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╗−⌂⅍┴⇔╗≤┘∏≢⌠↑┼⌂┴⌡┤─™┴⅛⅝╒≈⅝− 
≡┤™╖─⅔ ┤Ω┌⅔∙ ←─┤⅞═╞⅔╖∙ −∕ ┌╖™┴⇔Ω┌⅔╗−⌂⅍┴⇔ 

╖™┴⇔⅛┤™╖∕║╟┌⅔≤═™╗─ ⅔╗−⌂⅍┴⇔™┤≡∟├↕−┤∙≡┘╖∏⌐╚≈ ⌡≈⇔╒≤ 

Ɓ™┤≡╖∕−╖Ω╝≈∙≡┘╖∏⌐╚∙╖− −™┤≡∟├↕−┤∫┤⅍┌╒∂⌡┤─™≡≡≈∂├╟⅔╗∂  

∟.⌐. 2504 ╖™┴⇔™┤≡⌡┘⌡≈∏╒−┌╒∂⌡┤─™≡≡≈ 

Ɓ╖™┴⇔⅝ ┌⅔⌂ ┤⅔≡┘─⌂ ┤⅔⅍−⅛−∏┼╞╖∙ −⅍−™≤╒ ≈╙─← ™├∕⅍−≡⌂≠∏┼╞╖∙ −

⅍−™≤╒ ≈− ┌≠ 
™┤≡⌡┘⌡≈∏╒−┌╒∂⌡┤─™≡≡≈╖™┴⇔™┤≡⇔╓⇔⅞├∕≈╓≤⅍ ┤⌡ ⌂−╖™┴−⅛┤™∫┤⅍╖™⌠∂≡™≡≡≈

╙− 2 ≤├™⌠↨┘ ⅍║┌ 

1. ╖™┴⇔™┤≡╗≤™╖∙≤┼╞≠−∏┼╞╚≈ ╖⌡≈┌∫┤⅍ ⌡┴−⅍ ┤╖™⌠∂≡≡┤⅍┤∆╓™╗∂ ⌡┴−⅍ ┤

┌╒∂⌡┤─™≡≡≈≡┤⅍┤╗∟⅔  ╗≤┘⌡┴−⅍ ┤┌╒∂⌡┤─™≡≡≈≈┼≈╓≤⅍ ┤™┤≡╗≤™╖∙≤┼╞≠−

⌡╓⅔™⌂ ┤⌡┴−⅍ ┤∫┤⅍╖™⌠∂≡™≡≡≈ 

2. ╗≡⅔⅔┤−∫┤⅍╖™⌠∂≡╖⅍≤║╞┌−≠ ┤≠╖Ω ┤⌡╓ ∫┤⅍┌╒∂⌡┤─™≡≡≈╖∟≡┤┘⅍ ┤╗≡⅔╚≈

∟┌╖≤┼╟≠⅔⅝┼∟⅛═⅔╖™┴⇔∫┤⌂┘™┌⅔∏├∟╗≡⅔⅔┤−⌡╣┤≡┌⅔ (reserve army ) ⅍ ┤⅛ ┤⅔

╗≡⅔┤−⅛═⅔∂╞╣┤  ∏╣┤╙─ ∫┤⅍┌╒∂⌡┤─™≡≡≈≈┼∂ −∏╒−∂╞╣┤ ™╣┤╚≡⌡╓⅔ ∙≡┘╖∏⌐⅛═⅔─├−

╚∙╖− −≤⅔∏╒−∫┤⅍┌╒∂⌡┤─™≡≡≈≈┤™Ω═╟−╜  

 ∏┼╞≈┤ : ≡⌐.⇔≡. ↨≡⅔⅍  ╖∟╝⅝≡∙≡┘╖⌡≡┴↓ 



╖∙≡┼≠∕╖∏┼≠∕™┤≡╖∙≤┼╞≠−╗∙≤⅔ GDP ∙≡┘╖∏⌐╚∏≠∂┤≈∙  ∟.⌐. ∂ ┤⅔╜ ∂┤≈≤╣┤⇔├∕ (%) 

∫┤⅍ 2503 2513 2533 2539 

╖™⌠∂≡™≡≡≈ 37.4 28.3 12.4 10.4 

┌╒∂⌡┤─™≡≡≈ 10.6 16.0 26.1 29.3 

╖™⌠∂≡™≡≡≈ ┌╒∂⌡┤─™≡≡≈ 

∫┤⅍™┤≡⅍ ┤ ™┤≡∕≡┴™┤≡ ≡┤≠╚⇔ ⌡╓⅔ ⅝┤⌂╚≡  ⅝┤⌂⌡⌂− ≡┤≠╚⇔ ∂╞╣┤ 

⅍⌂┤≈⅛− ⅍⌂┤≈≡⌂≠ ∆ ┤⅔⅝ ┌⅔⌂ ┤⅔Ω┌⅔⅍⌂┤≈⅛−™├∕⅍⌂┤≈≡⌂≠┌┌™⅛┤™™├−╖≡║╞┌≠╜  

™┤≡∟├↕−┤∙≡┘╖∏⌐∏┼╞╚≈ ⌡≈⇔╒≤╖∙ −∙↓≈↓┤−Ω┌⅔⅍⌂┤≈╗∂™∂ ┤⅔∏┤⅔≡┤≠╚⇔ 

äòÑÛóæÿæøîÂĂË­ãùØÙéóëÖä°ÚöĈ ĀæñÜäñëÛÅèóâëČóÿäĆÉĂÚÂóäÿßõćâ GDP ÃîÈÜäñÿØé ĀÖ¬áóÅÿÂêÖäÂääâÌ÷ćÈÿÜĆÚÅÚë¬èÚĂìÎ¬
ÃîÈÜäñÿØéÂæòÛâöØùÂëõćÈØùÂîã¬óÈæÕæÈ   Âóäß÷ćÈßóÖÚÿîÈÉ÷ÈÂæóãÿÜĆÚØóÈîîÂĂÚÿèæó×òÕâó 

