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* Elderly , not healthy

* Trouble to eat
* Loses of teeth

Suitable for kids who difficult to eat or allergic

Kulachatr C. Na Ayudhya ,2008. Consumer trend. Rotary Club of CM North
http://lunz-lunz.blogspot.com/2009/04/amway-nutrilite-protein-powder.html
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Help your sales team
spend less time entering
data and more time selling.
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What is Twitter? -

Twitter is a service for friends, family, and co-workers

to communicate and stay connected through the exchange of
quick, frequent answers to one simple question: What are you
doing?
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E-Marketing ; Website

Email , Social Media
Twitter,FB,Hi5
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