com/2011/01/03/infographic-location-deals-check-ins-demographics/
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http://socialwayne.com/2011/01/03/infographic-location-deals-check-ins-demographics/
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http://socialwayne.com/2011/01/03/infographic-location-deals-check-ins-demographics/
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http://socialwayne.com/2011/01/03/infographic-location-deals-check-ins-demographics/

Top 5 check-in place in Thailand/day

CentralWorld 212468 chec <—ins‘
Siam Square 115657 check-ins
The Mall Bangkapi 86140 chec <-ins‘
MBK Center 83335 check-ins
|Union Mall 72517 c1ec<-ins‘



http://www.socialbakers.com/places/106030266128275-centralworld
http://www.socialbakers.com/places/121042457949258-siam-square
http://www.socialbakers.com/places/164152770276457-the-mall-bangkapi
http://www.socialbakers.com/places/125965400792003-mbk-center
http://www.socialbakers.com/places/100831996656917-union-mall
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AR-Augmented Reality

Source http://www.CommonCraft.com

outu.be/D-A1l4Jn6EY

http://www.youtube.com/watch?feature=player embedded&v=NxQZuo6pFUw


http://www.youtube.com/watch?v=D-A1l4Jn6EY&feature=youtu.be
http://www.youtube.com/watch?v=D-A1l4Jn6EY&feature=youtu.be
http://www.youtube.com/watch?v=D-A1l4Jn6EY&feature=youtu.be
http://youtu.be/D-A1l4Jn6EY
http://youtu.be/D-A1l4Jn6EY
http://youtu.be/D-A1l4Jn6EY
http://youtu.be/D-A1l4Jn6EY
http://youtu.be/D-A1l4Jn6EY
http://youtu.be/D-A1l4Jn6EY
http://youtu.be/D-A1l4Jn6EY
http://youtu.be/D-A1l4Jn6EY
http://youtu.be/D-A1l4Jn6EY
http://youtu.be/D-A1l4Jn6EY
http://www.youtube.com/watch?feature=player_embedded&v=NxQZuo6pFUw
http://www.youtube.com/watch?feature=player_embedded&v=NxQZuo6pFUw
http://www.youtube.com/watch?feature=player_embedded&v=NxQZuo6pFUw
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http://www.augmentedplanet.com/page/5/

Hologram Technology

Hologram Staff Have Arrived at UK Airports

http://youtu.be/thOxW19vsTg  Holographic Games— http://youtu.be/89KxxpmMhi4


http://youtu.be/thOxW19vsTg
http://youtu.be/thOxW19vsTg
http://youtu.be/thOxW19vsTg
http://youtu.be/89KxxpmMhi4
http://youtu.be/89KxxpmMhi4
http://youtu.be/89KxxpmMhi4
http://youtu.be/89KxxpmMhi4

Game Marketing

e NANNIRITIAUAILALLATWAR 139 "ATLAULANAANNILAATLLARSLAN
aaulaunuduinasiianlunguienzdu wudnsaaas 93.5 syula
LAULANLRZIAERY 6.5 TitAaauLAN

nsiaunuaaninasiiludanssuidnuayiasuiauunnduiiaian

- Tuagnsrdaraurdns Phillips wagaaue wuinlul a.@.1995 sauay
77.2 aaviaguang 11-16 tinunuaaniitaas Colwell uasauy
wuINlull A.@. 2000 saaay 92 uaviaguane 12-14 fiauinu
ﬂauwamas Humsisutnuads 3 adsadla1if uay 2.6 HTuy
fansd

o Tuaaatnstds Durkin uazaary wudTull a.4.1999 sasaay 94 aav
Tequane 12-17 dndssindiduinuaaniiiaas

« Tuanigaludani Funk dsangsinssunsiautnuiuiiniaay
isandnen 1-2 1l a.@. 1993 wuisaaay 87.7 wuagiuguane
LagIaaay 64.4 aadiasunalataulIf latnuiniinu




Angry Birds smashes half a billion downloads!

http://youtu.be/hGdwUiTRn-I
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Café World - the Restaurant Game
wall Info Reviews Notes Play Now!

CS Café World - the Restaurant Game Hiya Chefs! Coca-Cola has come to
Café World! Through October 27th, be sure to refresh your friends by
A

sending them the Coca-Cola® gift to serve in their cafes!

http://zyn.ga/coke <- Send a Coca-Cola® to your friends now!