ñUnequal Exchangeò 



ÅèóâÝõÕßæóÕÉóÂÂóäëÚòÛëÚùÚáóÅîùÖëóìÂääâÃîÈäòÑÛóæ 

2508-2534 

ÅäòÑÛóæÿÚ­ÚîùÖëóìÂääâÿßøćîØÕĀØÚÂóäÚČóÿÃ­ó 

ÅÂöÕÂòÚÂóäÚČóÿÃ­óÉóÂÖ¬óÈÜäñÿØé , Ü­îÈÂòÚăâ¬Ăì­ÂóäÝæõÖáóãĂÚ×úÂĀÃ¬ÈÃòÚ 

2501-2515 

ÅäòÛÛóæÿÝÕĆÉÂóäÿÃ­óÅèÛÅùâĀäÈÈóÚ ì­óââöëìáóßĀäÈóÚ ì­óâÿäöãÂä­îÈ ì­óâÖ¬îäîÈ  

ÅáóÅîùÖëóìÂääâÉ÷ÈÿÖõÛāÖîã¬óÈäèÕÿäĆè 

2515 

ÅäòÑÛóæëÚòÛëÚùÚÚāãÛóãîùÖëóìÂääâÿßøćîÂóäë¬ÈîîÂ 

ÅÿßäóñÂČóæòÈÌøĈîĂÚÜäñÿØéÖČćó  É÷ÈÖ­îÈÂóäÿâĆÕÿÈõÚÉóÂÖ¬óÈÜäñÿØé 

⅍╒↨∫┤∟ 

≡┤⅍┤ 

™┤≡╗Ω ⅔Ω├−

╖∟║╞┌™┤≡

⌡ ⅔┌┌™ 

ÅùÔáóß Ö­îÈß÷ćÈßóÿØÅāÚāæãö ÿÅäøćîÈÉòÂä 

èòÖ×ùÕõÛ É÷ÈĀÃ¬ÈÃòÚăâ¬ăÕ­ĂÚäñãñÚòĈÚ 

ìòÚâóĀÃ¬ÈÃòÚäóÅó  ÿÚ­ÚÂóäæÕÖ­ÚØùÚ  

É÷ÈÿÂõÕÂóä ÂÕÅ¬óĀäÈ âóāÕãÖæîÕ 

∏┼╞≈┤ : ≡⌐.⇔≡. ↨≡⅔⅍  ╖∟╝⅝≡∙≡┘╖⌡≡┴↓ 



ÂäñÛèÚÂóäĀÂ­ăÃÜòÎìó 

ëòÈÅâ 

ÉõÖĂÉâÚùêã° 

ÿéäêÑÂõÉ 

╙⅝ ≠╒∏∑⌐┤⌡∂≡ ™┤≡∟├↕−┤∏┼╞⌡≈⇔╒≤ (Balance Growth) 

