Digital
Marketin

Strategies Focused on Increasing The
Reach & Visibility of Your Business.
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Print, Television, Radio, Brochure, retail stores, Word of -
Magazines, Cinema, company website, " or bo r':u?ru "
Outdoor, Banners, Microsite, community, D?ce $° 2 b‘:' lfl: et
Direct mail, SEM/Paid Facebook Fanpage, gg, Youtube, Flickr,
Search, in-store media Mobile apps etc. blogs, forums
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PAID MEDIA

WHAT IS5 1T? MAIN AUDIENCE KEY FEATURES:
ANYTHING THAT IS PAID FOR THOSE UNFAMILIAR WITH A CATALYST THAT FEEDS
TO DRIVE TRAFFIC TO YOUR BRAND THAT MAY BE INTO OWNED MEDIA AND
OWNED MEDIA PROPERTIES, INTERESTED N YOUR CREATES EARNED MEDIA. IT
® ® YOU PAY TO BOOST YOUR SERVICES . CAN WORX ON A LARGE
a M EXPOSURE THROUGH THE SCALE AND CAN BE
] e ] a CHANNEL. CONTROLLED.

PRINT ADS DISPLAY ADS

PROMOTED POSTS
ON FACEBOOK
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WHAT IS 1T?

WHEN PEOPLE SPEAK ABOUT
AND SHARE YOUR SRAND AND
YOUR PRODUCT, EITHER N
RESPONSE TO CONTENT
SHARED OR VIA
VOLUNTARY MENTIONS, IT'S
FREE PUBLICITY CENERATED

EARNED MEDIA

MAIN AUDIENCE

IDEALLY YOUR TARGETY
AUDIENCE OR FANS OF YOUR
BRAND AND WHAT IS STANDS
FOR WILL QENERATE EARNED
MEDIA, ENCOURAGING OTHERS
TO GET INVOLVED.

KEY FEATURES:

THE MOSY CREDIBLE TYPE OF
MEIOIA IT GENCRATES
AUTHENTIC, TRANSPARENT
AND LONG - LASTING BRAND
AWARENESS, OFTEN
RESULTING IN THE MOSY

Earn Media e

RETWEETS/
LIKES/ REVINES YOUTUBE COMMENTS

i
{

SHARES

BLOGGERS WRITING
ABOUT YOUR PRODUCT
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Big Data/Smart Data -



https://bk-st.mthcdn.com/videobk01/2012/06/04/1338744039.mp4
https://bk-st.mthcdn.com/videobk01/2012/06/04/1338744039.mp4
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IOT (Internet of Things)
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Medical Approach, Industrial.Approach , Marketing Approach



Oculus

Truly Immersive Virtual Reality
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Lantadlauase TUALATYFNIRING

Virtual Reality %38 VR Aan1sldinalulaganassninmavians winialonasuun delula
Nenvadlanase wimalulagianuaiusalansunueldaule dnlvg gnldauluienis
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Augmented Reality %38 AR Aan1sidinalulaglunisasrannaanansiminlvgeuwives
vulanase ulilldfinisnouanesdafuuasiu fegrainisldnumaluladiffudnfianaads
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Cloud Technology

I NEED YOU TO A HYBRID CLOUD IS
EXPLAIN THE CONCEPT A TECHNOLOGY YOU
OF THE HYBRID CLOUD DON'T UNDERSTAND

IN SIMPLE TERMS. COMBINED WITH
ANOTHER ONE.

© Scott Adams, Inc.
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QR Code
Change the World
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Brand as Experience
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Digital Branding

“ Arsaedisiagludalunid (New Media for Communication)
o WY = a a Y, Y, '
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mmg«jﬂﬁﬂmmsuﬁ (Brand Engagement) -
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OCTORER 2, 2018

Colin Kaepernick VS NIKE

Perilous
Fight

National

anthem protests
led by Colg

are fuelinga
debate about
- privilege, pride
~ and patriotism

» By Sean Gregory

time.com
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Shock Top

Brand Engagement by Content

FOR ITSELF

IT SPEAKS

22/12/2018


https://youtu.be/7FBjMIKvn_8
https://youtu.be/7FBjMIKvn_8
https://youtu.be/g626BT8Z6v8
https://youtu.be/g626BT8Z6v8

Brand Engagement by Content : Gillette



https://youtu.be/tlkSRtSz81g
https://youtu.be/tlkSRtSz81g



https://youtu.be/S-fvxEq_3DA
https://youtu.be/S-fvxEq_3DA

Content via many platforms -

%
Digital Media  TRADITIONAL MEDIA

» Google e Pay TV

* Youtube * Free TV

 Twitter « Billboard ‘
« Web « Magazine |
» Blog . Leaflet 1}

* Mobile e Brochure
* Online Store e Etc...

s Flc .



