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“Mini Market”
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(Word of Mouth Viral Marketing)

Sun Tzu ;Sﬁn Z‘l',
(c. sth century BC)
Chinese General
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“Hide & Seek”
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Furniture Decor & Lifestyle

FILL GREEN
FEEL GOOD

THAILAND INTERNATIONAL FURNITURE FAIR 2012

Trade 14-16 March 2012 (10.00-18.00 hrs.)
Public 17-18 March 2012 (10.00-21.00 hrs.)
BITEC Bangkok Thailand
www.thailandfurniturefair.com
www.thaitradefair.com
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Oriented Style ; Angkor , Chinese , Japan
Size : Big Product
Attribute : for in home decoration
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