∟├↕−┤╖⌐≡⌠↓™┴⅛

┌╒∂⌡┤─™≡≡≈⅍⌂∕⅍╓ ╚∙

™├∕™┤≡∟├↕−┤

╖™⌠∂≡™≡≡≈  

∟├↕−┤⌡┴−⅍ ┤╗≤┘

∕≡┴™┤≡⅍⌂∕⅍╓ ╚∙™├∕

™┤≡⇔╓╗≤

∏≡├∟≠┤™≡∑≡≡≈⅝┤∂┴

╗≤┘⌡┴╞⅔╗⌂⇔≤ ┌≈ 

∟├↕−┤≡┤≠╚⇔ ⅍⌂∕⅍╓ ╚∙™├∕™┤≡™≡┘⅛┤≠≡┤≠╚⇔ ╗≤┘∟├↕−┤⅍−╙─

╖⌡≈┌∫┤⅍™├−∏╒™╜⇔ ┤− ∟├↕−┤⅛┴∂╙⅛ ⅍⌂┤≈⅍┴⇔ ⅛┴∂⌡╣┤−═™╙─

∟┌∙≡┘≈┤↨ ╙─ ≡╓ ⅛├™∟┌⇔┼⅍⌂┤≈∂ ┌⅔™┤≡ ≡┤≠╚⇔  ╗≤┘⅍⌂┤≈⅛╣┤╖∙ −

Ω┌⅔≡ ┤⅔™┤≠ 

∏┼╞≈┤ : ≡⌐.⇔≡. ↨≡⅔⅍  ╖∟╝⅝≡∙≡┘╖⌡≡┴↓ 



ÂäñÛèÚÂóäĀÂ­ăÃÂóäĀæÂÿÜæöćãÚØöćăâ¬ÿÜĆÚÙääâ 

 Unequal Exchange  

╙─ ⅍−╙−⅝╒≈⅝−╖™┴⇔™┤≡≡⌂≈™≤╒ ≈╖∟║╞┌≡ ⌂≈™├−⅛├⇔™┤≡™├∕

∏≡├∟≠┤™≡╗≤┘√≤√≤┴∂┌≠ ┤⅔≈┼∙≡┘⌡┴∏∑┴∫┤∟╖∟║╞┌⌡≡ ┤⅔

┌╣┤−┤⅛∂ ┌≡┌⅔╚≈ ╙─ ∆╓™╖┌┤╖∙≡┼≠∕ 

⇔╣┤╖−┴−™┤≡™┤≡√≤┴∂ ™┤≡Ω┤≠ ╗≤┘™┤≡∕≡┴─┤≡⅛├⇔™┤≡

╖≡┼≠−≡╓ ╗≤┘╖Ω ┤╙⅛™≤╚™™┤≡╗≤™╖∙≤┼╞≠−┌≠ ┤⅔╖∙ −≡┘∕∕  

⌡≡ ┤⅔∏┤⅔╖≤║┌™╙─ ⅍−╙−⅝╒≈⅝−─≤┼™╖≤┼╞≠⅔∫┤⌂┘™┤≡∆╓™╖┌┤╖∙≡┼≠∕

⅛┤™™┤≡╖∙ −≤╓™⅛ ┤⅔╙−∫┤⅍┌╒∂⌡┤─™≡≡≈  ⇔ ⌂≠™┤≡∟═╞⅔∟┤∂−╖┌⅔╗≤┘

─┤≡┤≠╚⇔ ╙−⅝╒≈⅝−╘⇔≠╚≈ ∂ ┌⅔┌∟≠∟╚∙╖∙ − Reserve Army 

∏┼╞≈┤ : ≡⌐.⇔≡. ↨≡⅔⅍  ╖∟╝⅝≡∙≡┘╖⌡≡┴↓ 



Ýæÿæèä­óãØöćãóÂÖ¬îÂóäĀÂ­ăÃ 

ÉóÂÝæÈóÚÃîÈäòÑÛóæăØãĂÚ 50 ÜöØöćÝ¬óÚâó 

āÅäÈëä­óÈÃîÈîùÖëóìÂääâăØãæ­âÿìæè 

Åÿâøćîß÷ćÈßóÂóäÚČóÿÃ­ó ÿÈõÚăìæîîÂÚîÂÜäñÿØé ØòĈÈ Material Machine , 

Technology  É÷ÈÃóÕÕùæÂóäÅ­óâóāÕãÖæîÕ ÿßäóñ×­óë¬ÈîîÂâóÂÚČóÿÃ­óÂĆëúÈâóÂ 

ÅìóÂßòÓÚóÿÂêÖäÂääâăÜëú¬ÿÂêÖäîùÖëóìÂääâ  Éñăâ¬ÃóÕÕùæÂóäÅ­óâóÂâóãîã¬óÈØöćÿÜĆÚîãú¬  
áóÅÿÂêÖäÂääâÌ÷ćÈÿÜĆÚÅÚë¬èÚĂìÎ¬ÃîÈÜäñÿØéÂĆÉñăâ¬æČóÛóÂÉÚ×÷ÈØùÂèòÚÚöĈ  

ÿéäêÑÂõÉàîÈëÛú¬ 

Å2531 ÙùäÂõÉØöćÕõÚĀæñäóÅóìù­ÚëúÈÃ÷ĈÚâóÂÿÂõÚÅèóâÉäõÈ ÝæØČóĂì­ÿÂõÕÂóäæÈØùÚÕ­óÚÚöĈâóÂÉÚăâ¬

âöÿÈõÚîîâ  ÿÂõÕÂóäăÜÂú­Ö¬óÈÜäñÿØéÕ­èãÚāãÛóã BIBF ĀÖ¬ÿÈõÚØöćÂú­âóăâ¬ăÕ­ÚČóăÜØČóĂì­ÿÂõÕ
ÕîÂîîÂÝæÈîÂÿÈãÖóâØåêÏö  ÿâøćî×÷ÈÿèæóËČóäñÿÈõÚÖ¬óÈÜäñÿØéăâ¬ăÕ­  àîÈëÛú¬ÂĆĀÖÂ  



⌂┴™≢∂™┤≡↨ ∏┤⅔╖⌐≡⌠↓™┴⅛ 

2541 ⅍ ┤╖⅔┴−∕┤∏∂™∂╞╣┤ 

≤╓™⅍ ┤∆┌−╖⅔┴− ⌡∆┤∕├−

™┤≡╖⅔┴−≤ ≈ Ω┤⇔⌡∫┤∟

⅍≤ ┌⅔ ™┤≡≤⅔∏╒−⅝┘⅔├™⅔├− 

╖™┴⇔∙ ←─┤™┤≡

⌂ ┤⅔⅔┤− 

╖™┴⇔∙ ←─┤⌡├⅔⅍≈  

≡├↓╗™ ∙ ←─┤╚≈ ╚⇔   

⅍−⅔┤−╙−╖≈║┌⅔™≤├∕⌡╓

∫┤⅍™┤≡╖™⌠∂≡ 

∑╒≡™┴⅛⅝╒≈⅝− 

╗≤┘╖⌐≡⌠↓™┴⅛∟┌╖∟┼≠⅔ 

⅛═⅔╖∙ −∏┤⅔┌┌™∏┼╞⇔┼╙−╖⌂≤┤−├╟− 

∂ −╖─∂╒╗≤┘∏┼╞≈┤Ω┌⅔∑╒≡™┴⅛⅝╒≈⅝− 

∑́╒≡™┴⅛⅝╒≈⅝−⅍║┌

∏┤⅔╖≤║┌™∏┼╞⅛┘╙─ ⅝−∕∏
╚⇔ ≈┼╘┌™┤⌡⇔═⅔⇔╓⇔╖┌┤
≡┤≠╚⇔ ⅛┤™╖≈║┌⅔⅍║−⌡╓
⅝−∕∏∕ ┤⅔ ┌≠ ┤⅔− ┌≠™╝
╖∙ −™┤≡∙ ┌⅔™├−≈┴╙─ ╖™┴⇔
™┤≡╗≤™╖∙≤┼╞≠−∏┼╞╚≈ ╖∙ −
∑≡≡≈≈┤™╖™┴−╚∙ 



http://smce.doae.go.th/  

⌡╣┤−├™⅔┤−╖≤Ω┤−╒™┤≡⅍↨┘™≡≡≈™┤≡⌡ ⅔╖⌡≡┴≈⌂┴⌡┤─™┴⅛⅝╒≈⅝− [ ⌡≤⅍⅝. ] 

