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Product Component

* Core Product (Product Attribute)

* Actual Product : Product Name
, Brand Name , Packaging

Quality

* Augmented Product :

Actual Product

Service after sales , Delivery
service , Guarantee , Refund ,

Return goods



Creative branding
Is the art of
creating
a meaningful story
to get connect
with target



Contact: Jitr Tantasathien

Office: 02-252-5455
Mobile: 081-644-8986

Competitor
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Target

Relevancy 4
Environment
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Office: 02-252-5455
Mobile: 081-644-8986
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Contact: Jitr Tantasathien

A== Office: 02-252-5455
N Mobile: 081-644-8986

Competitor
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Ranking The Brands top 20

Google

& Apple

Walmart

amazoncom

TOYOTA

O

HSBC X»

<

®

Mercedes-Benz

facebook

http://www.rankingthebrands.com/The

-Brand-Rankings.aspx?rankinglD=30



http://www.rankingthebrands.com/The-Brand-Rankings.aspx?rankingID=30
http://www.rankingthebrands.com/The-Brand-Rankings.aspx?rankingID=30
http://www.rankingthebrands.com/The-Brand-Rankings.aspx?rankingID=30
http://www.rankingthebrands.com/The-Brand-Rankings.aspx?rankingID=30
http://www.rankingthebrands.com/The-Brand-Rankings.aspx?rankingID=30
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Product Life Cycle Curve

Decline

5
¥
3
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SALES

TIME

Life Cycle of Product has changed
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Apple nuandiinsIviluimatulad
seuuandluni “Face
Detection” itWa‘l4f'lu iPhone, iPad
iwar MacBook, iMac

Google

finsileawwedn  Android  lehilatlderuszuy
Face Unlock aanuifiau uswiiaseual nauiu
Apple Avandndtnsvasszuuaiiiian linaulduds

Waikauna1au2011  Google  lavinn1sila
fIlA%8Y Samsung  Galaxy Nexus  Wsaunu
seuulfifinigenva Android 4.0 Feuilelu
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Paul Lines
Managing Director

T: 0113 244 3550

F: 0113 244 3994

paul @mediaheaven.co.uk
www.mediaheaven.co.uk

£ MEDIA HEAVEN LTD
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Talk of the Town”
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N15d519da1UN1500 “Roti Boy Effect”
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http://www.youtube.com/watch?v=qpUr siiB14



http://www.youtube.com/watch?v=gpUr_siiB14
http://www.youtube.com/watch?v=gpUr_siiB14
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Experienced Marketing
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ANTIUAINU (A1N...WDNN)
(Customized Marketing)
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http://www.bloggang.com/data/redoak/picture/1195235689.jpg

Slow Marketing
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SPA, YOGA, Massage ,

Kulachatr C. Na Ayudhya 33



ECO Design (Green Products)
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http://www3.easywebtime.com/itap_web/
http://www3.easywebtime.com/itap_web/
http://www3.easywebtime.com/itap_web/

Innovation contribute world




From Trash to fasion

GREYHOUND

IN .,w.m. i I X

RUBBER RILLER
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Reduce , Reuse

==
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New SIGG EcoCare Liner

Former SIGG Liner

Scilence contribute world

N




Watch "A Day Made of Glass" and take a look at Corning's
vision for the future with specialty glass at the heart of it.
Learn more about Corning at corning.com. Search for
career opportunities at corning.com/careers.

http://youtu.be/6Cf7IL eZ38



http://youtu.be/6Cf7IL_eZ38
http://youtu.be/6Cf7IL_eZ38
http://youtu.be/6Cf7IL_eZ38
http://youtu.be/6Cf7IL_eZ38
http://youtu.be/6Cf7IL_eZ38
http://youtu.be/6Cf7IL_eZ38

Diversify / Convergence
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E-COMMERCE (Electronic Commercial)
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« Business to Business (B-to-B)
« Business to Customer (B-to-C)

