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© 10 World Trends of new consumer
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Life Cycle of Product has changed

Product Life Cycle Curve
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Trends for people in the world
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1 Individual Era

* End of mass marketing

» Authentication of individual persons
cause

- Limited Edition
* Made just for you
* It’s only you

* Leadership



« 2 Consumer behavior change
=

* Impatient consumers
* Unpredictable and unstable consumers

- Want to consume many things in the
same time

Products behavior are...

* Short Product life cycle

- Many products launch in market
So...we must make ‘Surprise Marketing’



Store

L'J},M\"A o —

ﬁ';\jfl Yoo O

wod s tunes [N oomniosds

IPhone. A guided tour.

“Watchvides &

"



PRENLE | -WERd | Y0278

“Tune your run:




N
+ 3 Experience
>

* Make new experience for customersfey *

* Unexpected experience for
customers

* Make Customer Experiential

Marketing (CEM)
- Brand Loyalty







o 4 >afety First

« 15t of Maslow Hierarchy of need says...
- Event that shock the world

* Tsunami ,Flooding ,Terrorist in South of Thailand ...etc
* Global Warming
* Energy Crisis
- Water Crisis

“Market’hink”

Health Food, medicine, Energy saving product,
campaign for reduce global warming ...etc

Target is ..... Game player , Mom , Students,
elder , ...etc
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& Water Crisis

billion people in the world do not have access to safe
drinking water, roughly one-sixth of the world's

population.

million people in developing countries, most of them
children, die every year from diseases associated with lack
of access to safe drinking water, inadequate sanitation and
poor hygiene.

Half of the world's hospital beds are filled with
people suffering from water related 1llnesses.

www.water.org



5 Beautiful Man
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6 Back to Basic
 Back to Nature

* Organic Food

* Fresh Food
* No fertilizer

» Sufficient Economy
« Conservation

* Cultural effect
« Hand Made

* Save the world
* World heritage



Cultural Effectl

World Heritage




7 Working Woman

* When mother go out to work hard everyday
« About children
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« 8 Power of Word of Mouth

* 67% of people decide to buy by word of mouth while 14%
by advertising

* 500 companies all of the world are making campaign for
word of mouth or Viral Campaign

* Low cost but high effect
Power by

« Social Networking ; Facebook , Twitter
- Forwarding email
* Chatting room: MSN messenger, Yahoo messenger

* Web Blog: MSN Space , Blogger.com,
* Speaking
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+ 9 CSR (people behind the scene)

- Social Responsibility Strategy

* Increasing of company images
» Social Concern

* Environment Concern
* Global Warming

« Natural Conservation

* Energy Concern : E20 , Solar , Fuel Cell ,
Hybrid car

* Recycle Program



= Persons who should not be ignored

* Retired persons / Baby boomer

* People who hate sunshine

* Forgotten fathers

- Financial decision making mothers
* World of Singles

* Love 1n the office

- Night owls

* Left hand manias

- Marriages from online dating

* Grey population