Secretariat Office of Community Enterprise 
Promotion Board : [ SCEB ]  

⌂┴⌡┤─™┴⅛⅝╒≈⅝−╙−∙≡┘╖∏⌐╚∏≠ 

http://smce.doae.go.th/


⅛╣┤−⌂−⌂┴⌡┤─™┴⅛⅝╒≈⅝− ⅛╣┤╗−™∂┤≈∟║╟−∏┼╞  

┌├−⇔├∕ 1 ⌡⌡Ω. Ω┌−╗™ − 44.4% 

┌├−⇔├∕ 2 ⌡⌡Ω. ╖⅝┼≠⅔╙─≈  28.6% 

⅛╣┤−⌂−╖⅍≡║┌Ω ┤≠⌂┴⌡┤─™┴⅛⅝╒≈⅝− ⅛╣┤╗−™∂┤≈∟║╟−∏┼╞ 

┌├−⇔├∕ 1 ⌡⌡Ω. Ω┌−╗™ − 50.7% 

┌├−⇔├∕ 2 ⌡⌡Ω. ╖⅝┼≠⅔╙─≈  24% 

⌡⌡Ω. ⌡╣┤−├™⅔┤−⌡ ⅔╖⌡≡┴≈╗≤┘∟├↕−┤™┤≡╖™⌠∂≡╖Ω∂  
 



√≤┴∂∫├↨↔ 
™┤≡√≤┴∂∟║⅝ 22.5% ,  

™┤≡√≤┴∂⌡├∂⌂  17.5% 

╗∙≡≡╓∙√≤┴∂∫├↨↔┌┤─┤≡ 

14.1% 
⌡┴╞⅔∏┌╗≤┘╖⌡║╟┌√ ┤ 12.1% 

∕≡┴™┤≡ 
Credit Union 41% 

≡ ┤−⅍ ┤⅝╒≈⅝− 19.3% 

⌡╒Ω∫┤∟ 5.2% 

∏ ┌⅔╖∏┼╞≠⌂ 3.3% 



http://www.ndoae.doae.go.th/Data_plant/ 
ëČóÚòÂë¬ÈÿëäõâĀæñßòÓÚóÂóäÿÂêÖäÿÃÖØöć 6  ÉòÈìèòÕÿËöãÈĂìâ¬ 

