New Marketing Concepts
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Experienced Marketing
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Slow Marketing
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ECO Design (Green Products)
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Innovation contribute world




From Trash to fasion
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Reduce , Reuse
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Scilence contribute world

New SIGG EcoCare Liner

Former SIGG Liner
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Watch "A Day Made of Glass" and take a look at Corning's
vision for the future with specialty glass at the heart of it.

Learn more about Corning at corning.com. Search for
career opportunities at corning.com/careers.

http://youtu.be/6Cf7IL eZ38
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Diversify / Convergence







INTERNET USAGE STATISTICS

The Internet Big Picture

World Internet Users and Population Stats

WORLD INTERNET USAGE AND POPULATION STATISTICS

December 31, 2011
World Regions Population |Internet Users| Internet Users | Penetration | Growth | Users %
€g { 2011 Est.) Dec. 31,2000 | Latest Data | (% Population) | 2000-2011 | of Table
Africa 1.037,524,058 4,514,400 139,875,242 135 %| 2,988.4 % 6.2 %
Asia 3.879,740.877| 114.304,000)  1,016,799,076 262%| 7896%| 448%
Europe 816.426,346| 105.096.093 500,723,686 613%| 3764 %| 221%
Middle East 216,258,843 3.284.800 77,020,995 356%| 22448 % 34%
North America 347.394870f 108,096,800 273,067,546 786 %| 1526 % 12.0 %
Latin America / Carib. 597,283,165 18,068,919 235,819,740 395%)| 12051 % 104 %
Oceania / Australia 35.426,995 7.620.480 23,927,457 675%| 2140% 1.1%
——
WORLD TOTAL <l 6,930,055,154| > 360,985,492  2,267,233,742 327%| 5281%| 100.0%

NOTES: (1) Internet Usage and World Population Statistics are for December 31, 2011. (2) CLICK on each world region name for
detailed regional ug information. {3) Demographig,(Pegulation),numbers are based on data from the US Census Bureau and
local census agenc‘iaj,( I taa]%ﬂ%maﬁ?amn data published by Nielsen Online. by the International
Telecommunications Union, by GfK, local Regulators and other reliable sources. (5) For definitions, disclaimers, and navigation

help, please refer to the Site Surfing Guide. (6) Information in this site may be cited, giving the due credit to
www internetworldstats com. Copyright © 2001 - 2012, Miniwatts Marketing Group. All rights reserved worldwide.




Internet Users in the World
Distribution by World Regions - 2011

12.0% 10.4° W Asia 44.8%
3.4% ol Europe 22.1%
— B Horth America 12.0%
B Lat Am / Caribb 10.4%
44.8% .| Africa 6.2%
I Middle East 3.4%
§ Oceania / Australia 1.1%

et

Source: Internet World Stats - www.internetwaorldstats.com/stats.htm
Basis: 2,267,233,742 Internet users on December 31, 2011
Copyright© 2012, Miniwatts Marketing Group
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20 auausn(2010)