« Consumer to Consumer (C-to-C)
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amazon.com.
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I7U21 mobile subscriber lulneg : 71,824,561
Mobile penetration: 107%

I 36% Klhaumasilalgadnsallsdalunisgiulaa
72% wflgalnsal ladelulnaangiaandn 24 1

ﬁm http://mashingup.wordpress.com/about/

i * 3% 69%
TOTAL POPULATION URBAN RURAL

7%
J
INTERNET USERS 4 INTERNET PENETRATION
w 19%
USERS ON TOP SOCIAL NETWORK SOCIAL NETWORK PENETRATION
100+ %
MOBILE SUBSCRIBERS : MOBILE PENETRATION




Most Used Websites - sy verticals

Vertical Top Website % Use % Use Most

{Among Vertical Users) {Among Vertical Users)

Generic Portals (all-purpose websites) Yahoo, Google 847, B4% (Google) 51%
Emailing Gmail 92% 61%
Instant Messaging Gralk/Gmail 73% 51%
Job Search Naukr. 78% BI%
Online Mews Goaogle 61% 32%
Online Travel Buy IRCTC 81% B6%
Online Games Facebook 51% 30%
Online Buying (Mon-Travel) Ebay 49% %
Real Estate 99acle 4% (Google) 36%
Business & Financial Mews Google 55% 36%
Online Share Trading (Trading) Sharekhan 50% 30%
PC to PC Net Telephony Google/Gtalk 89% 52%
PC to Telephone Met Telephony Google/Gtalk 69% (fahoo) 46%
PC to Mobile Messaging (sms) Way2sms 79% 59%

Met banking ICICI Bank 49% 21%




Social media marketing
socialbakers

FACEBOOK 2()11 YEARBOOK

TOTAL FACEBOOK USERS

MILLION



o of all minutes spent on soclal
o network sites by iPad owners
are done by 35-49 year olds.

194 million......

a day are spent on social network sites.

4 ] /o of IPad owners are age 13-34,

Time Spent On Soclal among iPad owners by age:

Age 35-49 0:45
Age 50-64  0:20

insunlgdvanaan latiniu
aUnsaisineg Tnandauaiiv

154 a1uu

X-Gen (a8 35 — 49) ‘lafiaan
Uszunan 45 uisiaculunns
lau Facebook visadyau

22U latldueg Waun1e Tablet

Boomers (a1¢) 50 — 64) ‘laf

atydszuias 20 urisia T uuu
dyauaan lail WU Tablet



List of countries on Facebook © 2012 socialbakers.com

Last week Last 2 weeks Last month Last 3 months Last 6 months
# Country Users v Change s  (+%) & Pen.$
1. United States 1565892 160 -1520 100 -097% & 50.25%
2. India 45019840 +3617420  +B74% @  3.84%
3. Indonesia 43523740 +1746500 +418% # 17.91%
4. Brazi 42199880 +7 041140 +20.03% &% 20.98%
5. Mexico 33597260 +2606780 +8.41% # 29.87%
6. Turkey 31526840 +567 500 +183% @ 4052%
7. United Kingdom 30 485 180 +14 780 +0.05% ® 48.89%
8. Philippines 27720300 +686 620 +254% @ 27.75%
9. France 24 104 320 +559 860 +2.38% ¥ 37.22%
10. ' Germany 23251200 +1127 540 +510% & 28.26%
11. ltaly 21826060  +936 800 +448% ® 3757%
12. Argentina 18203640 +624 830 +355% & 44.03%
13. Canada 17292920 +179 000 +1.05% # 51.22%
14. Colombig 16258980  +459 660 +291% @ 36.78%
. Spain 15 945 +265 020 +1.69% #® 34.29%

. Thailand

14235700

%

. Malaysia 123657 +305 440 +2.53% ¥ 47.27%
18. Taiwan 11883680 +283420 +244% # 51.61%
19. Australia 10889960  +168 940 +158% # 51.22%
20. Eaqypt 10476 120 +1084 540 +1155% & 13.02%
21. Venezuela 9739440 +160 240 +167% # 35.78%
22. Chile 9205580 +184 780 +2.05% ¥ 54.97%