ÿæÃØöć 13 ×ÚÚîóäòÂê° Ìîã 5 ÖČóÛæéäöáúâõ îČóÿáîÿâøîÈ ÉòÈìèòÕÿËöãÈĂìâ¬ 50200 

╖Ω∂∟║╟−∏┼╞™┤≡⌡ ⅔╖⌡≡┴≈╗≤┘∟├↕−┤™┤≡╖™⌠∂≡╖Ω∂∏┼╞6 (⌡⌡Ω.6) ╖⅝┼≠⅔╙─≈ 

∙≡┘™┌∕⇔ ⌂≠17 ⅛├⅔─⌂├⇔∫┤⅍╖─−║┌ ╚⇔ ╗™  ╖⅝┼≠⅔╙─≈  ╖⅝┼≠⅔≡┤≠ ∂┤™ ∟┴⅛┴∂≡ 

╖∟⅝≡∕╓≡↨  ≤╣┤∙┤⅔ ┌╒∂≡⇔┴∂∆  −⅍≡⌡⌂≡≡⅍  ∟┴⌠↨╒╘≤™ ╗∟≡  ≤╣┤∟╓− ┌╒∏├≠∑┤−┼ 

− ┤− ∟┘╖≠┤ ╗≈ ┐ ┌⅔⌡┌− ⌡╒╘Ω∏├≠ ™╣┤╗∟⅔╖∟⅝≡ ≈┼⌂┴⌡┤─™┴⅛−├∕∆═⅔ 30 

∑├−⌂┤⅍≈ 2551 ∏├╟⅔⌡┴╟−17,076 ╗─ ⅔ ╗≤┘≈┼⌡≈┤⅝┴™ 269,727 ⅍− 
∏┼╞≈┤ : ⌡╣┤−├™⅔┤−╖≤Ω┤−╒™┤≡⅍↨┘™≡≡≈™┤≡⌡ ⅔╖⌡≡┴≈⌂┴⌡┤─™┴⅛⅝╒≈⅝− 

http://www.ndoae.doae.go.th/Data_plant/




⌐├™≠∫┤∟Ω┌⅔∟║╟−∏┼╞╙−™┤≡∏╣┤∑╒≡™┴⅛⅝╒≈⅝− 

⌐├™≠∫┤∟Ω┌⅔⅛├⅔─⌂├⇔

╖⅝┼≠⅔╙─≈ ™├∕™┤≡∏╣┤

∑╒≡™┴⅛⅝╒≈⅝− 

≈┼╘┌™┤⌡≈┤™− ┌≠

─≡║┌╚≈┌≠ ┤⅔╚≡ 



∂├⌂┌≠ ┤⅔⌂┴⌡┤─™┴⅛⅝╒≈⅝−╙−∟║╟−∏┼╞  

™┴⅛⌂┴⅛├≠∏ ┌⅔∆┴╞−  ⅍↨┘⌂┴∏≠┤™┤≡⅛├⇔™┤≡ ≈.≡┤⅝∫├↑╖⅝┼≠⅔╙─≈    

╘⅍≡⅔™┤≡ Chiang Mai Rural and Urban: Socio  Economics Management Learning of 

Sufficiency Economics 2007 (CMRU-SML) ™├∕ ┌∕∂.∟║╟−∏┼╞ ┌.∞┤⅔ ⅛.╖⅝┼≠⅔╙─≈ 



èõëóìÂõÉËùâËÚĂÚÜòÉÉùÛòÚ 

äèâÂæù¬â 

Ö­îÈÛäõìóäÉòÕÂóäáóãĂÖ­ÂäîÛâóÖäÑóÚ

ÂóäÉòÕÂóäèõëóìÂõÉËùâËÚ (âÉÂ.)   

āÕãëČóÚòÂÈóÚâóÖäÑóÚîùÖëóìÂääâ 

ÂäñØäèÈîùÖëóìÂääâ 

·ÂóäÛäõìóäÉòÕÂóäÂæù¬âĀæñëâóËõÂ 

·ÂóäÛäõìóäÉòÕÂóäÖæóÕĀæñæúÂÅ­ó 

·ÂóäÛäõìóäÉòÕÂóäÂóäÝæõÖĀæñÈóÚ

ëÚòÛëÚùÚÂóäÝæõÖ 

·ÂóäÛäõìóäÉòÕÂóäÕ­óÚÛòÎËöĀæñÂóäÿÈõÚ 

·ÂóäÜäòÛÜäùÈĀæñßòÓÚóËùâËÚëú¬Åèóâ

ãòćÈãøÚ 
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ÿÜ­óìâóãÃîÈîùÖëóìÂääâÅøîßòÓÚóĂì­

ËùâËÚÿÜĆÚÝú­ÜäñÂîÛÂóä OTOP 



ÅèóâĀÖÂÖ¬óÈäñìè¬óÈèõëóìÂõÉËùâËÚÂòÛ SMEs  

èõëóìÂõÉËùâËÚ SMEs  

·ÕČóÿÚõÚÂóäāÕãËùâËÚ 

·âöÂóääèâÂæù¬â ÉòÕÖòĈÈîÈÅ°ÂäāÕãÂæù¬â 

·ăâ¬Ö­îÈÉÕØñÿÛöãÚÿËõÈßóÔõËã° 

·âöìÚ¬èãÈóÚäóËÂóäĂì­ÅèóâË¬èãÿìæøî

Õ­óÚÈÛÜäñâóÔ ĀæñÂóäÛäõìóä

ÉòÕÂóäîóØõ 

ƁÂäñØäèÈÿÂêÖäð 

ƁÂäâÂóäßòÓÚóËùâËÚ âìóÕăØã 

ƁÂäñØäèÈîùÖëóìÂääâ 

·ăÕ­äòÛÅèóâË¬èãÿìæøîÕ­óÚÂóäÿÈõÚĂÚ

æòÂêÔñØùÚîùÕìÚùÚÝ¬óÚ îÜØ. 

·ÕČóÿÚõÚÂóäāÕãÿîÂËÚ (Ýú­ÜäñÂîÛÂóä) 

·ÿÜĆÚÚõÖõÛùÅÅæ ÜäñÿáØ ÂõÉÂóäÿÉ­óÃîÈÅÚÿÕöãè ì­óÈ

ìù­Úë¬èÚ ìäøîÛäõêòØÉČóÂòÕ āÕãØČóÂóäÉÕØñÿÛöãÚÚõÖõ

ÛùÅÅæÂòÛÂäâßòÓÚóÙùäÂõÉÂóäÅ­ó ÂäñØäèÈßóÔõËã° 

·ăÕ­äòÛÂóäË¬èãÿìæøîÉóÂë¬èÚäóËÂóäîóØõ 

ƁÂäñØäèÈßóÔõËã° 

ƁÂäâßòÓÚóÙùäÂõÉÂóäÅ­ó 

ƁÂäâë¬ÈÿëäõâîùÖëóìÂääâ 

ƁîùÖëóìÂääâÉòÈìèòÕ  

Ɓëëè. ðæð 

ĂÚäúÜĀÛÛÃîÈîÈÅ°Åèóâäú­Õ­óÚÛäõìóäÉòÕÂóä ĀÝÚ

ÙùäÂõÉ ĀæñëõØÙõßõÿéêÖ¬óÈąØóÈÂóäÿÈõÚ   

Kulachatr C. Na Ayudhya 18 



ÂóäÿÃöãÚĀÝÚèõëóìÂõÉËùâËÚ   
(OTOP Business Plan)  
Øöćâó : 1-2 call BrandAge  Award  Kulachatr C. Na Ayudhya 19 

āÅäÈëä­óÈÃîÈĀÝÚÙùäÂõÉËùâËÚ 

·ÂóäèõÿÅäóñì°ëáóßĀèÕæ­îâĀæñîùÖëóìÂääâ 

·ÂóäèõÿÅäóñì°ÖæóÕĀæñæúÂÅ­óÿÜ­óìâóã 

·ëõÚÅ­óĀæñÛäõÂóä 

·ÂæãùØÙ°ÂóäÖæóÕĀæñÂóäÃóã 

·ĀÝÚÂóäÕČóÿÚõÚÈóÚ 

·îÈÅ°ÂäĀæñāÅäÈëä­óÈ 

·ÂóäÛäõìóäÂóäÿÈõÚ 

·ÂóäÜäñÿâõÚÅèóâÿëöćãÈ 

http://youtu.be/9Hun5PYbeDI
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⅍⌂┤≈∂ ┌⅔™┤≡ 