Corporate Product Idea Generating
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The Value
of Holiness.
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https://youtu.be/-w4a-Iql2BM
https://youtu.be/-w4a-Iql2BM

LAIKI LAIKI

rice crackers rice crackers

black rice - ofl - red rice « oil + salt

=" ELAIKI =T CLAIKT

black rice crackers
oce * oll - salt

nothing else - . oofhhg ..,.

red rice crockers
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How we do it ACCIDENT CLAIM

1 3

® SHARE LOCATION TAKE PHOTO ® WAIT FOR APPROVAL GO TO GARAGE
® GET ADJUSTOR CLAIM REPORT ¢ MAKE APOINTMENT REPAIR AND RETURN CAR
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https://youtu.be/gUaCfuDZbhg
https://youtu.be/gUaCfuDZbhg
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Trend & Customer Insight

Trend Customer Insight
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Lﬂ'%imﬁamsm‘[amalmje] SCAMPER Model

’ STEPS o GREAT
BUSINESS IDEAS

SCAMPER is a framework designed to help you come up with fresh ideas,
whether for a product, a service or a process, by starting with something
that already exists and subjecting it to 7 areas of questioning. Below are the
7 areas and sample questions to get you to the solution you're seeking.

Substitute

« Other properties?

« Other time/place?
UBSTlTUTE - Other people?

» Other feelings/attitude?

+ One product with another?
+ Purposes/objectives?

« Talents/resources?

+ Steps/activities?

- To a different context?

« Using borrowed features?

+ Using ideas outside your field?
« To another market/situation?

+ Features/steps?
OD”:Y/ * Physical qualities?

+ Size/duration/pricing?

* Frequency?

- For other users?
UT TO - To solve other problems?

. Using the by-products?
ANOTHER USE - To work elsewhere?
* How to simplify?

» What are non-essentials?
E L’MINATE + Make it smaller?

+ Reduce cost/time/effort?

A SETTOA watr 70 S04
A AL R N

« Interchange components?

EVERSE/ . LRJse another org_er?’)
® Ng~
EARRANGE . Eipsocveyitnd

Eliminat
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2 STEPS to GREAT
BUSINESS IDEAS

SCAMPER is a framework designed to help you come up with fresh ideas,
whether for a product, a service or a process, by starting with something
that already exists and subjecting it to 7 areas of questioning. Below are the
7 areas and sample questions to get you to the solution you're seeking.

- Other properties?

g UB STITUTE - Other time/place?

Other people?
- Other feelings/attitude?

+ One product with another?
+ Purposes/objectives?

« Talents/resources?

+ Steps/activities?

« To a different context?

+ Using borrowed features?

- Using ideas outside your field?
+ To another market/situation?

* Features/steps?
OD”:Y/ * Physical qualities?
: AGN“:Y * Size/duration/pricing?

Frequency?

. For other users?
UT TO - To solve other problems?

« Using the by-products?
ANOTHER USE - To work elsewhere?
* How to simplify?

+ What are non-essentials?
E L”\/“NATE « Make it smaller?

* Reduce cost/time/effort?

Interchange components?

