
Information Technology for 
Communication

Map for learning
Module1: Introduction to Information System and Technology

Ch1 Information System
- IS  Concepts
- Management Information System (MIS)

Ch2 Information Technology
- Hardware & Software
- Telecommunications and Networking Technology 

Module 2 : Information Technology in Marketing
Ch3 ICT  in Marketing

- Marketing Conceptual & IMC context
- Advertising on the Internet
- Power of Social Networks 
- Email Marketing , Blog Marketing
- Using Google as IMC tools
-w{{ CŜŜŘ Σ tƻŘŎŀǎǘΧ ŜǘŎΦ

Ch4 e-Marketing
- e-Commerce , Affiliate Marketing 
- M-Commerce (Mobile Marketing) 

http://www.msmarketchula.com/plan_description.php
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International
Thailand

http://www.dbdmart.com/bks/dbdmart/th/index.php


╖∙≡┼≠∕╖∏┼≠∕™┤≡⅍ ┤≠╒⅍╖⇔┴≈™├∕™┤≡⅍ ┤┌┌−╚≤−

™┤≡⅍ ┤╗∕∕╖⇔┴≈ 

Å ≤╓™⅍ ┤∂ ┌⅔≈┤∏┼╞≡ ┤−⅍ ┤ 

Å ≤╓™⅍ ┤╚≈ ⌡┘⇔⌂™

Å ∕┤⅔⅍≡├╟⅔╚≈ ≈┼∏┼╞⅛┌⇔≡∆

Å ≡ ┤−⅍ ┤∂ ┌⅔╖⅝ ┤ ∂ ┌⅔⅞║╟┌∏╣┤╖≤ ≈┼
⅍ ┤╙⅝ ⅛ ┤≠

Å ⌡┴−⅍ ┤≈┼⅛╣┤™├⇔ ≈┼╖⅜∟┤┘╖∏ ┤∏┼╞╘⅝⌂ ─≡║┌
Ω┤≠

Å ≤╓™⅍ ┤∆╓™⅛╣┤™├⇔╖∏ ┤∏┼╞╖⇔┴−√ ┤−─≡║┌╙−
≤┘╗⌂™∕ ┤−

™┤≡⅍ ┤┌┌−╚≤−

Å ≤╓™⅍ ┤⌡├╞⅔⅞║╟┌┌┌−╚≤− ⅛┤™∏┼╞╚─−™╝╚⇔

Å ⌡ ⅔⌡┴−⅍ ┤∆═⅔∕ ┤−

Å ≡ ┤−╚≈ ∂ ┌⅔╖⅝ ┤ ∏┼╞⇔┴−╚≈ ∂ ┌⅔⅞║╟┌

Å ⅍ ┤╙⅝ ⅛ ┤≠∂╞╣┤ 

Å ╖∙ ⇔∕≡┴™┤≡ 24 ⅝├╞⌂╘≈⅔ 

Å ≈┼≤╓™⅍ ┤┌≠╓ ∏├╞⌂╘≤™



⌡∆┴∂┴∏┼╞− ┤≡╓ ╖™┼╞≠⌂™├∕ e-Commerce

Å∏├╞⌂╘≤™≈┼╖⌂╝∕╚⅞∂  e-Commerce 1,093,529,692 ≡┤≠

    (Ω ┌≈╓≤⅛┤™ http://www.internetworldstats.com )

Å≈┼∙≡┘╖∏⌐∏┼╞╙─ ∕≡┴™┤≡ e-Commerce ╗≤ ⌂ 240 ∙≡┘╖∏⌐∏├╞⌂╘≤™

Å┌⅔⅍ ™≡∏┼╞╖⅍≤║╞┌−╚─⌂√≤├™⇔├− e-Commerce ╚⇔ ╗™  WTO,APEC , 

UNCTAD,ASEAN etc

Å∏├╞⌂╘≤™≈┼╘⇔╖≈−╖−≈┌≠╓ ∙≡┘≈┤↨ 8,058,044,651 ≤ ┤−╘⇔╖≈−╖−≈

Å╙− www.google.com ≈┼╖⌂╝∕╚⅞∂ ∏┼╞╗⌡⇔⅔√≤⅍╣┤⌂ ┤ Shopping  ∆═⅔ 

1,420,000,000 ≡┤≠™┤≡ 

Å∙  2548 ∟∕⌂ ┤╙−∙≡┘╖∏⌐≈┼⅍−╙⅝  ┌┴−╖∏┌≡ ╖−∂⅛┤™∕ ┤− ∏┼╞∏╣┤⅔┤−

╗≤┘⌡∆┤−⌐═™⌠┤∂┤≈≤╣┤⇔├∕

Å⅝ ⌂⅔╖⌂≤┤∏┼╞╙⅝ ┌┴−╖∏┌≡ ╖−∂≈┤™∏┼╞⌡╒⇔ ⅍║┌ 20.00 24.00 −. 