⅍⌂┤≈⅛╣┤╖∙ − 

Åèóâß÷ÈßîĂÉ 

≤╓™⅍ ┤ / 

™≤╒ ≈╖∙ ┤─≈┤≠ 

җӥү҉ҿҬҩ҉ҭҴ҆ҩҴңҊӋҴҾҝӅқ҄ү҉ҿҧҲ 

҆ҩҴңҗӥү҉҃Ҵҥ҄ү҉җҧҴҖ 

√≤┴∂∫├↨↔+∕≡┴™┤≡ 

™┤≡∂├╟⅔≡┤⅍┤ 

™┤≡⌡ ⅔╖⌡≡┴≈™┤≡∂≤┤⇔ 

™┤≡™≡┘⅛┤≠⌡┴−⅍ ┤ 

≤╓™⅍ ┤∂ ┌⅔™┤≡ 

≤╓™⅍ ┤⅞║╟┌╚⇔ 

≤╓™⅍ ┤─┤⅞║╟┌⅔ ┤≠ 

≤╓™⅍ ┤∏≡┤∕Ω ┤⌂⌡┤≡ 

Å   ™┤≡╘⅓⌠↨┤ 

   ™┤≡╙⅝ ∟−├™⅔┤−Ω┤≠ 

   ≤⇔╗≤™╗⅛™╗∆≈ 

   ™┤≡∙≡┘⅝┤⌡├≈∟├−∑ 

  ™┤≡⅛├⇔™┴⅛™≡≡≈∏┤⅔™┤≡∂≤┤⇔ 

Ω┤≠∂≡⅔ 

Ω┤≠⌡ ⅔ 

Ω┤≠∙≤┼™ 

╗−⌂⅍┴⇔∏┤⅔™┤≡∂≤┤⇔ 

ҞһӥҝҥҲ҃үҜ҃Ҵҥ 

∫╓≈┴∙ ←←┤∏ ┌⅔∆┴╞− + 

⌡┴╞⅔∕ ⅔⅝┼╟∏┤⅔∫╓≈┴⌐┤⌡∂≡ 

ñMarketing 
Channelò 
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æúÂÅ­ó 
ÿÜ­óìâóã 

Product 

Promotion 

P
ri
c
e P

la
c
e 

ß¬îÅ­óÅÚÂæóÈ 

ëáóßĀèÕæ­îâØóÈÿéäêÑÂõÉ 
ĀæñÜäñËóÂäéóëÖä° 

ëáóßĀèÕæ­îâØóÈ
ÿØÅāÚāæãö 

 

ëáóßĀèÕæ­îâØóÈ 
ÂóäÿâøîÈĀæñÂÏìâóã 

ëáóßĀèÕæ­îâØóÈ 
ëòÈÅâĀæñèòÓÚÙääâ 

Åú¬ĀÃ¬ÈÃòÚ 

Ì
ò
ß
ß
æ
ó
ã
ÿ
î
î
ä
°

 

Ëù âËÚ 

4 Pôs 

Product 

Price 

Place 

Promotion 



ҿқҩ҆ҩҴң҆ҶҖ҃ҴҥҗҧҴҖҝҳҊҊҺҜҳқ 
· ҩ̓ҴңҬӋҴҾҥӅҊ҄ү҉ҚҺҥ҃ҶҊ҄ҸӇқүҤһӤ҃ҳҜ 
ƁҙӋҴ̓ҩҴң ҥһӥҊҳ҃ҧһ҃҆ӥҴ (Know)  

Ɓ҃ Ҵҥ ҩҶҾ҆ҥҴҲҭӨ҆ҩҴңҗӥү҉҃Ҵҥ ҄ү҉ҧһ҃҆ӥҴ (Analyze)  

ƁҬҴңҴҥҘ җүҜҬқү҉҆ҩҴңҗӥү҉҃Ҵҥ ҄ү҉ҧһ҃҆ӥҴӂҖӥ (Response)  

ƁҊқҧһ҃҆ӥҴҾ҃ҶҖ ̓ ҩҴңҠҸ҉ҠүӁҊ   (Satisfy)  

· ҩ̓ҴңҠҸ҉ҠүӁҊ҄ү҉ҧһ҃̓ ӥҴҾҝӅқҝҳҊҊҳҤҿҭӤ҉̓ҩҴңҬӋҴҾҥӅҊ҄ү҉
ҚҺҥ҃ҶҊ 
Ɓ҃ ӤүӁҭӥҾ҃ҶҖ҃Ҵҥ ҍҹӮүҍӋӮҴ (Repeat Purchasing) 

Ɓ҃ ӤүӁҭӥҾ҃ҶҖ҆ҩҴң Ңҳ҃ҖҷӁқҗҥҴҤҷӆҭӥү (Brand Loyalty) 

ƁҾ҃ҶҖ҃Ҵҥ Ҝү҃җӤү (Viral Marketing) ñҠҶҌҳҤҬ҉̓ҥҴңò 

Kulachatr C. Na Ayudhya 22 



ҬҺҖҤүҖ҃ҴҥҗҧҴҖ ҖӥҩҤҝҥҳҌҏҴ ñ҃ ҥҲҜҷӆүҤһӤҙҷӆӁҊò 

ĂÚÖČóäóßõËòãëÈÅäóâÃîÈÌùÚèúăÕ­äñÛùăè­è¬óãùØÙéóëÖä°ÂóäëÈÅäóâìäøîéõæÜñÂóä

äÛØöćÕöØöćëùÕ Åøî ǾČóÂóäé÷ÂāÕãăâ¬ĂË­ÂäñÛöćµ  
ẤóäÖæóÕØöćÕöØöćëùÕÅøîăâ¬Ö­îÈØČóÂóäÖæóÕµ 
ÂóäÛîÂÖ¬îÉ÷ÈÿÜĆÚëùÕãîÕÃîÈÂóäÖæóÕ  