Ch : na/‘Japan TOP 20 COUNTRIES WITH HIGHEST NUMBER OF INTERNET USERS
luld ENng ansld : :
. 2 # ’ Country or Region Population, ‘ Users % Popula‘tlon Growth % of World
FOINT1IOU 2010 Est Latest Data | (Penetration) 2000-2010 Users
[ #China | 1,330,141,295 420,000,000 | 316 %) 1.766.7 % | 214 %
United States '\ | 310,232,863 | 239,893,600 | 773 %)| 1516 % | 122 %
|Japan ] | 126,804,433 | 99,143,700 | 78.2 % | 110.6 % | 50 %
| 1,173,108,018| 81,000,000 | 6.9%)| 1,520.0 % | 4.1%
| 201,103,330  75.943,600 | 378 %| 1.418.9 % | 39%
| 6 |Germany | 82,282,988 65,123,800 | 791 %| 1713 % | 3.3%
1 |United Kingdom | 62,348,447 51442100 825 %| 2340 % | 26 %
-G[G]Qf Eng | § |Russia | 139,390,205 59,700,000 | 42.8 % | 1,825.8 % | 30%
Ay e | 9 |France | 64,768,389 44625300 | 68.9 % | 4250 % | 23%
~UAAUHITUIUNIN [1p [Korea South | 48,636,068 39,440,000 | 811 %] 1071 % 20%
-é’ljﬂdﬂﬁ?{uﬁ}mﬂiﬂﬂ | 1t |iran | 76,923,300 33,200,000 | 432 % | 13,180.0 % | 1.7 %
3 | 1p [italy | 58,090,681  30,026.400 | 51.7 % | 1275 % | 15%
s Ing 1B |Indonesia > | 242,968,342 30,000,000 | 123 % | 1.400.0 % | 15 %
| 1t [Spain | 46,505,963 | 29,093,984 | 62.6 % | 4400 % | 15 %
| 15 |Mexico | 112,468,855 30,600,000 | 272 %| 1,028.2 % | 16 %
| 16 |Turkey | 77,804,122 35,000,000 | 450 % | 1,650.0 % | 18 %
| 17 |Canada | 33,759,742 26,224,900 | 777 %| 106.5 % | 13%
18 |Philippines | 99,900,177 29,700,000 | 297 %| 1,385.0 % | 15%
9 |Vietnem _~ | 89,571,130 24,269,083 | 271%| 12,034.5 % | 12 %
| 20 |Poland | 38,463,689| 22450600 | 58.4 % | 701.8 % | 11%
[TOP 20 Countries | 4,415272,037| 1466.877.067 | 332 % 4089 % | 74.6 %
IRest of the World | 2,430,337,923| 499637749 20.6 % | 586.7 % | 25.4 %
[Total World - Users | 6,845,609,960 | 1966514816 | 287 % | 4448 % | 100.0 %
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THAILAND: Growth of Internet Users 2009

Updatéd: 18.1 million jnternetusers in Thailand

Internet Pé xtion Rate of 24.4%
1.9 million broadband subscribers

1  4in 5 consumers go online to research what or where to buy
O 3in 4 consumers user Search Engines for research online and 92% prefer to use Google
0 Consumers spend 2x more time online than on TV and 5x more than print
1 Atleast 3 in 4 digital products are purchased in stores as results of online research
18.1 4
L aluau
lﬂ,ﬂ{]ﬂ,{]{]{] ) @ Singapore
16,000,000 el
T B
14,000,000 /13,415,[1(1(: =
]
12,000,000 11,413,000 = sapan, SN KOT®R g aian
10,000,000 / 7505000 E ¢ Au.stralia .
8,000,000 - S @ Malaysia renerens
6,000,000 a000000 o Thailand
/’3,’8,0'0,000 = 75% mobile Penetration (Rank 8)
4,000,000 500,000 o 21% intemet penetration (Rank 9)
2,000,000 =%300.000 = India
500, @ Philippines
0 Paklsta; Iﬁmaml Indonesia ‘® China
19992000200120022003200420052006200720082009 Mobile Penetration (%)

7an http://mashingup.wordpress.com/about/



http://mashingup.wordpress.com/about/
http://mashingup.wordpress.com/about/

Most Used Websites - sy verticals

Vertical Top Website % Use % Use Most

{Among Vertical Users) {Among Vertical Users)

Generic Portals (all-purpose websites) Yahoo, Google 847, B4% (Google) 51%
Emailing Gmail 9% 61%
Instant Messaging Gralk/Gmail 73% 51%
Job Search Naukr. 78% BI%
Online Mews Goaogle 61% 32%
Online Travel Buy IRCTC 81% B6%
Online Games Facebook 51% 30%
Online Buying (Mon-Travel) Ebay 49% %
Real Estate 99acle 4% (Google) 36%
Business & Financial Mews Google 55% 36%
Online Share Trading (Trading) Sharekhan 50% 30%
PC to PC Net Telephony Google/Gtalk 89% 52%
PC to Telephone Met Telephony Google/Gtalk 69% (fahoo) 46%
PC to Mobile Messaging (sms) Way2sms 79% 59%

Met banking ICICI Bank 49% 21%




Social Media Statistics 2011
Amazing Facts About Internet Use



http://youtu.be/3SuNx0UrnEo
http://youtu.be/3SuNx0UrnEo
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Mark Zuckerberg Aag Facebook nmwauq AunAnaduuauusag ua‘smmaeﬁ'\‘mﬁm il 2004 Tae
‘luﬂuuam‘ﬁnnuﬁmuaau“lauum’iaﬂmnmw 500 augdiaras mmmmwaumwao Social Network i
ilavindvdavs1ansniasy Facebook aiagian mﬂumumummammﬂu coum‘l,vi Zuckerberg 1851Un13
antiavlniiuuarauvivil 2010 waramiin Julian Assange wviv WikiLeaks fidaniTanaiavanglunan
wsninarldSunsAnidananndinaans Time
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THAILAND: Social Media Statistics Updates