Å™┴⅛™≡≡≈∏┼╞∏╣┤≈┤™∏┼╞⌡╒⇔⅍║┌ ™┤≡⌡ ⅔╖≈≤

Å⇔╓┌┌−╚≤−  Shopping Survey by Mastercard
http://www.marketingoops.com/reports/research/shop-online-survey/

http://www.internetworldstats.com/
http://www.google.com/
http://www.marketingoops.com/reports/research/shop-online-survey/
http://www.marketingoops.com/reports/research/shop-online-survey/


Å҃ҧҺӤңҾҝӠҴҭңҴҤҗӥү҉ҌүҜҍҹӇүҬҶқ҆ӥҴҞӤҴқҬҹӆүүҶҾҧӅ҃ҙҥүқҶ҃ҬӨ

Å҃ҧҺӤңҾҝӠҴҭңҴҤ҃ҥҲҊҴҤүҤһӤҙҳӆҩӀҧ҃үҤӤҴ҉ӂҥӥҠҥңҿҖқ

ÅҾҝӬқ҃ҴҥҗҧҴҖҿҜҜҗҳҩҗӤүҗҳҩ(one-one Marketing)

Åҧһ҃҆ӥҴҗҳҖҬҶқӁҊҍҹӇүҊҴ҃҄ӥүңһҧҜқҬҹӆүүҶҾҧӅ҃ҙҥүқҶ҃ҬӨ

ÅҾҝӛҖҥӥҴқ҄ҴҤӂҖӥҗҧүҖҾҩҧҴ24 ҌҳӆҩӀң҉

ÅҬҴңҴҥҘҬӤ҉ҬҶқ҆ӥҴҝҥҲҾҢҙҖҶҊҶҗүҧӂҖӥӁқҾҩҧҴүҳқҥҩҖҾҥӅҩ

ÅҗӥқҙҺқӁқ҃ҴҥҖӋҴҾқҶқҚҺҥ҃ҶҊҗӆӋҴ

ÅӁҌӥҜҺ҆ҧҴ҃ҥҊӋҴқҩққӥүҤ

ÅӂңӤңҷҗӥқҙҺқҾҥҹӆү҉ҬҘҴқҙҷӆ

ÅӂҖӥ҄ӥүңһҧ҄ү҉ҧһ҃҆ӥҴүҳқңҷ҆ӤҴүҤӤҴ҉ңҭҴҪҴҧ

ҧҳ҃ҫҕҲҠҶҾҪҫ҄ү҉җҧҴҖүүқӂҧқӨ



ҧһ҃҆ӥҴҾҧҹү҃ҍҹӇү
ҬҶқ҆ӥҴӁқ website

Merchant ҊҲҬӤ҉҄ӥүңһҧҜҳҗҥҾ҆ҥҖҶҗ
ҿҧҲҩ҉Ҿ҉Ҷқ҆ӤҴҬҶқ҆ӥҴӂҝҤҳ҉ 
Payment Gateway ҍҸӆ҉҄ӥүңһҧқҷӇ
ҊҲҘһ҃Ҿ҄ӥҴҥҭҳҬӂҩӥҿҧӥҩ

Payment Gateway 
җҥҩҊҬүҜ҄ӥүңһҧ҄ү҉Ҝҳҗҥ
ҾҠҹӆү҄үүқҺңҳҗҶҩ҉Ҿ҉ҶқҗӤүӂҝ 
(Authorization) 