(Word of Mouth Viral Marketing) 
ÿÜĆÚÂóäëøćîëóäØóÈÂóäÖæóÕØöćâöÜäñëõØÙõÝæëúÈëùÕ  
ÙùäÂõÉÉñăâ¬Ö­îÈÿëöãÅ¬óĂË­É¬óãĀÖ¬îã¬óÈĂÕ 

Kulachatr C. Na Ayudhya 23 

Sun Tzu ; SȊn Zׇ; 
(c. 6th century BC) 
Chinese General 
military strategist 

http://en.wikipedia.org/wiki/Sun_Tzu
http://en.wikipedia.org/wiki/Chinese
http://en.wikipedia.org/wiki/Chinese
http://en.wikipedia.org/wiki/General
http://en.wikipedia.org/wiki/Military_strategy
http://en.wikipedia.org/wiki/Military_strategy
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ҝҥҲҾҙҪҭқҸӆ҉ӁқҿҘҜҥҳҬҾҍҷҤҗүқӁҗӥ  ҾҌӤқ 
үҴҾҍүҥӨӂҜҊҳқ  үҺҍҾҜ҃ҶҬҘҴқ ҙҴҊҶ҃ҶҬҘҴқ 
ҾҗҶҥӨ҃ҾңқҶҬҘҴқ ұҧұ  ңҷҝҳҏҭҴҾҥҹӆү҉ҤҺ҉ 
ҾҭҧҹүҜ ҥҶӇқ ӂҥ ҿҧҲ҆ӥқҠҜҗӤүӂҝүҷ҃ҩӤҴ
ҝҥҲҾҙҪҭқҸӆ҉Ӂқ҃ҧҺӤңқҳӇқҾ҆ҥӤ҉ҪҴҬқҴӂңӤҙӋҴ
ҜҴҝҖӥҩҤ҃Ҵҥ҈ӤҴҬҳҗҩӨҾҭҧӤҴқҳӇқӁҭӥҗҴҤ  

ҢһңҶҝҳҏҏҴҖӥҴқҬңҺқӂҠҥӂҙҤ  

ңҷ҃ҴҥӁҌӥҬңҺқӂҠҥҙӋҴҤҴӂҧӤҿңҧ҉
ҾҭҧӤҴқҳӇқӀҖҤӂңӤӂҖӥҙӋҴӁҭӥҗҴҤ 

ҬҶқ̓ ӥҴҗҥ҉҃ҳҜ̓ҩҴңҗӥү҉҃Ҵҥ҄ү҉ҞһӥҜҥҶӀҢ̓  

ҞҧҶҗҬҶқ̓ ӥҴ 

Marketing Information 

ҌӤү҉ҙҴ҉ҊӋҴҭқӤҴҤ 

æúÂÅ­óĂì­Ã­îâúæã­îÚÂæòÛ  ÿÂöćãèÂòÛÅèóâËîÛ ăâ¬ËîÛ ÿßøćîÂóä
ÜäòÛÜäùÈÅùÔáóßÝæõÖáòÔÒ°Ö¬îăÜ èõÙöìóæúÂÅ­óĂì­ßÛ 
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ҪҸ҃ҫҴҿқҩӀқӥңҿҡҌҳӆқ  ҬҷҬҳқ ҥһҝҿҜҜ (Style)  

ҩ̓ҴңқҶҤңӁқҬҶқ̓ ӥҴ ҕ ҝҥҲҾҙҪҾҝӥҴҭңҴҤ 
www.marketresearch.com  

ҾҍҥҴңҶ҃үҺҗҬҴҭ҃ҥҥң 
Oriented Style ;  Angkor , Chinese , Japan 

Size : Big Product  

Attribute :  for in home decoration  
Colour : Warm  

ӂҖӥ҄ ӥүңһҧҞһӥҜҥҶӀҢ҆ҿҧҲ҆ҩҴңҗӥү҉҃Ҵҥ
ҿҧӥҩҠҤҴҤҴңҙӋҴӁҭӥҧһ҃҆ӥҴҠҜҾҥҴ 
ҾҌӤқ ӁҌӥҾҩӅҜӂҍҗӨҾҝӅқҾ̓ҥҹӆү҉ңҹү
ҬҹӆүҬҴҥҙҴ҉҃ҴҥҗҧҴҖ 