An estimated 8 millions of Thais use social networks
User Growth - Facebook Thailand

4351 064 -

. e

ﬂlllllll
4028 542 -

sers on Facebook in Thailand:

fomber of male users: 1,829,380 370 020 f RO
= Number of female users: 2,336,900
= Penetrationin Thailand: 6.26% 338541 m
%
BRI
. Mfgbw 8 i

Twitter: [ \ Facebakers.com
Estimated number of Twitter users in Thailand: - - e LU pecondgech

paeted Leb 2010 from 720,000, based on number of people w T el e T
Twitter.com Ner a 1-m0nth period from Google) hitp://www.Tace bakers.com/countries-with-tacebook/ | H/
910 000 Aslan Countries, by % of Twitter Users and Total Users

’

Sysomos”

60% of Twitter users in Thailand access it from mobile u Rank in % of TwitterAidars e voail

hoes report (Sysomos report) Twitter Users

p 1 indonesia (3 2.34 5,616,000

2 Japan 8 1.47 3,528,000

- 3 India 10 0.97 2,328,000

Qu ICk StatS: 4 Singapore 12 0.88 2,112,000

= Estimated 6 million Hi5 users [AIS, Jan 2010] S {Eppnest SX2 a3 2040000

Zia 2 . . 6 Malaysiy 18 Oudz 1,128,000

= 1million registered Friendster account [Friendster, Jan 2010] <—,:T,;',f; 58 535 ;,;D
* 40 million mobile phone users 81 IChine T 530 0:23 552,000
gy . A South

= 12 million mobile internet users 8 ores 32 o s

http://blog.sysomos.com /2010/01 /22 /the-top-twitter-
es-p3

countries-and-cities-part-2/
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Mobile Social Networks

Going online wirelessly by age

By laptop

By cell  handheld

B Young adults 18-29
B Aduilts 30 and older

A adults 18 and older

By another device

Key eMarketer Numbers — Mobile Social Networks

5.6 billion Mobile subscribers* worldwide in 2013, up from
4.6 billion in 2009

1.4 billion Mobile Internet users worldwide in 2013, up from
505 million in 2009

607.5 million Mobile social network users worldwide in 2013,
up from 141.4 million in 2009

43.0% Mobile social network users worldwide % of
mobile internet users worldwide in 2013, up
from 28.0% in 2009

126.2 million US maobile Internet users in 2013, up from 68.6
million in 2009

56.2 million US mobile social network users in 2013, up from
21.9 million in 2009

44.5% US mobile social network users % of US mobile

Internet users in 2013, up from 31.9% in 2009

Note: as of December for each year, *refers to the number of active
subscriptions,; 2009 is an ITU estimate
Source: eMarketer, November 2009

-. 2530 %

nold uduwr nds
mensunBiudinan

17.47 %

Survey:
Mobile
Social
Networking
in Thailand
April 2010

2831 %

U s lnaster
LAt

Mobile Social Networking Usage

US Mobile Subscriber [week ending April 4,2010]
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www.facebook.com/ads/

» Branded Pages liunlaraundsninnavaindnnauindauusun inaldauaiiawduinasaag 1
Aunily Aafidatiugy fsnadaion uarlasg ﬂmmatﬂutwauﬂuwamﬂmmuuq 16150 Comments fna
u,avn:mﬁuaau”lau‘s'mﬂumﬁ‘m ‘Ii\‘l‘i‘]JLL‘.IJ‘]JuLmJﬂJJMa’]ULL‘]J‘SuﬂL‘SJJVI’muJJ’]LL‘]J‘]JW’i‘] Aaufiudn usl
a7nitlilasgn FaceBook navindluTaisaiuazdavdszuil
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http://www.facebook.com/ads/
http://www.facebook.com/ads/
http://www.facebook.com/ads/
http://www.facebook.com/ads/
http://www.facebook.com/ads/

Fact . Suspicious customer
Only 37% wWintliufiruaTnalda TaranannusEm
AuLafiau3ivatanuudaliavd 28%
18% iniufimudadia salesman w18508UA
16% wiaufiiadauraminvasdunul sefusde

._9_o¢ia/ network is ngw the new tools for exchange of information

“Which car and brand should | buy ?”
“ Should | get more i-Phone 457"
4 How much i-Pad should be paid?’
‘Personal relation are more important”

Source: Economic Business Forum CMU,4-5 Feb12 by ARIP



“Customer generated contents”
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Things That Happen Every 60 Seconds Part 1

POSTS
tumblr.

