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Mr. Mrs. Smith

* The newly married couple.
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“Modern Style Furniture”

We need to fill these seats.
(before we can sell them. )




‘Nostalgia”
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how to be seen
and heard in

the overcrowded

marketplace

Stand Out in the Crowd

THE BATTLE FOR YOUR MIND
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Positioning
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Identity

“Stand out in the crowd”
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STP Marketing

Market Target Marketing Market
Segmentation — S Positioning
. ™ A
* Identify bases - Develop * Develop
for segment ting measure of positioning for
the target segment target segments
« Develop attractiveness * Develop a
segment - Select target marketing mix
profiles segments for each
segment
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Positioning
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