Design and Production 

Presentation 

èõÙöìóæúÂÅ­óĂì­ßÛ 



ĀëèÈìóÉùÕÿÕ¬ÚÃîÈëõÚÅ­óØöćËóèāæÂÖ­îÈÂóä 

·Ýú­ÚČóËùâËÚâöÅèóâëóâóä×ë¬èÚÖòè 

·ëä­óÈîóËößĂì­ÂòÛÅÚĂÚËùâËÚÿÃ­óâóâö

ë¬èÚä¬èâË¬èãÂòÚ 

·ëõÚÅ­óÿÜĆÚØöćÖ­îÈÂóäÃîÈËóèÖ¬óÈËóÖõ

ÿÊßóñÂæù¬â  

·ëõÚÅ­óâöîòÖæòÂêÔ°ÃîÈÅèóâÿÜĆÚăØãëúÈ

âóÂ ãóÂÖ¬îÂóäÿæöãÚĀÛÛ 

·ÿÚ­ÚØòÂêñÞöâøîĀæñÅèóâÜäñÔöÖĂÚÂóä

ÝæõÖâóÂ 

·âöÅèóâäú­Õ­óÚÂóäÖæóÕĀæñÂóäë¬ÈîîÂ

ßîëâÅèä 
Kulachatr C. Na Ayudhya 26 

î­óÈîõÈ burklerk-gym.com É.æČóÜóÈ 



Ý­óăìâãÂÕîÂ æČóßúÚ 

·Ý­óăìâãÂÕîÂ ÿÜĆÚéõæÜñÂóäØîØöć×øîÿÜĆÚ

ÿîÂæòÂêÔ° ÃîÈæČóßúÚâöæèÕæóãÿÊßóñ

ĀÛÛāÛäóÔ Āâ­ÉñâöäóÅóëúÈĀÖ¬ÅèóâÈóâ

ÃîÈÝøÚÝ­óăìâÉóÂÞöâøîìòÖ×ÂääâØ­îÈ×õćÚ 

ØČóĂì­Ý­óăìâãÂÕîÂ ÃîÈæČóßúÚãòÈăÕ­äòÛ

ÅèóâÚõãâØòćèăÜĀæñë¬ÈÿÜĆÚëõÚÅ­óîîÂ

Ö¬óÈÜäñÿØé 

·ëõÚÅ­óâöÿäøćîÈäóè âöĀì¬ÈÿÕöãèĂÚāæÂ 

·ÉÕØñÿÛöãÚ GI Āæ­è 

·æîÂÿæöãÚĀÛÛăâ¬ăÕ­ 

·ØČóÂóäÖæóÕăÕ­È¬óã 

·îÙõÛóã×÷Èîää×ÜäñāãËÚ°ăÕ­   
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Creative Lanna  

·āÅâæ­óÚÚó 

·Ý­óÞ­óãØîâøî ÉîâØîÈ 

·ÿÅäøćîÈÿÃõÚ  

 

·ÿÅäøćîÈÿÈõÚ 
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Āâ¬Ûòèăìæ ÅÔñÜòÎÎó 

Ü­óÕó  âúæÚõÙõÜ­óĀëÈÕó  ÜòÚëõØÙõċ 

ìâú¬Û­óÚØ¬îÈÿØöćãèāîØîÜ ï ÝæõÖáòÔÒ°ÿÅäøćîÈÿÈõÚ×ÚÚèòèæóã  

ÿÅäøćîÈÿÃõÚÿËöãÈĂìâ¬ÿÃÖÛ­óÚèòèæóã Û­óÚÚòÚØóäóâ ĀæñÛ­óÚäñĀÂÈ 

ÉóÂÂóäé÷ÂêóßÛè¬óëõÚÅ­óÿÅäøćîÈÿÈõÚÃóãÕöâóÂĂÚ Internet 
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·áóêó ÂóäĀÖ¬ÈÂóã 

ĀæñèòÓÚÙääâæ­óÚÚó 

·ëñæ­î Ìî Ì÷È  

·ÕÚÖäöÂääâ 

·ÚóÏÂääâ 

·éõæÜÂääâ  

·îóìóäÂóäÂõÚ 

·ë×óÜòÖãÂääâæ­óÚÚó 

Creative Lanna  

   Ýé.èõæòÂêÔ° éäöÜ¬óÌóÈ 



ëõÚÅ­óÿÂêÖäÂääâ 

ÿÜĆÚāîÂóëÃîÈëõÚÅ­óÿÂêÖäÂääâ ÿßäóñâöÅèóâØ­óØóã

âóÂâóãĂÚÜòÉÉùÛòÚ  ÕòÈÚöĈ  

·ÜäñÿØéăØãÿÜĆÚÅäòèÃîÈāæÂ (Kitchen of the world)  

·Ö­ÚØùÚëõÚÅ­óÂæù¬âîóìóäÅ¬îÚÃ­óÈÖČćó 

·ëõÚÅ­óëùÃáóß/ëõÚÅ­óîõÚØäöã°âöÂäñĀëÖîÛäòÛÕö 

·Âóäë¬ÈÿëäõâÿéäêÑÂõÉßîÿßöãÈ 

·Ã­óèãóÂìâóÂĀßÈ 

·äóÅóÝòÂ Ýæăâ­ÃóãăÕ­äóÅóëúÈĂÚÖæóÕîøćÚ 
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ÂóäØ¬îÈÿØöćãèÙääâËóÖõĀæñÂóäÿËøćîâāãÈîøćÚą  
îóéòãØäòßãóÂäÙääâËóÖõĂÚØ­îÈ×õćÚ  ÿÜĆÚëõÚÅ­óĀæñÛäõÂóä ÚČóäóãăÕ­ÿÃ­óëú¬ËùâËÚ ÛÚßøĈÚÑóÚÃîÈÂóäîÚùäòÂê°Āæñ

Ë¬èãÂòÚìèÈĀìÚĂì­ëøÛăÜ×÷Èäù¬ÚæúÂìæóÚ (Eco - tourism)    

Øöćâó www.okrd.org 31 ÿËøćîâāãÈÙääâËóÖõ  ë×óÚØöćØ¬îÈÿØöćãè ëõÚÅ­óĀæñÛäõÂóäÿÃ­óÕ­èãÂòÚ ÚČóäóãăÕ­

ÿÃ­óëú¬ËùâËÚăÕ­ìæóÂìæóãìÚØóÈ  


