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Business
Format

Service Trading

Manufacturing
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Marketing

CEO

Production =

Vice

Supervisorl
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N139AN1SINAAY (Raw Material Management)
n13Kan (Production)
nIaaia (Marketing)
N139MANIE (Distribution)
P=N Qs 6
UINIINTNEINITNWEE (Human Resource)
n13L9% (Financial)
1% (Accounting)

a 6 .
ABANNILAdILASHIIaAWINGE (Information system)
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Data as a ‘raw material”
agEIS! anvogflugd

= Transactions numbers,
‘-x = Events words,
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Sale Detail
HG2 Technalogy Co., LW

P~ (vt QU
oz teniom o o oz l51dw Data 119

091103193 Email infoditseasan com

Customer Code PODID3S Sale Code SADDO00SS

Name UHETIWINT (g Sale Date 6/912543

Addregs SAUES n nhundund eRT R NETe Saleman Code P0000N

Tel 0-2265-5560 Saleman Boton

Remark Name Maelson

rProdud Code Description Price Quantity : Arnount
L0000 Radio Tunet Smarklect 300.00 1 300.00

Adcknowledgemaent Total (THB) 200,00

Vat 0% 30000

‘ ’ Settloment: 0.00 30000

Print Date

71913548



o2 HG2 Cycle Acc. - HGZ Technology Co., Ltd - Settlement @

Settlements List

Purchase or Sale Code aJ ) WISL]J% Data 11']0

FPUDD00037
No. % Pay Total Pay Date 2]
1 1 2500.00 2500.00 67372548 =
‘ > [l
Sum Price 00 This Pay 200.00
Remain 090

a

Save

m
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Information Is data that has been
processed In such a way as to be
meaningful to the person

who receives It.

Feedback
"""""""""""""""""" A
4 L
»  Processing »  Output




o2 HG2 Cycle Acc. - HG2 Technology Co., Ltd - Settlement @

Settlements List

[t . U
Purchase or Sale Code. $1A% LS INfOrmation 119

FUO000037
No. Pay Total Pay Date =
1 1 2500.00 2500.00 6/9/2548 —1
‘ o[ ]
Sum Price 3,000.00 This Pay 200.00
Remain 500.60
Save Exit |




d13dwined (Information)
@199 INVaNa (Data) a&19ls

Data Information
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Joining of
wholes

Formation of
a whole

Connection
of parts

Gathering
of Parts

A

Context
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Experience
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Understanding '

Researching Absorbing Doing Interacting  Reflecting
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S . wanﬂmaa (Accurate)

. waaugim (Complete)

+  danuqunn (Economical)

- Nanadinntdn (Flexible)

. fenadeiala (Reliable)

. @ylszien (Relevant)

«  AAIN91E (Simple)

. HANMNANEANNVFDIBAITO
Uauw(Timely)

. @1sansdaula (Verifiable)



agadwaamsaumﬂ
Value of Information

The transformation
process (applying
Data R knowiedge by se Ediﬂg, —» |Information
organizing, and
manipulating data)
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LUURNRAN 1-1
JaausnNsa litlasazaye

78 1. Towa (Data) WANAINIINEITIULNA
(Information) 81413 3985018 WSansnalaLN

Usenay (5 asLihih)

2Aa 2. mﬂgﬂeiavlﬂﬁ watusmasudeyaidu

KR1IFTWLNE The transformation
process (applying |
Data > knowledge by selecting, ——| Information
organizing, and
manipulating data)
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WUURIRULNE (Information System)
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(Business Information System)
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Software
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Telecommunications'
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Procedures
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ENVIRONMENT
Suppliers Customers

A
ORGANIZATION "

INFORMATION SYSTEM

Processing
Classify Output

Arrange
Calculate

Feedback

>

y \ X
Regulatory Stockholders Competitors
Agencies




A3 LT RITRLY ﬂluaaﬁm‘gﬁa

Use
Planning

Recording

Controlling

Measuring

Decision-making

Description

To plan properly, a business needs to know what resources it has
(e.g. cash, people, machinery and equipment, property,
customers). It also needs information about the markets in which it
operates and the actions of competitors. At the planning stage,
information is important as a key ingredient in decision-making.
Information about each transaction or event is needed. Much of
this is required to be collected by law - e.g. details of financial
transactions. Just as importantly, information needs to be
recorded so that the business can be properly managed.

