Information Technology for
Communication

Map for learning

Ch1 Information System
- 1S Concepts
- Management Information System (MIS)
Ch2 Information Technology
- Hardware & Software
- Telecommunications and Networking Technology

Ch3 ICT in Marketing
- Marketing Conceptual & IMC context
- Advertising on the Internet
- Power of Social Networks
- Email Marketing , Blog Marketing
- Using Google as IMC tools
- RSS Feed, Podcast... etc.
Ch4 Electronic Marketing
- e-Commerce, Affiliate Marketing
- M-Commerce (Mobile Marketing)
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The Important of Marketing Role
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Integrated Marketing
Communication ; IMC

A Integrated Marketing Communications is a term used to describe a holistic
approach to marketing communication. It aims to ensure consistency of
message and the complementary use of media. The concept includes
online and offline marketing channels. Online marketing channels include
any e-marketing campaigns or programs, from search engine optimization
(SEO), pay-per-click, affiliate, email, banner to latest web related channels
for webinar, blog, micro-blogging, RSS, podcast, and Internet TV. Offline
marketing channels are traditional print (newspaper, magazine), mail
order, public relations, industry relations, billboard, radio, and television.
A company develops its integrated marketing communication program
using all the elements of the marketing mix (product, price, place, and
promotion).



http://wapedia.mobi/en/Search_engine_optimization

Why IMC?
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IMC : educate many people
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IMC :
“Think , Create and Sell’
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é:t RSS

- E-Mall
Billboard Mobile

Advertising SMS

Radio




Activity 2

Communication

Tools






Appropriate communication tools
for consumer behaviors

Communication Below Above

behavior the line the line ICT

Email, www

/ Magazine
E@ Event
Newspaper

Social

: SMS,Blog
Marketing
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Advertising on the internet

Marketing Newspaper | Magazine | Radio
Issues

Frame of

Market

International  J L L L K L
Product J L L L L J
Knowledge

Convenience ] K K K K L
Low Cost J L L K L L
Customer K J J K J K

Responsibility



Communication Services
on the internet

Internet / Mobile/

e Service Provider > 3BB, TOT
, True , Loxinfo , CAT, AlS,
Dtac

Mobile

e PC, Note book , MAC e Cell Phone
e ADSL, Modem Dial-up e 3G ,EDGE, GPRS, CDMA

Applications
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A E-mail marketing is a form of direct marketing

which uses electronic _mail as a means of

I communicating commercial or fundraising
E_mal messages to an audience. In its broadest sense,
every e-mail sent to a potential or current

M d rketl‘-wtomer could be considered e-mail marketing.

owever, the term is usually used to refer to:

ails with the purpose of enhancing
hip of a merchant with its current or
omers and to encourage customer
eat business,

lIs with the purpose of acquiring

urchase something immediately,
ding advertisements to e-mails sent by other

A ‘sending e-mails over the Internet, as e-mail did
and does exist outside the Internet.

http://en.wikipedia.org/wiki/E-mail_marketing
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PoliteMail's email marketing software helps you do more with Outlook.

Now create professional email marketing campaigns, send to targeted lists, and track
who opens, clicks and forwardsi right from your favorite email programi with
PoliteMail, the email marketing software for Microsoft Outlook.



Subject (— | o } Sl Seticked —

L -"Q'naﬂ =

™

_<r

om - WaZ111a Fireloy

a=2/3.

R

EJ_"@J_TM|_/_"_

Read mad. googhe com

Ganl cvrv| &l RUTACRATP ki

B Bt VYew Hgoy Bodkneds
’CX'nt

] Genail - Comp

!M Tock  Hol
|1 httarfimad. googe compmned sty 1 #composs

Inkox (137}
Sent Mad
[rafts (13)
Spam (112}

B BRAccess (97)
B ENAccess (111)
NU-BM 2%)
NUEN (162}

B RMUTL MON
0} )

- Chat
Eeau:h, add, or Invite

® Kulachatr Chatrakul
St statis hes
QChsmran
It

yud Companing
< @0 soman.leoldi)
0 Siroros

@ Pongthep Termsnguanwe

@ Sirintrs

Gmall Cataodse [ocuments Beader Web mose

tﬂ % .'

kulachatwakba gmail.co

s

m | Saltnge | Help | Sgo out

Compose Mail
| Composs Mail [y

/ @
To /
Agd Cg | Add Beoc ’/
Subject: =
& Allach s fls
B 7 U FTRHDFiEEEMGE T I L Lol Check Spalling v

A Body ( - |
17 %

2/3_"
z o

I\
o T

IAN I
D

AT T

A0 H =
/=4
A /|—7/80 '|'||_|||=|-|'L—
erdaiL ¢ 0 L= 5] ™

Hn

=41

< ™A%

|

=

N+ |=A r™)

'Eﬂaﬁket%gﬂ '—|||=r = k=]t
—‘||r Tk =

2/3r I_TM||___

-% {2 | /=Ly =

L= % b - b= ™ D E%
msubsetite 1<) gk m ke fL

=1z



TM_|
Mzl
—_— rTMJ/S_ TM=
L0
: I-I: _"- |.|__
(Chattlng)

0#q | +# %y J I Erla=
el bl pory = U b o L B
oz | 2 2/31/8J 05 ar%N“_J rrrc{TM/S}Q—w < .‘fw'?’? eVl o i
) L o e ) o i £ 76 e iy
YoYs p/ |- Ye=7% - <-|-|=¢|:| rraA
J - 7%= | ro A el o Hj"f
b # | |=r~ 6= J[ 1: r "’"“|”ﬂ3 I Ll
L - = M%) = fl=
1%™] =] - H -| L=

A4

=4

= Mpplieations
4= =aooncons T+~

Mod=q LsL

T - 5 it b El
o "'a‘: SPIDADIRLTEEE| eE

Whatsnew '«/1»
Nul updated Facebook

‘. By o

Check out today's

sEBeoce -

Top Airfare Deisim ‘

Wl (7% Search farmcast (_seEau ses » |




Power of Social Networking
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Blog & Micro-blogging

Microblogging is a form of multimedia
blogging that allows users to send brief text
updates or micromedia such as photos or
audio clips and publish them, either to be
viewed by anyone or by a restricted group
which can be chosen by the user. These
messages can be submitted by a variety of
means, including text messaging, instant

/ \

messaging, E-mail, digital audio or the web. | aconica
\
> ?
3 L ® FRONTLINESMS
[ Bt T S GeoChat
N /7
@)Ushahidi

The content of a microblog differs from a traditional blog
in that it is typically smaller in actual size and aggregate
file size. A single entry could consist of a single sentence
or fragment or an image or a brief, ten second video.
But, still, its purpose is similar to that of a traditional

hitp://twitter.com/Oprah blog. Users microblog about particular topics that can
range from the simple
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