


A product can be classified as tangible or intangible
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http://en.wikipedia.org/wiki/Tangibility
http://en.wikipedia.org/wiki/Intangible

ANAUIznaUVDININNTUN

Actual Product

Augmented Produc

a v d
Core Product (WafniHaunvian)

Usg TeminannAus Inaldsuan

Actual Product (@3uisznaunsu3la
Aa o Jd 1 X a o J
VDIWAANDN) 1T FOHAANUN AT
a Y A 1 1
aua wuveo 31519 qanw
a v d
Augmented Product (NAANMNAIY) AD
1oAY A Yo A
dundus Ina lasuuenmile ldain
Aa o Jd a LY
HAANUN U NMIVTMIHAIUIY N3
Y] v A 9 a g}J 1
Fulsgauaum maaaaand nsvuds
3 Y
uau



w/ o

AT19U95U1U/NWULNIN N UN

Core Product
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Actual Product
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o usTINAUviLAza’In (Packaging)

o fiiaduan (Trade Mark)
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e N17U3NNT (Service) ; UTNTAAAY AARI NNTALLANAIUE
e IAIFIURUAUALANTIUUTEAU (Guarantee)
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Packaging Design
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Tie In + Sponsorship with
Sport marketing or CSR
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« aAunu (Cost of Product)
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(Channel of Distribution) (Physical Distribution)
- “Logistics”
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« Government Supported (Jauuduun1n3g)

— nsudNldaNandn1ingsd ; Department of Industrial Promotion (DIP)

— nsualldaNnsavaan ; Department of Export Promotion (DEP)

— nsun1sA1n1e’lu ; Department of Internal Trade Promotion (DITP)

— N5ULRTINN5ANTEUINNYSEnA | Department of Trade Negotiations (DTN)

* Intermediaries (AUNa)

— gunuang JunuInnuig (AGENT or Dealer)

— unanudvyaan (Trader and Inter-trader,Shipping) , Alibaba

- fa1ana / n1sA1dan Adv (Marketplace) , Tmall

— Retail Store Outlet , Real Marketplace ,Web Marketplace ,Taopao

 Direct Channel (fawvaavnuLav)
- nsiininruwny (Company Sales force)
— u'lei51uU61 e-Commerce and Online Store / Facebook /
Line /Wechat - Alipay , Wechat pay

— FruAntluaaveuiay (My outlet , Location Based Marketing)
— MLM , Direct Sales
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AsRILFINNITARIR (Marketing Promotion)

13a ANTRARNITNIINITARIAUUULTUINT
(Integrated Marketing Communication ; IMC)

A 1arrau (Advertising)

n1sUszan&uwus (Public Relation)

A5 tawln U auIanIae uane (Personal Selling)
AsRILEINNIsUE (Sales Promotion);aa uan wan wau
N1TaRIANIINTY (Direct Marketing)
N15ANNANITNNLAN (Special Event or Event Marketing)
ansilufaddus (Sponsorship Marketing)
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N9 LN U
(Advertising)

Tnandl
e FM , AM
Ui anu (Newspaper)
te’lva (Billboard)
e Tawaunindanii(Mobile)
ilhadn (Vinyl)
- J-Flag , X-Stand
ipedg1s (Magazine)
WU (Brochure)
1ulan (Leaflet)
uuUms (Name card)




u1uUng (Name card

Paul Lines
Managing Director

T: 0113 244 3550
F: 0113 244 3994
paul@mediaheayen co.uk
www.medinheaven.co.uk

@ MEDIA HEAVEN LTD
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J-Flag / X-Stand / Y-Stand
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AU (Magazme) or Onllne Magazine , Brochure
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Personal Selling

Promotion Girl : PG
Pretty

Direct Marketing
Direct Sales

Social Networklng
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n15Uscadunus (Public Relations)

. Even]t'l Marketing « Press Conference
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. Sponsorshlp Marketlng
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‘Teaser Advertising’
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Online Advertising

“Free not In the World ,
pay SMART”

“015a IHHAUINT LaNA1NINTIADE1D 15”7



Online Advertising

Many Platform Paid (Smart in payment)

 Web site

 Facebook « Google Adwords

* Instragram ¢ ey Promote web
o Twitter  vve wA o

. Line /Wechat e dndulInudounaidenss

« Tmall Alibaba e ¢haduInuauas

Free (free is not in the World)
® PAINITUIN (52399LHIAUDY M) Google Adsense (1¥ifun

WWW.astlszmels U N AU udus 1daanes uel
99U la1l.coOm S omdeunenteasy Affili
' Wevasuneveanu Afflliate
o hadul3nudou nuy anass Marketing)

« SEO Marketing @huiiul#aa
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Wallet Money / Wechat / Alipay / Credit card
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W7 wallet

»Truemoney
THAI QR
PAYMENT
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Social Enterprises

» Social Marketing

 Ethical Business

» Corporate Social Responsiblility (CSR)
. SE ; Avnsiiaduay

ChangelFusion

d41971ls  Wpdsnassadian aluduuiwandan (Triple
Bottom Line)
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www.emezingcoupie.net

https://www.amazingcouple.net/sr-loryo-village-chiangrai/
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Marketing Mix
Budgeting
Scheduling
IY9 b
CSR
Present 5 Business
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