13,0004
iPhon
AP?U(% JONS
DOWNLOADED

QUESTIONS
ASKED ON THE
INTERNET..

50+

WoRDPRESS
254 wous DOWNLOADS
4 HOURS Y

TOTAL L A

DURATION
1,700+

_ SYATUS \4
irefox ~ UPDATES PLUGIN

NOWNLOADS DOWNLOADS

hd
— -

Infographic by- Shangha: Web Designers

fiun http:/;Aww.veedvil.com/news/internet-2011-in-numbers/



Things That Happen Every 60 Seconds Part 2

232
COMPUTERS
GOT INFECTED

*#:BlackBerry.

SOLD e /

/

infographic by- GO-Guli com Web Design Company

fiun http:/;Aww.veedvil.com/news/internet-2011-in-numbers/



Social media marketing

socialbakers
e Nepe o R Vasamyg Sasoe

FACEBOOK 2()11 YEARBOOK

TOTAL FACEBOOK USERS

S



Facebook user in Thailand

B FBusers
14 000 000 —

13 250 000 —

12 500 000 S

11 750 000 —

11 000 000 —
14.08.

15.09.

15.10.

Total
Facebook
Users:

13,686,960

14.11.

24.12. £3.01.



User age distribution on Facebook in Thailand

1 5y 18-24  34% ) 0
_ | =z o o Y-Z Generation 63%
13-15 11%

35-44 10% m
16-17 10% ™
45-54 4% m

29%
65-0 1%
55-64 1% =
34%
Dﬂ socialbakers
The Pacipa for Zecial Marteeing Yuczen
= 1 moarth
SO0 - w2 months
3 morkhs

Age Growth on Facebook in Thailand

5 00

Y Generation 18-24y

150 000 —

Jl |E socialbakers
nrwmmhubﬂqmu
_-.* _-.* ) |
- 34 35 - 44 45 - =4 5 - -0

13-15 16 - 17



uuiAuAauay  Cloud computing 11w
N5t 1gUsN15NTEULABNRIADS WU
n1vn19aaunlal Taannldudnasly
mtﬂumaxﬁfnumwmﬂﬁmﬂuaﬂu,ﬂ"l:wu
maﬂauwamaﬁmaﬂm‘lm lisavdau’la
Lfsa\‘lmﬁaﬂmsmwmﬂﬂﬂsoaﬁwwumu
mu“lam (IT Infrastructure) uuq PRIHRN
N ledafa scuudanisnee lid1as
111 Google Mail (gmail) 458 Yahoo
Mail (Hueu 5
RaNvaInaIIRABNAIAY
Aa1InAaNtIfg tludanwoaizaavszuy
Aannitnasiaglugduuuaainisszans
ATNNUNATINY An19tdansanutlu
sruumadLnasg (Cluster Network) Wunng
IndssnInaInsstamalulaiinaseia
lawu (Virtualization) tWalvimauduas
JIUVTAT5A99 TsavsuAudIulIu
Nl UIIUIUNINNLANT U D EN5IALE
520NN SEUUNIFAIAFTTNS NN I
winnzaNnuy lguan1sdszianeng lasae
Tidannaavnuuulfina Software as a
service (SaaS) “dravinnunis”

Laptops

Cloud Computing

Application

[ ——— *—’-'f,
Collaboration 3
Content Communic atien

Platform

. r 8 - =|
o : ‘ K3 g
ﬂ' Identity ! ! Queus

Object Storage Runtime Database

Infrastructure

Manitoring

Fnance

[y vy
—— Network
Block Storage

Compute

Tablets

Cloud Computing

Source : The Value Systems Co., Ltd.