ҾҥҷҤ҃Ҿ҃ӅҜҾ҉ҶқҊҴ҃ҜҳҏҌҷ҄ү҉ҧһ҃҆ӥҴ

Payment Gateway

ҚқҴ҆Ҵҥ
Ҟһӥүү҃ҜҳҗҥҾ҆ҥҖҶҗ
җҳҖҤүҖҌӋҴҥҲ
ҿ҃ӤҞһӥ҄ҴҤ

Component of e-Payment  by Ą

Ω├╟−∂┌−™┤≡⌡├╞⅔⅞║╟┌⌡┴−⅍ ┤╗∕∕┌┌−╚≤−  

http://www.paypal.com/cgi-bin/webscr?cmd=_home
http://www.bankasia4u.com/index.htm
http://www.ktb.co.th/e_commerce/HTML/index.htm
http://www.scb.co.th/paymentgateway/index.htm


Business Government Consumer

Business B2B B2G B2C

Government G2B G2G G2C

Consumer C2B C2G C2C

⅝−┴⇔Ω┌⅔™┤≡∏╣┤∑╒≡™┴⅛┌┌−╚≤−

ïConsumer to Consumer ; C2C (Direct Marketing)

ïBusiness to Consumer ; B2C 

ïBusiness to Business ; B2B

ïBusiness to Government ; B2G (e-Procurement) 

ïGovernment to Business ; G2B

ïGovernment to Government ; G2G 

ïGovernment to Consumer ; G2C (e-Revenue)



⅝−┴⇔Ω┌⅔™┤≡∏╣┤∑╒≡™┴⅛┌┌−╚≤−

ïConsumer to Consumer ; C2C (Direct Marketing)



⅝−┴⇔Ω┌⅔™┤≡∏╣┤∑╒≡™┴⅛┌┌−╚≤−

ïBusiness to Consumer ; B2C (Thai) 



⅝−┴⇔Ω┌⅔™┤≡∏╣┤∑╒≡™┴⅛┌┌−╚≤−

ïBusiness to Consumer ; B2C (Inter) 



⅝−┴⇔Ω┌⅔™┤≡∏╣┤∑╒≡™┴⅛┌┌−╚≤−

ïBusiness to Consumer ; B2B 



⅝−┴⇔Ω┌⅔™┤≡∏╣┤∑╒≡™┴⅛┌┌−╚≤−

ïBusiness to Government ; B2G (e-Procurement) 

http://www.pantavanij.com/


⅝−┴⇔Ω┌⅔™┤≡∏╣┤∑╒≡™┴⅛┌┌−╚≤−

ïGovernment to Consumer ; G2C (e-Revenue)



≡╓∙╗∕∕∑╒≡™┴⅛Ω┌⅔ e-Commerce

Click 

& 

Mortar

Click

&

Click

Online

Catalog E-Shop

E-Classified
E-Auction E-Marketplace E-Advertising

E-Service

(Infrastructure)



E-Commerce Biz Model ; ά/ƭƛŎƪ ϧ aƻǊǘŀǊέ



E-Commerce Biz Model ; ά/ƭƛŎƪ ϧ aƻǊǘŀǊέ



E-Commerce Biz Model ; ά/ƭƛŎƪ ϧ aƻǊǘŀǊέ



E-Commerce Biz Model ; ά/ƭƛŎƪ ϧ aƻǊǘŀǊέ



ά/ƭƛŎƪ ϧ aƻǊǘŀǊέ äóãÂóäëõÚÅ­óĂÚÖñÂä­ó

∂ ┌⅔╖∙ −⌡≈┤⅝┴™┌≠╓ ™ ┌−╗≤ ⌂



ά/ƭƛŎƪ ϧ aƻǊǘŀǊέ ÿæøîÂèõÙöÂóäÉòÕë¬ÈëõÚÅ­ó



ά/ƭƛŎƪ ϧ aƻǊǘŀǊέ Ã­îâúæØöćîãú¬ĂÚÂóäÉòÕë¬È



ά/ƭƛŎƪ ϧ aƻǊǘŀǊέ ëõÚÅ­óĂÚÖñÂä­ó



ά/ƭƛŎƪ ϧ aƻǊǘŀǊέ ëäùÜäóãÂóäØöćëòćÈÌøĈî



ά/ƭƛŎƪ ϧ aƻǊǘŀǊέ Τ Ŝ-Payment



E-Commerce Biz Model ; ά/ƭƛŎƪ ϧ /ƭƛŎƪέ όƛƴǘŜǊύ



E-Commerce Biz Model ; ά/ƭƛŎƪ ϧ /ƭƛŎƪέ όthai-bkk)

http://www.flowerclick.net/