16t


http://www.socialbakers.com/

® FB users
14 400 0 e e

14218 182 T o Total Facebook Users: 14,235,700
wmﬁ Position in the list: No.16
11:4:-:'-: Penetration of population: 21.44%
:: :m; Penetration of online population 81.41%
:*‘:*:‘* Average CPC: $0.13
121 EPMF..E!L"EES!.?: Average CPM: $0.06

0119 & T s Mo 0a.01 & 1z , liE o o o = Qj b
CPM = $10 Huunana iaAd AsU 1000 AFS LunazAneuliiam $10 153w $0.01 a1 Ad Nuanseeanlyl 1 A%

(Cost per Impressmn Mile)
CPC = $0.10 x84 nne 1 ﬂanm‘[mumq azlAkdu $0.10 (a%ﬂumummumimwmﬂ Adaku $0.10 ) 1 Click)

% Facebook
1% =4 Brands
users
GTH 741,003
35-44 10% m
16-17  10%= BlackBerry
2004 45-54 4% m Thalland 406,073
55- 64 1%
65-0 1% ICHITAN 405,347
| TI:IE STAR auil 382,920
34% AN
D socLaidl‘)“a'lgers —
o & GMEMBER 325,045



http://www.socialbakers.com/pages/detail?id=44495517277&url_key=gth
http://www.socialbakers.com/pages/detail?id=136945152990155&url_key=blackberry-thailand
http://www.socialbakers.com/pages/detail?id=136945152990155&url_key=blackberry-thailand
http://www.socialbakers.com/pages/detail?id=155656757791086&url_key=ichitan
http://www.socialbakers.com/pages/detail?id=158872037330&url_key=the-star
http://www.socialbakers.com/pages/detail?id=158872037330&url_key=the-star
http://www.socialbakers.com/pages/detail?id=158872037330&url_key=the-star
http://www.socialbakers.com/pages/detail?id=237423610318&url_key=gmember

dtifel4 Social Network aaiiatia

Mobile Social Networks

Going online wirelessly by age

By laptop

By cell  handheld

B Young adults 18-29
B Aduilts 30 and older

A adults 18 and older

By another device

Key eMarketer Numbers — Mobile Social Networks

5.6 billion Mobile subscribers* worldwide in 2013, up from
4.6 billion in 2009

1.4 billion Mobile Internet users worldwide in 2013, up from
505 million in 2009

607.5 million Mobile social network users worldwide in 2013,
up from 141.4 million in 2009

43.0% Mobile social network users worldwide % of
mobile internet users worldwide in 2013, up
from 28.0% in 2009

126.2 million US maobile Internet users in 2013, up from 68.6
million in 2009

56.2 million US mobile social network users in 2013, up from
21.9 million in 2009

44.5% US mobile social network users % of US mobile

Internet users in 2013, up from 31.9% in 2009

Note: as of December for each year, *refers to the number of active
subscriptions,; 2009 is an ITU estimate
Source: eMarketer, November 2009

-. 2530 %

nold uduwr nds
mensunBiudinan

17.47 %

Survey:
Mobile
Social
Networking
in Thailand
April 2010

2831 %

U s lnaster
LAt

Mobile Social Networking Usage

US Mobile Subscriber [week ending April 4,2010]
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Things That Happen Every 60 Seconds Part 1

L?R%; ON 13,000+ souss ‘2
cribd  _on MM_SJ&
* o

0,“‘\

PANDORA

POSTS
tumblr.

"j, F)-)‘; 4

AWU( |ONS
DOWNLOADED

QUESTIONS
ASKED ON THE
INTERNET..

") 600+
Yoo NEW :
Wbe VIDEOS 50+
b WorbDPRESS
254 wouns . r = DOWNLOADS
A \ 1,7004 's‘fm \_‘_) 125+
irefox ~ UPDATES PLUGIN

NOWNLOADS DOWNLOADS

hd
— -

Infographic by- Shangha: Web Designers

q‘7'1lm http://mwww.veedvil.com/news/internet-2011-in-numbers/



Things That Happen Every 60 Seconds Part 2

232
COMPUTERS
GOT INFECTED

*#:BlackBerry.

