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Mr. Mrs. Smith

* The newly married couple.
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*Like very much in...
— Thailand beach sesunzialne
— Thai food weueislne
— Thal dance seumsuanasines
— Boutique hotel & resort
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e * They have long weekend

" in Thailand fesmsezinedszes
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John
and Emma

* They are very old
80 & 75
respectively

* Happy ,friendly
* Love travelling
But

* Trouble in eating

* High blood
pressure




Kulachatr C. Na Ayudhya ,2008. Consumer trend. Rotary Club of CM North
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how to be seen o
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the overcrowded =
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THE BATTLE FOR YOUR MIND



Positioning
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Positioning / Slogan / Logo
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http://www.textart.ru/database/english-advertising-slogans/car-brand-advertising-slogans.htmi
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“Stand out in the crowd”
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STP Marketing

N
Market - Target Marketing - Market
Segmentation N — Positioning
. N A
* Identify bases « Develop * Develop
for segment ting measure of positioning for
the target segment target segments
« Develop attractiveness » Develop a
segment - Select target marketing mix
profiles segments for each
segment
- / \_ Y, - /

Positioning
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— Segment naulvu
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— Target folasuendaquuay
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“Branding”
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