Add 10 my Page

Add to My Page's Favorites

Suggest 10 Friends

Block Application 5 5 minutes ago - Comment - Like - Share

£ 224 people like this,
A fun & fantastic game in which —
/ |
you can spend your time running &/ View all 73 comments
your own virtual cafe!
Write a commen
*** Café World Forums|***

W [ wwn An iR
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http://www.springnewstv.tv/news/foreign/11735.html



http://www.springnewstv.tv/news/foreign/11735.html
http://www.springnewstv.tv/news/foreign/11735.html
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E-MARKETING

(E-COMMERCE, ONLINE MARKETING)



home  pay | register ' sie map

~ Thailand
DBDmart com

B-MARKETPLACE SYSTEM

P L L e e T
B Srron e s e e

i e T e e T e L b T

Stant new search

dxxe OTOP Do

m—

. V :
o [(Buy | sel [ yoBay [ Community | Holp |

Advanced Search 16,56 viaee)
] T . Eu!‘?“ﬂ .
Helic! Sian in or reaestor o) O SUI . i
whmbsirs Vade v | wennld 280
D Ly Help ;

The World's Online Marketplace*

Spacialty Sites

eBay Motors

ofiay Stores

Live Auctions

Reviews & Guides rew
0

au i now
eBay Business
Categories

Antiques

Ant

Baby

Boats

Books
Business & ladustiial
Cameras & Photo
Cars, Parns & Vehicles
Cell Phones

Clothing, Shoes &
Accessorles

Coits
Collectibles

v, | Search Iw

My eBay A1 A Glance 5

R i L L e i = T

|| All Categanes

Siin in for a snapshol of your personaleed
wicemation on the homnopage

Fndths Yea's homest
Hallowssn costumes!
Batman. Dach Vader & morel

0 b @ P e e Ll b e

(=
TARAD.com
Dove eooce (raficc 10 your 280y

litngs. Ve Bovinws &

Guit oday! L]

HusU &
e

e gasatorined

16-19 July 09 o

N E

Takclo B4 Cobb President of
eBay North Amerca, in our
Yed 112 a1 3 30PM PT!

Hot, New & In Demand I s

Make sure you ge! your
Sony PSP B Now

Camesa phones from $75. e
Mokia Motosola



http://www.dbdmart.com/bks/dbdmart/th/index.php
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PUMAUNITINTaTUAILLULDDU lall

MERCHANT CLEARINGHOUSE

sUIA1ISIaIBE

* xm..w THA! BANK

PUBAT COMPANY | WTED

Secure line

Merchant agg9tiayalinsLAsae
uaIduAIRuAT 19 .
Payment Gateway 2iviayail
WAL TN LU

.8 Payment Gateway fUIAN9
SSL provides secure ATIAHaUUADY[UITAT NaanilinsLATAe
connection through \Wazaayidiadusalyl Anaanisy
Internet to merchant < (Authorization) wAue

WeriSigrr

Tll.e‘i?ahbecufTﬂﬂl"" AUTHENTIC SITE

6

BaatAuduanniieyduadqanan CONSUMER S
1 v sff, CARD ISSUING
anA1Ldanda BANK

]umA1lu website

& = Q
sci, oo th

citibank
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http://www.paypal.com/cgi-bin/webscr?cmd=_home
http://www.bankasia4u.com/index.htm
http://www.ktb.co.th/e_commerce/HTML/index.htm
http://www.scb.co.th/paymentgateway/index.htm
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&3 wail

& Info

¥ Photos (1,234)
& Questions

[: Notes

&\ Friends

Married to

Kornkamon
Sriiem

Friends (4271)

Apisilp

Trunganont

Suthipong Suriya

Burin Kledmanee

Jakkarin Permsin

Shelling Bisetsu
Chulalongkorn U

Tiggerkrub Krub

_ Sorn Savisith

TIMAR & WIT T TITIIANe

Kwan Somwann
TEUR AT
@ 4 minutes ago via WPhone - Like - Comment - See Friendship
Pawoot Pom Pongvutayapanu
mmnmmnm
¥ 20 minutes ago via Twitter - Like - Comment - @pawoot on Twitter
Pawoot Pom Pongvitayapanu
By s wienuey . suTudueauluBniy "
A ours ago via Twitter - Like - Comment - @pawoot on Twitter

Phitchaporn Bomtonglang Good night na ka..A.POM 1)
9 hours ago - Like

Facebook Ads

www.facebook.com/advertising/

£ Thanima Sungsuwan likes this.