SOLD e /

/

infographic by- GO-Guli com Web Design Company

q'7'1lm http://mwww.veedvil.com/news/internet-2011-in-numbers/
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Facebook/ads

faCEbOOk f‘\s "!'s \f {] Kulachatr Home «

=) Advertise on Facebook

1. Design Your Ad Select Existing Creative Design Your Ad FAQ

Destination: | ymamgnta na'lad a.8u [+

Type: ) Sponsored Stories
9 Facebook Ads

Story Type: © Ad from a Page post
_' New ad message

Page Post Selection:  ghpdninouiannssfiamsmamiaudineimi s... v
Optional Url Tags:  keyl=vall&key2=val2
Preview:

rnanngnla nalad a.qu
mzEINNWIRIESAINISAIAcINIR
e i SRy insdal
uninnaoidsa i 1dinausuau
TAsemsassAas ...

A
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MEDIA THAI PBST
www.mediathai.net

T .{
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Mr.,Mrs. Smith

* The newly married couple.

*Like very much in...
— Thailand beach
— Thali food
— Thal dance
— Boutique hotel & resort

i A B - » They have long weekend
In Thailand

@



John
and Emma

* They are very old
80 & 75
respectively

* Happy ,friendly
* Love travelling
But

* Trouble in eating

* High blood
pressure




Kulachatr C. Na Ayudhya ,2008. Consumer trend. Rotary Club of CM North
http://lunz-lunz.blogspot.com/2009/04/amway-nutrilite-protein-powder.html
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MMIULNTIUAAA (Market Segmentation)
fesmniiiniwennsiisita m1mivsadeeiing
ﬁmuﬂﬂfjmmmi’ﬂmma (Target Market) LL@ZN
Inguidhmneneanuianeluie 1o 181y
§3nage 1 tazdeanereusiulsanuazain i

el

9J A

A { ¥
quU3 Iaathwunemamsdedh (Repurchase) 1ag

U

9 Jd 1
M3 lsnagniaIulszanuniamsnaia (4ps)
Y q Yo Y a a = =<
AgnAa IMNUALT Inamaanuiane lagaga @9

ADIANIDIAININ ANVIFD TAUTITUA ] YD
ELOG

U
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Data Mining ; Beer and Diapers

e -
“.7 *

- _,v_th’ i1 : N‘
e :’»nﬂ}tm fl

1 %w" W" :

In this discount store (Aldi), beer and diapers are placed together. Because of Data Mining?




70s and Marketing Strategies

Who? Occupants 4Ps

What? Objects Products Strategies

Why? Objectives Products Strategies
“Gainlu” Promotion Strategies

Who Organization Promotion Strategies

Participate Advertising , Public Relation

with?

When Occasion Promotion Strategies

Advertising , Public Relation
Where Outlets Place —Distribution Strategies
How Operation Promotion Strategies ; PR

Source ; Philip Kotler,Marketing Management ,2004
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Consumer Behavior
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P olitical Factors
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Consumer Black Box
(ALANMOULNUSINA)
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Flower

Gift
Restaurant
Gem
jewelry

Housing
Furniture
Travel
Shopping
Car

Home
Appliance

Children
Accessorie
S

Washing
Machine
2nd Car



Consumer Black Box
(ALANMOULNUSINA)

4)1123an19UIRING
(Psychological factors)

* A7UMAYIN1S5 ANFLTU (NEED)
e 11599412 (Motive)

 N151281U4 (Learning)

* N1559143 (Perception)

« yaannIW (Personality) id , Ego , Super EQO by sigmund Freud
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Herzberg's Theory

« By Generic Goal
« By Specific Goal
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Fogers Adoption / Innovation Curve
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(Stages in Buying Decision Process)
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