Cloud Service

Cloud Service r & -
— Dropbox.com -
— http://urldroplet.com/

Q@

@

Dropbox

2 (00 gle

Docs

s JA I ENE

Mlustrator PowerPoint Excel ﬂpple Pages

—1-Cloud

— Googledoc



Cloud Service
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Chromebook
Nothing but the web




LBS—- Location based services

¥Location - Location - Location

Deals - Check-Ins - Demographics
Most Popular Location-Based Application

SCVNGR 2%......
Whrrl 2%......
Footfeed 3%......... :

Facebook Places 4%...... d foursquare
) 51%
TriOut 6%.....

“Favorite location-based marketing promaotion of 2010”
Foursquare and Starbucks 26%



How Often Do LBS Users Check-in? Concerns Using Location-Based Applications

0
43% Multiple Tim@

0
31 / 0 Three or four times a week

Privacy/Stalking........ccccornrminneanns 47%

Not enough deals/coupons ...... 47%

Mobile phone battery drain....... 25%
None of my friends use LBA......31%

I'm wasting my time......ccoceceiennns 23%

Only when | can get something free or at a discount What have LB5 User Done 7

Received Something Free
Used check-in coupon

Never received anything free or discounted

& Only when my friends check-in

What Type of Location Coupons Do Users Prefer .9% Stalked somone 2
Qoo Fencet07: - SN
SMS 16%...... _
| Email 40% = -
53% 47%
No Yes
Badges 34% !

POSTED ON JANUARY 3, 2011 - BY WAYNE SUTTON
http://socialwayne.com/2011/01/03/infographic-location-deals-check-ins-demographics/
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AR-Augmented Reality

Source http://www.CommonCraft.com

e http://youtu.be/D-A1l14Jn6EY



http://www.youtube.com/watch?v=D-A1l4Jn6EY&feature=youtu.be
http://www.youtube.com/watch?v=D-A1l4Jn6EY&feature=youtu.be
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http://youtu.be/D-A1l4Jn6EY
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http://youtu.be/D-A1l4Jn6EY
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http://www.augmentedplanet.com/page/5/

Hologram Technology

Hologram Staff Have Arrived at UK Airports




Game Marketing

e NANNIRITIAUAILALLATWAR 139 "ATLAULANAANNILAATLLARSLAN
aaulaunuduinasiianlunguienzdu wudnsaaas 93.5 syula
LAULANLRZIAERY 6.5 TitAaauLAN

nsiaunuaaninasiiludanssuidnuayiasuiauunnduiiaian

e Tuagnmuaraurans Phillips uazaaiy wuinlul a.#.1995 saaay
77.2 aaviaguang 11-16 tinunuaaniitaas Colwell uasauy
wuINlull A.@. 2000 saaay 92 uaviaguane 12-14 fiauinu
ﬂauwamas Humsisutnuads 3 adsadla1if uay 2.6 HTuy
fansd

e luaaatmstde Durkin uazaary wudTull a.4.1999 sasaay 94 aav
Tequane 12-17 dndssindiduinuaaniiiaas

o Tuanigaludani Funk drs1angsinssunsiautnuiuiiniaay
isandnen 1-2 1l a.@. 1993 wuisaaay 87.7 wuagiuguane
LagIaaay 64.4 aadiasunalataulIf latnuiniinu
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Café World - the Restaurant Game
wall  info Reviews Notes Play Now!
q Café World - the Restaurant Game Hiya Chefs! Coca-Cola has come to
' Café World! Through October 27th, be sure to refresh your friends by
4 t sending them the Coca-Cola® gift to serve in their cafes!

hitp://zyn.ga/coke <- Send a Coca-Cola® to your friends now!

Go 10 Application

Add 10 my Page
Add to My Page's Favorites

Suggest o Friends

Block Application 55 5 minutes ago  Comment - Like - Share

£ 224 people like this,
A fun & fantastic game in which V
you can spend your time runaing C) View sl 73 comments
Your own virtual cale!

Write o commenm

==+ Café World Forums|***
"
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http://www.springnewstv.tv/news/foreign/11735.html
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Email-Marketing

Email Marketing

Develop relationships that build brand

loyalty & increase ROI
Build & send effective email campaigns

http://www.mailchimp.com
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Source : Daydev.com
http://www.daydev.com/social-media-marketing/marketing-ideas/691 -digital-marketing-email-marketing.htmi
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(Harvard Business School)
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