Once a business has produced its plan it needs to monitor progress
against the plan - and control resources to do so. 50 information is
needed to help identify whether things are going better or worse
than expected, and to spot ways in which corrective action can be
taken

Performance must be measured for a business to be successful.
Information is used as the main way of measuring performance.
For example, this can be done by collecting and analyzing
information on sales, costs and profits

Information used for decision-making is often categorized into
three
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Stake
holder

Bottom

A Y

AWMU HUANT Hall. 2004

© 22
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Globalization

* Digital Economy (New Economy)

— Virtual Private Network (VAN)

— E-Business (e-Payment , Fund Transfer)
— E-Commerce (50% shop online in 2018)
— Social Network




Internet / Online / e-Marketing

Digital Marketing

—

Internet Marketing

SOCIALMEDIA

meneweeen  Search Marketing

BANNERS ADS
EMAIL MRKTG S

BILLBOARDS MOBILE

www.reliablesoft.net
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710 2,6 MILLION 450 27 M
COMPUTERS CD’S  Windows7 ' WEBSITES 4 :
SOLD 1,82078 SOLD

OF DATA

BY MOBILE

925

iPhone 4 s r 8 $219,000 ° -
“‘\ OF TOTAL PAYMENTS ‘
1,100
) xao>§ aﬁLCD 1 ACRES OF LAND
CONSOLES - o —
SECONDS | 4 VO EiRmuiTe

v2 /

*#zBlackBerry.

USERS WATCHED
PORN ONLINE

complled & designed by:
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) Amazing Statistics of the Internet
In every minute

100.000 284.500 48 hours 2Million
tweets are content of video is searches are
send elements are uploaded made
shared

3.600 - 48.000 571 210.000€
Photos are Apps are websites are is spent in
shared downloaded ' created webshops
2.083 TP 450
check-ins to ln‘ T * * T new people
locations i' T w * 'r enters to

i| T * i lt Internet

20.000 years 3 Billion hours

equals the time people of video is wathed every : ‘ ago the modern man
spend in Facebook month. That is {% wasborn

every day 342.239 years

Licenced under CC by Jarmo Réks3, 12/2012

By 0N



THE EMERGING DIGITAL FIRM

Globalization <

« Digital Organizatio

| & ELECTRONIC
‘ COMMERCE
i
Factories . Customers
* Just-in-time production * On-line marketing
* Continuous inventory * On-line sales

replenishment
* Production planning

d -

Remote offices and work groups
* Communicate plans and policies

* Group collaboration

* Electronic communication

* Scheduling

* Built-to-order products
* Customer service
« Sales force automation

| <€ .

T

e i

Suppliers
s * Procurement
Business partners * Supply chain management

* joint design
* Qutsourcing




New Business Model

» Business Process Re-Engineering

— Advertising Model
« Search Engine
e Soclal Media : Facebook , Twitter

— e-Learning
— eTravel (X-Pedia , Agoda )
— e- Magazine (OOKBEE)




Computer Network
 Distributing Computing
* Cloud Computing

e Tele-communication Network

— Wireless System
— Mobility




lanavasnisznaunis

« Strategic Management

e Customer Focus (CRM)

» Continuous Improvement (TQOM , KM, JIT)

* Business Process Restructuring ; BPR (7-11)
 Make to order & Mass Customization

* E-Business / e-commerce

 Business Alllance
Turban (2006)
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