EVERSE/ Use another order?f)
EARRANGE . Eraweroer

22/12/2018
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S — Substitute = AMsNaLNUY
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M - Minify = inltanas
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P - Put to other use = W1 lUldnuddU

T 'g,n; B W [ E
e e =

NINYIUDDY U359N0U919IMSLND A IS DY

22/12/2018 by Kulachatr C. Na Ayudhya




E — Eliminate = anaan - anas - 1 lvinnglU
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R — Rearrange , Reuse , Recycle= aanuuulni 1alni 1aanasy
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t the product concept

VALUE PROPOSITIONS

22/12/2018



https://youtu.be/agD6coCVWB4
https://youtu.be/agD6coCVWB4

Product Development Design and Process -

?f///%/
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Exploration
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Commercialization
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Implementation

Commercialization
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Value Proposition
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Influencer Marketing
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* 11591 Influencer visagtimsauRndiusinasauils Jadudsisndudmivwusud uas
ADAARBINUISUANISAANN LS DIVBINI51 Content Marketing tianstani3assaliidaulesiu
wusus  Tesdigndliladdndngndaduaunnifuluauianisufes

by Kulachatr C. Na Ayudhya 22/12/2018
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.
Joox Box / Spotify Model

. Y q v Y 1 = ¢ ' o
wanA vwazlinausesannsnneIAag I
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“Make community fist then revenue”
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A¢d1 Disrupt World

é -

QUANTUM COMPUTER
)

100 MILLION TIMES FASTER

THAN PC.
- GOOGLE




v 74
v = o\ v v
N4 ... Nebalwnu 6 v
* 1) Yoya gananniudNIwIL Alexa, JOOX, Samsung Family Hub Y1890NUNLUIIAN L LNIALNTIZ AN

ABINITVBYAINLTT ABINITINGANTTUVBNTT eTaziolUlgnnunalaluaunas Sunlein lasiiveyawes
Nz dugauey

* 2) Frlan Ae nnAuwvsiulavun saldutsvaslusudidineg 9310 Drone Ndwwaalanad wagnoull JD f
NAINARDINIBE

* 3) ‘UL‘W\‘]"I LW%’]”@HL‘UUI&@&J’]WUU ‘Vii’e]ﬂi@‘Uﬂﬁ’)llﬁﬂﬂ‘ULﬂEJ’)LEJ’EJWU‘LJ ﬂ’ﬁﬂ/]’]I‘lJﬁIﬂJ"UUUﬁ”LﬂV] d7 2 978 1 9158 11
4 91y 2 LL‘U‘U‘L!LL‘U@’J’] VLﬂJLsUﬂﬂaﬂﬂ@EJ’NLLVWN 28719 MK L@ﬂﬂllﬂ’ﬂllﬂ@ﬂ”ﬂ/l’]L‘IJ‘U.‘VilI@L@EJ’IJ d iLI’]ﬂGU‘L!

'y VIALRANE ﬂ@ ﬂﬂi%@’]ﬁﬂﬂﬂﬂﬂ?ﬁﬁ@ﬁﬂiﬂﬂ’]ﬂGU‘L! LLlILLG]Lﬁ’eNLﬂEJ’JﬂUﬂ’W]’NﬂUW'] L’amﬂumiﬂummvim
WD UAY LY ‘WG]‘LJﬂ‘U‘WLaﬂ 0111 Live YINt3aafeiny ﬂuﬂaﬂf{lf\]”ﬂﬂﬂULLma”ﬂum’Nﬂu

* 5) Y9939 1%%aﬂLaﬂﬂﬂW’§mﬁ’]®ﬁLVH ‘Viﬁ’e]ﬂ’]'ﬁ‘l/\lﬂlllfﬂ’ﬁx‘i LW’ﬁ’]uaﬂVl’]‘c’JﬁJuEJEJUﬂaUﬂJ’]‘WILﬁ? L‘l/?llEJ‘L!ﬂ'iu‘V]u Korea
King UBNI1 10 @8N '1/13@1‘1/1’3%’151’]81‘14@3\‘1%’31&\‘1 ﬁ]”lﬂ’ﬁUW”‘Viﬁ’) lasiALeY LLWWWLLUUU@SW&@@iﬂJ@ﬁUﬁU
a189n9

* 6) Yananla landilasunlansiun wivkaulugareiiuadwmuiuliviu wigavheniidenivefgnfe

9

22/12/2018 by Kulachatr C. Na Ayudhya



- - A

SNLT I e

"' R e el e
Yaly

']ﬂ:i’ul.i'lﬁu nuo'll'l"

/!

by Kulachatr C.




MO,

Marketing Dioxide Co., Ltd.

ariving the brand
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