Ty Yosapol irimenifissfiundy uusin o)
A 10 hours ago - Like

Thanima Sungsuwan $iss wyreafien l@m e | edeeds
9 hours ago - Like

Write a comment

A

a “TyunonSonruiiueslnfng sanuunil.." on Pathom Indarodom’s

status.

7 seidimuidgnunuiviggesmie..

Sunday, July 17

£
r

RSVP: Yes - No

Sponsored

Best Dragon Came!

Akarawat Cat Levelu

Roound.com

Maybe

Create an Ad

Play the most engaging

game on Facebook.

sign up today and begin
to train your dragon!

p piayed this

Like our page and
receive the latest
updates on mobile
technology and mobile
marketing.

&) Like - Kany Apple Vimonchandr likes this

CONCEPT DESICN 1700 um

C ROSS
mn-o

Smartphone King

BAAARTEWMONG » N

fiun 350y neuil
wieludady Lidwiie
w3 Concept Design 1d
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mmutm 080 309
0577

smartphone Astlsss
#iSdhwiuno nnLikein
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& Like - Spritecy Lunia likes this






Facebook/ads

% 5 .3
faCEbOOk i &Y > {] Kulachatr Home

7 Advertise on Facebook

1. Design Your Ad Select Existing Creative Design Your Ad FAQ

Destination:  ymamwgnla na'lad a.80 v

Type: () Sponsored Stories
© Facebook Ads

Story Type: © Ad from a Page post
©) New ad message

Page Post Selection:  ghpdminnuiauigsfiamsmdmiadaeimi s... [v]

Optional Url Tags: | keyl=vall&key2=val2

Preview:
Amangnla na'lad a.qu
smzainNRIIESAINMSAAcINIR
wenimi Siuaayidnsdall
umIngnaugoeImi 1adnavsuau
TASINISASSAFS WU, ..

R




“UEIUSIATN LA eim%mmaujlmu” .
Average CTR = 0.054% T

ravmiggasthauviun
wwulvmi

CTR (Click thru rate)

_ _ g inmyuauin
= Impression / Click

Wadeunumjuuasqol wef
umaRaAMIuQSN. fmamuala marlsisading

. o & - -
TR S0 1473 TiANau inul Ausauiy
SUREPIERE ey Andumjug Adauanm
Mauin Lusinarluza,

Fauarlignla yuas umu For Women Ads iwrasdnhunndy

ae He'le adndha-tai C||Ck |mp|’eSSi0n CTR

aadgymudutuiun
_ 12173 13,882,590 0.088%
For'flen Ads ’

Click Impression CTR
8,146 8,764,221  0.093% Credit : tarad.com
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Source : Tarad.com
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www. Truehits.net (wavaulny nauil lums uad)
www.stat.in.th (pavaulng w3)
www.google.com/analytiCs (s aas Google)
http://web.analytics.yahoo.com 3 s Yahoo)
www.statcounter.com
www.nedstat.com
www.shinystat.com
www.extremetracking.com

Source : Tarad.com
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Google Analytics www.google.com/analytics

COUSIQ Analytics

Aasliydcs Seftegs | View Neports

L tntnlligence **
A Visisces

=, Trafhic Sources
1 Comemt

= Goals

1 Cussom Reportieg
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% ZocialRank

Social Media Ranking & Statistics

Aas:uuAWcUUIbaRNlUasIdaunagnsmsdoals msaaiauiums
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W ZocialRank What We Ranking

Social Media Ranking & Statistics

Ranking in Top Social Network Service
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facebook. wikk foursquare Youll'lil:
Top Facebook Pages * Top Twitter Follower * Top Location Check-in * TopVideo View,
Who are participator * Growth Rate *  Who be that location Comment.
Member analysis *  Who are member *  What are they talking * Ranked by Category
Communication about? *  Full Detzil of Commen
pattern * Check all branch and POS.

Zocialing.
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Kulachatr Chatrakul Na Ayudhya
kulachatrakul@gmail.com

http //kulachatrakul blogspot.com

Tel.053 — 241255 ext.411
Cell Phone : 081-7164882
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